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ABSTRACT

Research literature highlighted application of social media in SMEs is still slow-paced
despite its perceived and recognized benefits. The UAE government recognizes the
importance of SMEs as instrumental to the economic growth and development of the
country. However, the SMEs productivity still not satisfactory as reported by the Dubai
SME and Abu Dhabi Chamber. Therefore, despite compelling evidence on previous
studies on the effects of technological and organizational factors on SMEs business
performance, there is an overwhelming lack of insights regarding the dynamics and
interplay of technological, organizational, environmental and social media benefit and
organizational culture in the UAE context. Despite this, the limited research scope in
this area reveals questions regarding how SMEs should select and deploy social media
channels and how these impacts their business performance. This study sought to
investigate the mediating and moderating role of social media benefit and
organizational culture in the relationship between the technology—organization—
environment (TOE) framework and SME performance. In this quantitative research
design, a structured questionnaire with a 5-point Likert scale was used as the
instrument for data collection from the total of 420 respondents from SMEs in the
UAE. The PLS-SEM was used to test the hypotheses. The results of this research
revealed that the technological factors (B=0.382, t=8.147, p=0.000) and organizational
factors (B= 0.177, t=2.962, p=0.003) positively and significantly effects SME
performance. The environmental factors (B= 0.015, t=0.231, p=0.817) does not affect
SME performance. Findings revealed that social media benefits negatively influenced
SME performance directly with values of (= -0.506, t=3.679, p=0.000). Social media
benefits significantly mediate the relationship between organizational factors (= -
0.277, t=3.459, p=0.001) and environmental factor (= -0.207, t=3.622, p=0.000) and
SME performance. However, social media benefit does not mediate the relationship
between technological factor and SME performance. In addition, the results also
showed that there is moderating effect of organizational culture with the values of (=
0.113, t=2.734, p=0.006) between social media benefits and SME performance. The
study concludes with recommendations for further study and addresses some
limitations in the study's design. Therefore, this research will add a value in the
academic research field as there is a lack of studies in the field of SMEs performance
using both mediating and moderating indicators from in the UAE context.
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ABSTRAK

Literatur penyelidikan menyerlahkan penggunaan media sosial dalam PKS masih
berjalan perlahan walaupun faedahnya dilihat dan diiktiraf. Kerajaan UAE mengiktiraf
kepentingan PKS sebagai instrumen kepada pertumbuhan ekonomi dan pembangunan
negara. Bagaimanapun, produktiviti PKS masih belum memuaskan seperti yang
dilaporkan oleh PKS Dubai dan Dewan Abu Dhabi. Oleh itu, walaupun terdapat bukti
yang kukuh pada kajian terdahulu mengenai kesan faktor teknologi dan organisasi
terhadap prestasi perniagaan PKS, terdapat kekurangan pemahaman yang sangat besar
mengenai dinamik dan interaksi manfaat teknologi, organisasi, alam sekitar dan media
sosial serta budaya organisasi dalam konteks UAE. Walaupun begitu, skop
penyelidikan yang terhad dalam bidang ini mendedahkan persoalan mengenai cara
PKS harus memilih dan menggunakan saluran media sosial dan bagaimana ini
memberi kesan kepada prestasi perniagaan mereka. Kajian ini berusaha untuk
menyiasat peranan pengantara dan penyederhanaan manfaat media sosial dan budaya
organisasi dalam hubungan antara rangka kerja teknologi-organisasi-persekitaran
(TOE) dan prestasi PKS. Dalam reka bentuk kajian kuantitatif ini, soal selidik
berstruktur dengan skala Likert 5 mata telah digunakan sebagai instrumen
pengumpulan data daripada 420 responden daripada PKS di UAE. PLS-SEM
digunakan untuk menguiji hipotesis. Keputusan penyelidikan ini mendedahkan bahawa
faktor teknologi (B= 0.382, t=8.147, p=0.000) dan faktor organisasi (f= 0.177,
t=2.962, p=0.003) secara positif dan signifikan mempengaruhi prestasi PKS. Faktor
persekitaran (= 0.015, t=0.231, p=0.817) tidak menjejaskan prestasi PKS. Dapatan
menunjukkan bahawa faedah media sosial mempengaruhi prestasi PKS secara negatif
dengan nilai (p= -0.506, t=3.679, p=0.000). Faedah media sosial secara signifikan
menjadi pengantara hubungan antara faktor organisasi (= -0.277, t=3.459, p=0.001)
dan faktor persekitaran (p= -0.207, t=3.622, p=0.000) dan prestasi PKS. Walau
bagaimanapun, manfaat media sosial tidak menjadi pengantara hubungan antara faktor
teknologi dan prestasi PKS. Selain itu, keputusan juga menunjukkan terdapat kesan
penyederhanaan budaya organisasi dengan nilai (= 0.113, t=2.734, p=0.006) antara
faedah media sosial dan prestasi PKS. Kajian ini diakhiri dengan cadangan untuk
kajian lanjut dan menangani beberapa batasan dalam reka bentuk kajian. Oleh itu,
penyelidikan ini akan menambah nilai dalam bidang penyelidikan akademik kerana
terdapat kekurangan kajian dalam bidang prestasi PKS menggunakan kedua-dua
penunjuk pengantara dan penyederhana dari dalam konteks UAE.
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CHAPTER 1

INTRODUCTION

1.1 Introduction

This chapter presents an introduction to the study, an overview of the business
performance of SMEs in the UAE. Also, the necessity for social media benefits in
SMEs and an introduction to the issues that necessitates the study was presented in this
chapter. Therefore, given the recognized benefits of social media and its impact on
businesses, it is important to examine and understand how SMEs choose and deploy

social media channels to improve their business performance.

1.2 Background of the study

In the age of globalization, where businesses strive to maximize and optimize
resources to create value, they are often met with a highly volatile and competitive
business environment (Moy et al., 2020; Olanrewaju et al., 2020). This business
environment is often characterized by constant technological change, which further
exacerbates the competitiveness experienced in operating businesses (Olanrewaju et
al., 2020). SMEs operate in a similar business environment characterized by rapid
technological changes and competition (Effendi et al., 2020). Thus, also making the
SME business environment highly competitive. Given the challenges and difficulties
encountered to successfully operate and thrive in an SME business environment,
entrepreneurs are now employing information and communication tools to improve
the productivity and competitiveness of their businesses (Qalati et al., 2021).

Unlike large corporations, which have a large range of scope in ICT
investment, SMEs can only afford to invest in ICT tools that are relatively cheap and
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accessible for the sustainability of their businesses. SMEs rely on ICT tools such as
social media to maximize value for their enterprises (Ali Qalati et al., 2021). Social
media now represents a new and inexpensive way of doing business and can
revolutionize how SMEs operate their businesses. According to Almotairy et al.
(2020), social media is a set of “virtual communities” that allows users to sign up for
a public profile and establish a network of relationships with people of similar interest.

In today’s business environment, social media has become a new marketing
tool available to all businesses, which helps to instantly develop relationships with
potential customers. Traditionally, large organizations had the power of reaching their
markets through the massive advertising budget, which small companies cannot afford
to compete against (Shilpa, 2014). Hence, today, social media is among the best
opportunities available to businesses to connect with prospective consumers. Social
media is beneficial to SMEs and business enterprises as it helps unlock consumers'
trust for particular brands by connecting with them on a deeper level. Social media
marketing has become the new mantra for several businesses today. However, research
literature (Ahmad et al., 2019; Pan & Crotts, 2012; Siamagka et al., 2015; White et
al., 2016) shows that its benefits and adoption in SMEs is still slow-paced despite its
perceived and recognized benefits. Studies regarding the usage level, barriers and
metrics of social media in SMEs context are evident in the literature, but only a few
studies have examined social media benefits and its impact on business performance.

The business performance of an organization or firm determines how well
such a firm manages its internal resources and adapts to its external environments,
which reflects the accomplishments of its strategic objectives and goals (Al-Ansari et
al., 2013; Knights & McCabe, 1997). In the UAE, SMEs constitute the majority of
business enterprises especially in the service and manufacturing industry and they
contribute enormously to the development of the local economy (Dubai SME, 2014).
Al-Ansari et al (2013) stated that an issue with the business performance of SMEs in
the UAE arise from the legal requirements and weak regulations that have created
unstable business environment and facilitated high competitions for SMEs. Similarly,
in areport published by the Department of Economic Development Dubai, it was noted
that SMEs in the UAE had considerably lower productivity in terms of the gross value-
added when compared to Trading and Service-oriented economies such as in
Singapore and South Korea. These lower productivity levels were attributed majorly

to the limited benefits of advanced enterprise level Information and Communication
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Technology (ICT) systems or technology tools (Dubai SME, 2014). SMEs are
considered the backbone of any successful and thriving economy (Ali Qalati et al.,
2021). In fact, in the words of Ali Qalati et al. (2021) SMEs have become a vibrant
and dynamic sector of the world economy. Also, SMEs are instrumental in job creation
and contribute enormously to the stability of a country’s economy. Hence, they are
viewed as a critical component of modern industrialized economies (Rahayu & Day,
2015).

The UAE government recognizes the importance of SMEs as being
instrumental to the economic growth and development of the United Arab Emirates
(UAE) as a result of their significant contribution to the Gross Domestic Product
(GDP) and job creation (Ahmad et al., 2019). According to Ahmad et al (2019) the
UAE is a developing country with a growing and thriving large SMEs landscape. It
accounts for about 95 percent of private business enterprises employing about 86
percent of the UAE workforce (Ahmad et al., 2019). Furthermore, in the UAE, it was
estimated that SMEs contributed 60 percent of the GDP in 2015, and the government
is aiming to boost its share to 70 percent by 2021 (John, 2016). as cited in (Ahmad et
al., 2018).

Hence, the UAE operates a predominantly Service-based economy especially
in the SMEs category (Dubai SME, 2014). SMEs play an important and vital role in
the economy of the UAE; it was estimated that SMEs contributed 60% of the GDP in
2015, and the government is aiming to boost SME’s share to 70 percent by 2021
(Ahmad et al., 2018; Ahmad et al., 2019; Ali Qalati et al., 2021). According to the
Digital Marketing Community (2018), there are about 9.38 million active social media
users in the United Arab Emirates, representing 99.26% of the population, compared
to an average of 64% of all companies that used social media (Digital Marketing
Community, 2018). This reflects a huge social media market that could further
contribute to more economic development for the nation and the region. Today the
penetration of social media network is huge in the UAE. However, it is not used for
marketing purposes (World Economic Forum, 2016). Despite the UAE being among
the top countries globally with a high percent of smartphone penetration (i.e. about
78%) and more social media network users than the United States (Nielsen, 2014), her
citizens do not take full advantage of the social media network, especially with broad
coverage and more extensive penetration for carrying out online transactions and

promoting online buyer and selling.
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Given that SMEs have led the growth in productivity over the past decade,
strengthening SMEs business environment is now more essential for the UAE to retain
and improve its competitive edge among other growing and dynamic global
economies. One of such ways is by developing and promoting the development of
sustainable and innovative tools to help SMEs maximize and optimize their business
performance (Ahmad et al., 2019; Effendi et al., 2020; Olanrewaju et al., 2020;
Tajudeen et al., 2018). According to Kaplan and Haenlein (2010) social media is “a
group of internet-based application that builds on the ideological and technological
foundations of web 2.0 and allows the creation and exchange of user-generated
content”. The advent of web 2.0 and social media applications such as Facebook,
Instagram, Twitter, Snapchat etc. has revolutionized communications channels. SMEs
can now utilize social media channels without additional resources due to their ease of
accessibility, low cost of setting up and minimal technical manageability, and ability
to reach and connect many consumers (Ahmad et al., 2019). Social media in business
management has seen exponential growth due to its benefits in increasing value for
enterprises. Hence, social media is becoming a critical business management tool
(Alford & Page, 2015; Almotairy et al., 2020; Pan & Crotts, 2012; Tajudeen et al.,
2018; Vithayathil et al., 2020).

The benefits of social media to businesses and its impact have been
investigated in many settings. For example, social media has been deployed in
analytics, publishing, conversion tracking, content management, automated publishing
and customer targeting (Ali Qalati et al., 2021). Ahmad et al (2019) note that social
media has become increasingly popular among SMEs because it allows
communication to go beyond private one-for-one conversations to become many-to-
many. Studies have investigated the effects of social media on several organizational
variables/ For instance, the impact of social media have been reported in consumer
purchase decisions (Vithayathil et al., 2020), its impact on purchasing intention and
brand awareness (Wang et al., 2019), customer retention, digital word of mouth and
purchase decision involvement (Alalwan, 2018).

Ali Qalati et al (2021) explains that despite the significant impact of SME to
the economic development of nations and the perceived value of social media to SMEs,
research is still limited, especially in substantiating how SMEs deploy and select social
media channels and the impacts these have on their business performance. SME

performance is a multifaceted phenomenon. According to Cicea et al (2019) SMEs’
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performance can be understood from a quantitative standpoint to imply: efficiency,
financial results, level of production, number of customers (Anggadwita & Mustafid,
2014) market share, profitability, productivity, dynamics of revenues, costs and
liquidity (Gupta & Batra, 2016), etc. in contrast, from a qualitative perspective: goals-
achievement, leadership style, employee behaviour (Anggadwita & Mustafid, 2014)
customer satisfaction product and process innovation, organisational and marketing
innovation (Cicea et al., 2019).

In addition, it becomes increasingly important to investigate what factors
influence social media benefits in a developing country context such as the UAE, given
the role SMEs play in their economic development. Research literature has shown that
several studies have been carried out on the use of social media to advance business
practices and their impact on organizational performance (Ali Qalati et al., 2021).
However, not many studies exist that explain the direct relationship between the
antecedents of social media benefits on SME performance and the role organizational
culture plays in such a relationship. Olanrewaju et al (2020) in their review of the
antecedents of social media benefits, revealed that three main factors were the major
drivers of social media benefits; they include technological, organizational and
environmental (TOE) factors. While some studies have shown that the TOE factors
influence social media benefits which in turn impacts on SME performance, only a
handful of studies have investigated the direct effect (Ahmad et al., 2019) of the TOE
factors and the mediating role (Olanrewaju et al., 2020) of social media benefits on
SME performance as well as the mediating effect of social media benefits on SME
performance. It is particularly interesting to ascertain what role culture plays in such
regards.

Hence, organizational culture is understood to be a crucial determinant of
work-related outcomes such as performance (Leithy, 2017). Research literature has
shown that the culture adopted within organizations is one of the utmost crucial factors
responsible for enhancing organizational performance (Flynn & Saladin, 2006;
Gimenez-Espin et al., 2013; Hofstede & Minkov, 2010; Kull & Wacker, 2010).
Grandon and Pearson (2004) studied the factors affecting the benefits of ecommerce
and found that the compatibility between an organization’s culture and ecommerce
benefits was a key determinant for ecommerce benefits in SMEs in the USA. Similarly,
Thatcher et al (2006) reported that in the Taiwan textile industry, cultural factors such

as power structure and tendencies impeded the benefits of business to business e-
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commerce systems. Furthermore, Zhu and Thatcher (2010) found that cultural
characteristics were influential factors that affected the decision to adopt technology
(ecommerce) systems among firms worldwide. Differences in organizational cultures
have varied influences on the level of technology benefits in organizations. It has been
argued that diverse organizational cultures often possess different underlying values,
assumptions, and expectations that directly or indirectly affect technology benefits in
organizations.

This implies that culture may also be an important determinant in moderating
how social media benefits influences SME performance. For instance, Reyaee and
Ahmed (2015) and Ahmad et al (2019) note that although social media has increased
drastically in the UAE, online privacy concerns, building trust are highly sensitive
issues in this region. As a result, protection actions such as censorship and government
regulations are characteristic of the culture in the UAE, which may transcend into the
organisational cultural context such as the SME business environment. Hence,
understanding the role organizational culture plays in social media benefits, and firm
performance becomes particularly imperative given these instances. Therefore, using
the TOE framework and the Competing values framework as a theoretical lens, this
study would examine the mediating and moderating effect of social media benefits and
organizational culture on the relationship between the TOE factors and SME

performance.

1.3  Problem Statement

The UAE government focuses on enhancing the contribution, productivity, and
performance of the SMEs sector, thus enabling it to become the engine of the country’s
sustainable economic growth (Abu Dhabi Chamber, 2019). However, the Department
of Economic Development, Dubai, reports that SMEs in the UAE have considerably
lower productivity in terms of the gross value-added in comparison to their
counterparts in trading and service economies such as Singapore and South Korea
(Dubai SME, 2014). Similarly, Abu Dhabi Chamber (2019) reported that the UAE
SMEs productivity is not satisfactorily. These lower productivity levels in UAE’s
SMEs reflects a poor business performance and are attributed to (1) low focus of

businesses on improvements/reengineering of business processes to improve
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efficiency (2) limited focus of businesses on training, development and upskilling of
employees due to the transient nature of the workplace (3) limited adoption of
advanced level Information and Communications Technology (ICT) systems by
businesses. These rationales above have impacted the productivity level of SMEs in
the UAE (Dubai SME, 2014).

Moreover, Dubai SME (2019) also stated that the level of technology
adoption amongst UAE SMEs is either inline or slightly underperforms global
benchmarks related to information and communication technology benefits amongst
global SMEs. Although SMEs in UAE have high digitization benefits levels for basic
use, document management, and customer engagement, the uptake of enterprise
solutions and e-commerce remains comparatively weak. Hence, SMEs in UAE are not
adequately aware of key contemporary technologies and trends, thus reducing their
preparedness to adopt such technologies adequately (Dubai SME, 2019). In addition,
reports have suggested that SMEs have greater flexibility in operating ICT
technologies than larger corporations and organizations that are more structured in
their decision-making process. However, a good fraction of SMEs in the UAE does
not integrate ICT technologies such as social media in their businesses (Ahmad et al.,
2019; Effendi et al., 2020; Olanrewaju et al., 2020; Tajudeen et al., 2018). According
to (Ahmad et al., 2019), social media has become an increasingly predominant tool for
building reputable brands in the modern business landscape. Similarly, Eze et al (2020)
note that social media positively transforms the growth and survival of SMEs because
it has become a vital advertising tool in the ever dynamic and changing business
environment. However, in many developing countries, including the UAE, social
media benefits by SMEs has failed to prove such relationships because of the
uncertainty of the usage by SMEs (Ahmad et al., 2019; Eze et al., 2019).

In addition, Ahmad et al (2019) explained many UAE SMEs do not have the
skills to efficiently promote their products or services or gather enough customers to
grow and be sustainable. Additionally, these SMEs also do not have adequate
resources to deploy external marketing support. Thus, effective use of social media
may help to improve productivity and upscale SME business performance. Ahmad et
al (2019) also, note that although social media use in the UAE has increased rapidly,
there were still issues surrounding online privacy concerns, leading the government to
enact protective actions such as censorship/restriction and government regulations.

These actions reflect a cultural antecedent that may help explain the impact of social
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mediation benefits on SME business performance vis-a-vis the organizational culture
of SMEs in the UAE.

Moreover, organizational culture can have a positive impact on performance,
via the integration of values, beliefs and norms within the organization, which in turn
helps shape the way employees of the organization interact and engage with each other
(Leithy, 2017; Khan et al., 2020). Hence, Specific cultural values may be more or less
conducive to effective decision making; responding to and learning from mistakes,
teamwork and interdepartmental synergies and creativity (Kassem et al., 2018).
According to Abdul-Halim, Ahmad, Geare, & Thurasamy (2018) organizational
culture significantly influence social media marketing tools towards organizational
performance. Gorondutse & Hilman (2019) the result shows that organizational culture
significantly influences the relationship between social media tool organizational
performance. Empirically, scholars have found that organizational culture has a
profound moderate relationship between technological factors and performance of the
companies (Kharraz & Boussenna, 2021; Ali Alneyadi, 2022). In other words,
organizational culture positively moderates the relationship between some of the
organizational and technological factors and organizational performance in different
research context (Samuel et al., 2017; Zhaofang Chu, Linlin Wang, 2018; Mohammad
Javad Ershadi, 2019; Saha & Saraf, 2018).

To add to this, prior studies that investigated on the factors that can enhance
SMEs productivity/performance; for example, Leithy (2017); Sangi, Shuguang &
Sangi (2018); Salem & Salem (2019); Ahmad Syed (2019); Abed (2020); Alraja,
Khan, Khashab & Aldaas (2020); Fan, Qalati (2021); Fang, Qalati, Ostic, Shah, &
Mirani (2021); Palalic, Ramadani, Mariam Gilani, Gérguri-Rashiti & Dana (2021)
Qalati et al (2022) these studies have recommended further extricable investigation on
SMEs operating in UAE context. In the technology adoption context, the TOE
framework (Tornatzky et al., 1990) have often been used (Qalati et al., 2022). Besides,
previous studies have also employed other technology theoires such as technology
acceptance model (TAM), the theory of planned behavior and the theory of reasoned
action and unified theory of acceptance and use of technology (UTAUT). These
theories introduced several factors that could influence the benefits and adaptation of
the technology.

However, the TOE framework has received consistent empirical support in
the SME context (Abed, 2020; Eze et al., 2021; Fang et al., 2021; Qalati et al., 2022).
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This is because, TAM and the UTAUT model, when used for ICT based innovation,
overlook organizational, and environmental impact as argued by some recent scholars
(Qalati et al., 2022). Therefore, this research extended the TOE framework by adding
the moderation effect of organizational culture to identify determinants of social media
benefits and its effect on SMEs’ performance in UAE, arguing that it can
comprehensively demonstrate all of the aspects of determinants affecting social media

benefits.

1.4 Research gap

Prior scholars argued that it is considered necessary to integrated both organizational
and technological factors perceptions in a single model (Wong, Leong, Hew, Tan &
Ooi, 2020); (Sikander et al., 2021); also, Chiu et al (2017) suggested that due to the
rapid development of information technology and its characteristic, whether a single
theoretical model can be applied to all the subjects is still arguable. In the same vein,
Emecheta (2015) who integrated technology acceptance model (TAM), theory of
planned behavior (TPB) and TOE frameworks and expanding their characteristic
constructs for e-commerce adoption by SMEs; stated that it would be important to
combine more than one theoretical model in future studies in order to have a better
understanding of the adoption of comprehensive innovation technologies (Wong et al.,
2020). However, as far as the previous studies reviewed, very limited efforts have
studied on both internal and external factors viewpoint in a single model (Saeed &
Hamid, 2021). Mostly, past study focused on either social media adoption and SMEs
performance using a single theory Alhaimer (2019); Saxton, Ren & Guo (2020);
Alraja et al (2020); Singh et al & (2020); Qalati et al (2021). Majority of these studies
either examined the direct or indirect influnce of soscial media on SME performance.
Furthermore, Qalati et al (2021) notes that despite notable strides in research (Garg,
Gupta, Dzever, Sivarajah, Kumar, 2020; Alalwan, 2018; Wang, Cao, Park, 2019;
Vithayathil, Dadgar, Osiri, 2020) on social media benefits in SMEs, few studies have
investigated the use of social media to advance business practices and evaluated their
effect on business performance (Garg at al., 2020).

Thus, there is evidently a gap in the literature regarding studies investigating
the mediating role of social media benefits in the relationship between TOE factors



REFERENCES

Abbett, L., Coldham, A., & Whisnant, R. (2010). Organizational culture and the
success of corporate sustainability initiatives. Master Project, University of

Michigan.

Abdallat, Y., Suifan, T., Oklah, K., Sweis, G., & Sweis, R. (2020). The impact of
human resource management practices on organizational performance in
construction companies in Jordan. International Journal of Business Innovation
and Research, 1(1), 1. https://doi.org/10.1504/ijbir.2020.10025591

Abdat, F. A. (2020). Using UTAUT Model to Predict Social Media Benefits among
Indonesian SMEs. 9414, 498-505. https://doi.org/10.36348/sjef.2020.v04i10.003

Abdel, K.H., Rowena, B. & Robyn, D. (2010). Understanding financial information
used to assess small firm performance, Qualitative Research in Accounting &
Management, 7 (2), pp. 163-179.

Abdul Karim Kanaan Jebna, A. S. B. (2013). Factors Affecting Small and Medium
Enterprises Success: An Exploratory Study. 3, 69-72.

Abdul, K. and H. (2020). The Effect of Facebook, WhatsApp, Twitter and Email on
SMEs Performance: Empirical Evidence from United Arab Emirates. Journal of
Internet Social Networking and Virtual Communities, 2020, 1-17.
https://doi.org/10.5171/2020.618899

Abdul, K. and H. (2020). The Effect of Facebook, WhatsApp, Twitter and Email on
SMEs Performance: Empirical Evidence from United Arab Emirates. Journal of
Internet Social Networking and Virtual Communities, 2020, 1-17.
https://doi.org/10.5171/2020.618899

Abdul-Halim, H., Ahmad, N. H., Geare, A., & Thurasamy, R. (2018). Innovation
culture in SMEs: The importance of organizational culture, organizational
learning and market orientation. Entrepreneurship Research Journal, 9(3).



194

Abdulla, S., Saeed, S., & Teknikal, U. (2021). The Impact of Project Management on
Business Performance of Small and Medium Enterprise in UAE. 24(6), 1-17.
https://www.abacademies.org/articles/the-impact-of-project-management-on-
business-performance-of-small-and-medium-enterprise-in-uae-12626.html

Abdullahi, Y. B. (2018). Factors Determining Success in Malaysian SMEs By
Implementing Effective Entrepreneurship and Strategic Management. 7, 48-55.

Abed, S. S. (2020). Social commerce adoption using TOE frame- work: An empirical
investigation of Saudi Arabian SMEs. International Journal of Information
Management, 53, 102118. https://doi.org/10.1016/j.ijinfomgt.2020.102118.

Abu Bakar, A. R., Ahmad, S. Z., & Ahmad, N. (2019). SME social media use: A study
of predictive factors in the United Arab Emirates. Global Business and
Organizational Excellence, 38(5), 53-68.

Acar, A. Z., & Acar, P. (2014). Organizational culture types and their effects on
organizational performance in Turkish hospitals. EMAJ: Emerging Markets
Journal, 3(3), 18-31.

Adeyemi, A., Martin, D, & Kasim, R. (2017). The relevance of lean thinking to
sustainable improvement of public office buildings in Nigeria, Journal of
Engineering and Applied Science 12 96, pp.1365-11376.

Adlin, R., Mohd, H., & Gan, C. (2020). Impact of Microcredit on SMEs Performance
in Malaysia. 19(1), 109-130.

Agostini, L., Caviggioli, F., Filippini, R., & Nosella, A. (2015). Does patenting
influence SME sales performance? A quantity and quality analysis of patents in

Northern Italy”, European Journal of Innovation Management, Vol.18 Iss 2pp.

Ahmad Syed, Z., Abu Bakar Abdul, R., & Ahmad, N. (2019). Social media adoption
and its impact on firm performance: The case of the UAE. International Journal
of Entrepreneurial Behavior & Research, 25(1), 84-111. https://doi.org/10.1108/
IJEBR-08-2017-0299.

Ahmad, K.Z., Veerapandian, K. and Ghee., W. (2011). Person—environment fit: the
missing link in the organizational culture—commitment relationship”,

International Journal of Business and Management, Vol. 6 No. 11, pp. 11-20.



195

Ahmad, S. Z., Abu Bakar, A. R., & Ahmad, N. (2019). Social media adoption and its
impact on firm performance: the case of the UAE. International Journal of
Entrepreneurial Behaviour and Research, 25(1), 84-111.
https://doi.org/10.1108/1JEBR-08-2017-0299

Ahmad, S. Z., Ahmad, N., & Bakar, A. R. A. (2018). Reflections of entrepreneurs of
small and medium-sized enterprises concerning the adoption of social media
and its impact on performance outcomes: Evidence from the UAE. Telematics
and Informatics, 35(1), 6-17.

Ahmad, S. Z.,, Ahmad, N., Rahim, A., & Bakar, A. (2017). Reflections of
Entrepreneurs of Small and Medium-sized Enterprises concerning the
Benefits of Social Media and its Impact on Performance Outcomes: Evidence
from the UAE. Telematics and Informatics, 35(1), 6-17.

Ahmad, S. Z., Bakar, A. R. A., & Ahmad, N. (2019). Social media adoption and its
impact on firm performance: the case of the UAE. International Journal of

Entrepreneurial Behavior & Research.

Ahmad, S.Z.; Ahmad, N.; Bakar, A. R. A. (2018). Reflections of entrepreneurs of small
and medium-sized enterprises concerning the benefits of social media and its
impact on performance outcomes: Evidence from the UAE. Telemat. Inform, 35,
6-17.

Ahmed, S., Abdul-halim, H., & Ahmad, N. H. (2017). Open and Closed Innovation
and Enhanced Performance of SME Hospitals: A Conceptual Model. July 2018.
https://doi.org/10.1177/2278533717722661

Ainin, S., Parveen, F., Moghavvemi, S., Jaafar, N. I., & Shuib, N. L. M. (2015). Factors
influencing the use of social media by SMEs and its performance outcomes.
Industrial  Management and Data  Systems, 115(3), 570-588.
https://doi.org/10.1108/IMDS-07-2014-0205

Ajzen, I., & Fishbein, M. (1975). A Bayesian analysis of attribution processes.
Psychological Bulletin, 82(2), 261-277.

Ajzen, lIcek, and Martin Fishbein. "Understanding attitudes and predicting social
behaviour.” (1980).



196

Akman, 1., & Mishra, A. (2017). Factors influencing consumer intention in social
commerce benefits . Information Technology and People, 30(2), 356-370.

Al Dhanhani & Hazana Abdullah. (2020). The Impacts of Organizational Culture and
Transformational Leadership Style on The Employee’s Job Performance: A Case
Study at UAE’s Petrochemical Company. Journal of Human Resources
Management Research, 2020, 1-16.

Al Omoush, K. S., Yaseen, S. G., & Alma’Aitah, M. A. (2012). The impact of Arab
cultural values on online social networking: The case of Facebook.
Computers in Human Behavior, 28(6), 2387-2399.

Al Saed, R., & Saleh, M. A. Market Orientation, Product Innovation and Performance
of Small Firms in Sharjah, UAE.

Alaa Eldeen Osman Mohamed Tom Ahmed, 2016, The Usage of Digital Marketing
by SMEs in UAE, Master thesis, The British university in Dubai

Alalwan, A. A. (2018). Investigating the impact of social media advertising features
on customer purchase intention. International journal of information

management, 42, 65-77.

Alalwan, A. A. (2018). Investigating the impact of social media advertising features
on customer purchase intention. International journal of information

management, 42, 65-77.

Alalwan, A. A., Dwivedi, Y. K., Rana, N. P., & Algharabat, R. (2018). Examining
factors influencing Jordanian customers’ intentions and benefits of internet
banking: Extending UTAUT2 with risk. Journal of Retailing and Consumer
Services, 40, 125-138.

Al-Ansari, Y. (2014). Innovation practices as a path to business growth performance :
a study of small and medium sized firms in the emerging UAE market. Southern

Cross University, 1-385.

Al-Ansari, Y. (2014). Innovation practices as a path to business growth performance :

a study of small and medium sized firms in the emerging UAE market. Southern



197

Cross University, 1-385.

Al-Ansari, Y., Altalib, M., & Sardoh, M. (2013). Technology Orientation, Innovation
and Business Performance: A Study of Dubai SMEs. The International
Technology Management Review, 3(1), 1. https://doi.org/10.2991/itmr.2013.3.1.1

Al-Ansari, Y., Pervan, S., & Xu, J. (2013). Innovation and business performance of
SMEs: The case of Dubai. Education, Business and Society: Contemporary
Middle Eastern Issues, 6(3), 162-180.

AlBar, A. M., & Hoque, M. R. (2019). Factors affecting the adoption of information
and communication technology in small and medium enterprises: a perspective
from rural Saudi Arabia. Information Technology for Development, 25(4), 715—
738. https://doi.org/10.1080/02681102.2017.1390437

Albassami, A. M. (2019). Does Knowledge Management Expedite SMEs Performance
through Organizational Innovation? An Empirical Evidence from Small and
Medium-sized enterprises ( SMEs ). 12(1), 11-22.

Alefari, M., Almanei, M., & Salonitis, K. (2020). Lean manufacturing, leadership and
employees: the case of UAE SME manufacturing companies. Production and
Manufacturing Research, 8(1), 222-243.

Alford, P., & Page, S. J. (2015). Marketing technology for adoption by small business.
The Service Industries Journal, 35(11-12), 655-669.

Al-Gharbi, K. and Ashrafi, R. (2010) 'Factors Contribute To Slow Internet Benefits in
Omani Private Sector Organizations', Communications of the IBIMA, 2010,
pp. 1-10.An SME - Payfort Acquires White Payments”, 20 July 2015 (MGI),
February 2016, www.mckinsey.com/business-functions/digital-

mckinsey/our insights/digitalglobalization

Alharbi, R. K., Yahya, S. Bin, & Kassim, S. (2021). Impact of religiosity and branding
on SMEs performance: does financial literacy play a role? Journal of Islamic
Marketing. https://doi.org/10.1108/JIMA-08-2019-0162

Ali Alneyadi, Mohd Faiz Hilmi, Meor Azli Ayub, A. A. (2022). Examining The
Moderating Role of Information and Communication Technologies Between

Relationship of Organizational Culture and Business Excellence. September.


http://www.mckinsey.com/business-functions/digital-mckinsey/our
http://www.mckinsey.com/business-functions/digital-mckinsey/our

198

https://doi.org/10.35631/JISTM.727001

Ali Qalati, S., Li, W., Ahmed, N., Ali Mirani, M., & Khan, A. (2021). Examining the
Factors Affecting SME Performance: The Mediating Role of Social Media
Adoption. Sustainability, 13(1), 75.

Ali, H., & Li, Y. (2021). Financial Literacy, Network Competency, and SMEs
Financial Performance: The Moderating Role of Market Orientation. Journal of
Asian Finance, 8(10), 341-0352.

Alkateeb, M. A., & Abdalla, R. A. (2021). Social media adoption and its impact on
smes performance a case study of Palestine. Estudios de Economia Aplicada,
39(7). https://doi.org/10.25115/eea.v39i7.4872

Alkateeb, M. A., & Abdalla, R. A. (2021). Social media adoption and its impact on
smes performance a case study of Palestine. Estudios de Economia Aplicada,
39(7). https://doi.org/10.25115/eea.v39i7.4872

Allcott, H., Gentzkow, M., & Yu, C. (2019). Trends in the diffusion of misinformation
on social media. Research & Politics, 6(2), 2053168019848554.

Allred, S. B., & Ross-Davis, A. (2011). The drop-off and pick-up method: An
approach to reduce nonresponse bias in natural resource surveys. Small-Scale
Forestry, 10(3), 305-318.

Almohaimmeed, B., Al-Tit, A. A., & Hasaballah, A. H. (2020). Saudi women behavior
towards the acceptance of industrial small business. Business: Theory and
Practice, 21(1), 412-419. https://doi.org/10.3846/btp.2020.11551

Almohaimmeed, B., Al-Tit, A. A., & Hasaballah, A. H. (2020). Saudi women behavior
towards the acceptance of industrial small business. Business: Theory and
Practice, 21(1), 412-419.

Almotairy, B., Abdullah, M., & Abbasi, R. (2020). The impact of social media
adoption on entrepreneurial ecosystem. Emerging Extended Reality
Technologies for Industry 4.0: Early Experiences with Conception, Design,

Implementation, Evaluation and Deployment, 63.

Al-Qirim, N. (2008). The benefits of eCommerce communications and applications



199

technologies in small businesses in New Zealand. Electronic Commerce Research
and Applications, 6(4): 462-473.

Al-Qirim. (2007). The benefits of eCommerce communications and applications
technologies in small businesses in New Zealand”, Electronic Commerce

Research and Applications, Vol. 6 No. 4, pp.

Alraja, M. N., Khan, S. F., Khashab, B., & Aldaas, R. (2020). Does Facebook
commerce enhance SMEs performance? A struc- tural equation analysis of
Omani SMEs. SAGE Open, 10(2), 2158244019900186.
https://doi.org/10.1177/2158244019900186.

Al-Sada, M., Al-Esmael, B., & Faisal, M. N. (2017). Influence of organizational
culture and leadership style on employee satisfaction, commitment and
motivation in the educational sector in Qatar. EuroMed Journal of
Business, 12(2), 163-188.

Alshamaila, Y., Papagiannidis, S. & Li, F. (2013). Cloud computing benefits by SMEs
in the north east of England: A multi-perspective framework. Journal of

Enterprise Information Management, 26, 250-275.

Alshamaila, Y., Papagiannidis, S., & Li, F. (2013). Cloud computing benefits by
SMEs in the north east of England: A multi-perspective framework. Journal of

Enterprise Information Management, 26(3), 250-275.

Al-sharafi, M. A. (2019). The Effect of Sustained Use of Cloud-Based Business
Services on Organizations ° Performance : Evidence from SMEs in Malaysia The
Effect of Sustained Use of Cloud-Based Business Services on Organizations ’
Performance : Evidence from SMEs in Malaysia. 2019 5th International
Conference on Information Management (ICIM), May, 285-291.
https://doi.org/10.1109/INFOMAN.2019.8714699

Alsharari, N. M., Al-Shboul, M., & Alteneiji, S. (2020). Implementation of cloud ERP
in the SME: evidence from UAE. Journal of Small Business and Enterprise
Development, 27(2), 299-327. https://doi.org/10.1108/JSBED-01-2019-0007

AlSharji, A., Ahmad, S. Z., & Abu Bakar, A. R. (2018). Understanding social media

benefits in SMEs: Empirical evidence from the United Arab Emirates. Journal



200

of Entrepreneurship in Emerging Economies, 10(2), 302—328.

Alshehhi, A., & Kasim, R. (2020). A Relationship of Project Management Process
Factors with SMEs Performance. 11(2), 212-218.

Alshehhi, A., & Kasim, R. (2020). A Relationship of Project Management Process
Factors with SMEs Performance. 11(2), 212-218.

Alshehri, O. (2019). Usage and Perceptions of Social Media Tools among Higher
Education Instructor. International Journal of Information and Education
Technology, 9(7).

Alsobhi, G. A. and A. Y. (2013). Social Media Readiness in Small Businesses.

Al-Swidi, A. K., & Mahmood, R. (2012). Total quality management, entrepreneurial
orientation and organizational performance: The role of organizational

culture. African Journal of Business Management, 6(13), 4717.

Altayyar, A., & Beaumont-Kerridge, J. (2016). External Factors Affecting the
Adoption of E-procurement in Saudi Arabian’s SMEs. Procedia - Social and
Behavioral Sciences, 229, 363-375. https://doi.org/10.1016/j.sbspro.2016.07.147

Al-Tit, A. A. (2020). E-commerce drivers and barriers and their impact on e-customer
loyalty in small and medium-sized enterprises (Smes). Business: Theory and
Practice, 21(1), 146-157. https://doi.org/10.3846/btp.2020.11612

Al-Tit, A. A. (2020). E-commerce drivers and barriers and their impact on e-customer
loyalty in small and medium-sized enterprises (Smes). Business: Theory and
Practice, 21(1), 146-157.

Al-Tit, A., Omri, A., & Euchi, J. (2019). Critical Success Factors of Small and
Medium-Sized Enterprises in Saudi Arabia: Insights from Sustainability
Perspective. Administrative Sciences, 9(2), 32.
https://doi.org/10.3390/admsci9020032

Al-Tit, A., Omri, A., & Euchi, J. (2019). Critical Success Factors of Small and
Medium-Sized Enterprises in Saudi Arabia: Insights from Sustainability

Perspective. Administrative Sciences, 9(2), 32.



201

Alyammahi, S. (2018). Adoption of the smart system & its impact on organizational
performace in the United Arab Emirates . By Sultan Alyammahi Thesis submitted
in fulfillment of the requirement for the Degree Doctor of Philosophy ( Ph. D)

Faculty of Business , Government & L. February.

Amaro, S., & Duarte, P. (2016). Modelling formative second order constructs in PLS.
European Conference on Research Methodology for Business and Management
Studies, 19-27.

Amaro, S., & Duarte, P. (2016). Modelling formative second order constructs in PLS.
European Conference on Research Methodology for Business and Management
Studies, 19-27.

Aminul Islam, M., Aktaruzzaman Khan, M., Obaidullah, A. Z. M., & Syed Alam, M.
(2011). Effect of Entrepreneur and Firm Characteristics on the Business Success
of Small and Medium Enterprises (SMEs) in Bangladesh. International Journal
of Business and Management, 6(3).

Amoah, J., & Jibril, A. B. (2021). Cogent Business & Management Social Media as a
Promotional Tool Towards SME ’ s Development : Evidence from the Financial
Industry in a Developing Economy Social Media as a Promotional Tool Towards
SME ’ s Development : Evidence from the Financial Industr. Cogent Business &
Management, 8(1). https://doi.org/10.1080/23311975.2021.1923357

Anggadwita, G., & Mustafid, Q. Y. (2014). Identification of factors influencing the
performance of small medium enterprises (SMEs). Procedia-Social and
Behavioral Sciences, 115, 415-423.

Anggadwita, G., & Mustafid, Q. Y. (2014). Identification of factors influencing the
performance of small medium enterprises (SMEs). Procedia-Social and
Behavioral Sciences, 115, 415-423.

Ansari, S. M., Fiss, P. C., & Zajac, E. J. 2010. Made to fit: How practices vary as they
diffuse. Academy of Management Review, 35: 67-92.

Arham, A. F. (2014). Leadership And Performance: The Case of Malaysian SMEs In
the Services Sector. 4(3), 343-355.



202

Arya, R., Antonisamy, B., & Kumar, S. (2012). Sample size estimation in prevalence
studies. The Indian Journal of Pediatrics, 79(11), 1482-1488.

Assimakopoulos, C., Antoniadis, I., Kayas, O. G., & Dvizac, D. (2017). Effective
social media marketing strategy: Facebook as an opportunity for

universities. International Journal of Retail & Distribution Management.

Atkin, D. J., Hunt, D. S., & Lin, C. A. (2015). Diffusion theory in the new media
environment: Toward an integrated technology benefits model. Mass
Communication and Society, 18(5), 623-650.

Avlonitis, G. J., & Salavou, H. E. (2007). Entrepreneurial orientation of SMEs, product
innovativeness, and performance. Journal of Business Research, 60(5), 566-575.

Awa, H. O., Ukoha, O., & Emecheta, B. C. (2016). Using T-O-E theoretical framework
to study the benefits of ERP solution. Cogent Business and Management, 3(1).

Awan, U., Khattak, A., & Dawson, P. (2019). Corporate Social Responsibility (CSR)
Priorities in the Small and Medium Enterprises (SMEs) of the Industrial Sector
of Sialkot, Pakistan. https://doi.org/10.1007/978-3-642-33851-9

Awang, R., Zyoud, S. H., Al-Jabi, S. W., Sweileh, W. M., & Waring, W. S. (2015).
Global research productivity of N-acetylcysteine use in paracetamol
overdoes: a bibliometric analysis (1976-2012). Human & experimental
toxicology, 34(10), 1006-1016.

Ayman, A., El-Helaly, M., & Shehata, N. (2019). Board diversity and earnings news
dissemination on Twitter in the UK. Journal of Management and Governance,
23(3), 715-734.

Azam, M. S. (2014). Diffusion of ICT and SME performance: The mediating effects

of Integration and utilisation. Curtin University, Feburary, 7-290.

Badi, K. Al. (2019). Implementation of marketing concept and organizational culture
in SMEs in Al Buraimi — Oman. https://doi.org/10.1108/B1J-05-2018-0136
Baig, M. 1., & Shuib, L. (2021). A Model for Decision-Makers * Adoption of Big Data

in the Education Sector.



203

Baker, J. (2012). The Technology—Organization—-Environment Framework. Springer,
28(September 2011), 461. https://doi.org/10.1007/978-1-4419-6108-2

Balsley, H. L. (1970). Quantitative research methods for business and economics.

Random House.

Bang, H. K., Ellinger, A. E., Hadjimarcou, J., & Traichal, P. A. (2000). Consumer
concern, knowledge, belief, and attitude toward renewable energy: An
application of the reasoned action theory. Psychology and Marketing, 17(6), 449—
468.

Barnes, N.G.; Jacobsen, S. (2013). Benefits of social media by fast-growing
companies: Innovation among the Inc. 500. J. Mark. Dev. Compet. 7, 11-17.

Barney, J. B. (1986). Organizational culture: can it be a source of sustained

competitive advantage? Academy of Management review, 11(3), 656-665.

Bashir, 1., & Madhavaiah, C. (2015). Consumer attitude and behavioural intention
towards Internet banking benefits in India. In Journal of Indian Business
Research (Vol. 7, Issue 1).

Basri, W. S. M., & Siam, M. R. A. (2019). Social media and corporate communication
antecedents of SME sustainability performance. Journal of Economic and
Administrative Sciences, 35(3), 172-182. https://doi.org/10.1108/jeas-01-2018-
0011

Basri, W. S. M., & Siam, M. R. A. (2019). Social media and corporate communication
antecedents of SME sustainability performance. Journal of Economic and
Administrative Sciences, 35(3), 172-182.

Batra, U. (2019). Small and Medium-sized Enterprises in Abu Dhabi. Aldrichimica
Acta, 52(2).

Becherer, R. C.; Helms, M. M.; & McDonald, J. P. (2012). The effect of
Entrepreneurial Marketing on outcome goals in SMEs. New England Journal of
Entrepreneurship, 15, 7-18.

Beckman, C. M., Burton, M. D., & O’Reilly, C. (2007). Early teams: The impact of



204

team demography on VC financing and going public. Journal of Business
Venturing, 22(2), 147-173.

Bellucci, M., & Manetti, G. (2017). Facebook as a tool for supporting dialogic
accounting. Evidence from large philanthropic foundations in the United

States. Accounting, Auditing & Accountability Journal.

Bentler, P. M., & Huang, W. (2014). On components, latent variables, PLS and simple
methods: Reactions to Rigdon's rethinking of PLS. Long range planning, 47(3),
138-145.

Bernard, H. R., & Bernard, H. R. (2012). Social research methods: Qualitative and

quantitative approaches. Sage.

Bernien, H., Hensen, B., Pfaff, W., Koolstra, G., Blok, M. S., Robledo, L., Taminiau,
T. H., Markham, M., Twitchen, D. J., Childress, L., & Hanson, R. (2013).
Heralded entanglement between solid-state qubits separated by three metres.
Nature, 497(7447), 86-90.

Bessette, C. (2014). Fortune 500: the tope companies using social media,” Fortune,
http://fortune.com/2014/06/02/500-social-media/,June 2, 2014.

Beus, J. M., Solomon, S. J., Taylor, E. C., & Esken, C. A. (2020). Making sense of
climate: A meta-analytic extension of the competing values framework.
Organizational Psychology Review, 10(3-4), 136-168.

Bhattacherjee, A. (2012). Social science research: Principles, methods, and practices.

Billings, A. C., Qiao, F., Conlin, L., & Nie, T. (2017). Permanently desiring the
temporary. Snapchat, social media, and the shifting motivations of sports
fans. Communication & Sport, 5(1), 10-26.

Blanche, M. T., Blanche, M. J. T., Durrheim, K., & Painter, D. (Eds.). (2006).
Research in practice: Applied methods for the social sciences. Juta and

Company Ltd.

Blunch, N. (2012). Introduction to structural equation modeling using IBM SPSS
statistics and AMOS. Sage.



205

Bocconcelli, R.; Cioppi, M.; Pagano, A. (2017). Social media as a resource in SMEs’
sales process. J. Bus. Ind. Mark. 23, 693-709.

Bossle, M.B., de Barcellos, M.D., Vieira, L.M., & Sauveée, L. (2016). The drivers for

adoption of ecoinnovation. Journal of Cleaner Production, 113, 861-872.

Bossle, M.B., de Barcellos, M.D., Vieira, L.M., & Sauvée, L. (2016). The drivers for
benefits of ecoinnovation. Journal of Cleaner Production, 113, 861-872.

Boyd, D. M., & Ellison, N. B. (2007). Social network sites: Definition, history, and
scholarship. Journal of Computer-Mediated Communication, 13(1), 210-230.

Boyd, D., & Ellison, N. (2007). Social Network Sites: Definition, History, and
Scholarship. Journal of Computer-Mediated Communication, 13(1), 210-230.
https://doi.org/10.1111/j.1083- 6101.2007.00393.X.

Brouthers, K. D., Nakos, G. & Dimitratos, P. (2015). SME entrepreneurial orientation,
international performance, and the moderating role of strategic alliances.
Entrepreneurship Theory and Practice, 39(5), 1161-1187.

Brouthers, K. D., Nakos, G. & Dimitratos, P. (2015). SME entrepreneurial orientation,
international performance, and the moderating role of strategic alliances.
Entrepreneurship Theory and Practice, 39(5), 1161-1187.

Bryman, A. (2015). Social research methods. Oxford university press.

Bryman, A. (2017). Quantitative and qualitative research: further reflections on their
integration. In Mixing methods: Qualitative and quantitative research (pp.
57-78). Routledge.

Bryman, A., & Bell, E. (2015). Business research methods (4rd ed.). Oxford: Oxford
University Press.

Buchanan, D., & Bryman, A. (2009). The Sage Handbook of Organizational Research
Methods: Sage Publications Ltd.

Burlea-Schiopoiu, A.; Mihai, L. S. (2019). An integrated framework on the
sustainability of SMEs. Sustainability, 11, 6026.



206

Businesses in the Arab World, Arts and Social Sciences Journal Basri, Arts Social Sci
J 2016, Vol 7, No.6

Byrne, B. M. (2013). Structural equation modeling with LISREL, PRELIS, and
SIMPLIS: Basic concepts, applications, and programming. Psychology Press.

Calantone, R. J., Griffith, D. A., & Yalcinkaya, G. (2006). An empirical examination
of a technology benefits model for the context of China. Journal of International
Marketing, 14(4), 1-27.

Calder, B. J., Phillips, L. W., & Tybout, A. M. (1981). Designing research for

application. Journal of consumer research, 8(2), 197-207.

Cameron, K. S., Freeman, S. J., & Mishra, A. K. (2011). Best practices in white-collar

downsizing: managing contradictions. Executive, 5(3), 57-73.

Campbell, W. M., Moore, P., & Sharma, M. (2014). Cultural transformation to support
the benefits of green it. Proceedings - 2014 IEEE 28th International Conference
on Advanced Information Networking and Applications Workshops, IEEE
WAINA 2014, 554-559.

Canedo, E. D., Do Vale, A. P. M., Patrdo, R. L., de Souza, L. C., Gravina, R. M., Dos
Reis, V. E., Mendonga, F. L. L., & de Sousa, R. T. (2020). Information and
communication technology (ICT) governance processes: A case study.
Information (Switzerland), 11(10), 1-28.

Chadwick, A., & Dennis, J. (2017). Social media, professional media and mobilisation
in contemporary Britain: Explaining the strengths and weaknesses of the
Citizens’ Movement 38 Degrees. Political Studies, 65(1), 42-60.

Chaffey, D. (2015). Digital business and E-Commerce Management: Strategy,

Implementation and Practice, Harlow, Pearson.

Chakraborty, A. R., & Mansor, N. N. A. (2013). Benefits of Human Resource
Information System: A Theoretical Analysis. Procedia - Social and Behavioral
Sciences, 75(September 2014), 473-478.



207

Chandler, G. N., DeTienne, D. R., McKelvie, A., & Mumford, T. V. (2011). Causation
and effectuation processes: A validation study. Journal of business venturing,
26(3), 375-390.

Chang, S. E., Liu, A. Y., & Shen, W. C. (2017). User trust in social networking
services: A comparison of Facebook and LinkedIn. Computers in Human
Behavior, 69(2013), 207-217. https://doi.org/10.1016/j.chb.2016.12.013

Chatterjee, S., & Kumar Kar, A. (2020). Why do small and medium enterprises use
social media marketing and what is the impact: Empirical insights from India.

International Journal of Information Management, 53(December 2019), 102103.

Chawinga, W. D. (2017). Taking social media to a university classroom: teaching and
learning using Twitter and blogs. International Journal of Educational
Technology in Higher Education, 14(1), 3.

Cheffi, W., Malesios, C., Abdel-Maksoud, A., Abdennadher, S., & Dey, P. (2021).
Corporate social responsibility antecedents and practices as a path to enhance
organizational performance: The case of small and medium sized enterprises in
an emerging economy country. Corporate Social Responsibility and
Environmental Management, 28(6), 1647-1663. https://doi.org/10.1002/csr.2135

Chen, D. Q., Preston, D. S., & Swink, M. (2015). How the use of big data analytics
affects value creation in supply chain management. Journal of Management
Information Systems, 32(4), 4-39.

Chen, H. Y., & Boore, J. R. (2010). Translation and back-translation in qualitative

nursing research: methodological review. Journal of clinical nursing, 19(1-2),

234-239.

Cheng, C. C. J. (2019). How to enhance SMEs customer involvement using social
media : The role of Social CRM. https://doi.org/10.1177/0266242618774831

Childress, J. R. (2013). Leverage: The CEQ'’s guide to corporate culture [Kindle

Edition version]. Retrieved from http://www.amazon.com.



208

Chin, W. W. (1998). The partial least squares approach to structural equation
modeling. Modern methods for business research, 295(2), 295-336.

Chin, W. W. (2010). How to write up and report PLS analyses. Handbook of partial
least squares, 655-690.

Chittithaworn, C., Islam, A., Keawchana, T., & Yusuf, D. H. M. (2011). Factors
affecting business success of small & medium enterprises (SMEs) in Thailand.
Asian Social Science, 7(5), 180-190. https://doi.org/10.5539/ass.v7n5p180

Chiu, C.-Y., Chen, S., & Chen, C.-L. (2017). An integrated perspective of TOE
framework and innovation diffusion in broadband mobile applications benefits
by enterprises. International Journal of Management, Economics and Social
Sciences (IJMESS), 6(1), 14-39.

Choi, Y. S., & Lim, U. (2017). Contextual factors affecting the innovation
performance of manufacturing SMEs in korea: A structural equation modeling
approach. Sustainability (Switzerland), 9(7). https://doi.org/10.3390/su9071193

Choi, Y. S., & Scott, D. K. (2008). Assessing organisational culture using the
competing values framework within American Triple-A baseball. International

Journal of Sport Management and Marketing, 4(1), 33-48.

Chugh, R., & Ruhi, U. (2018). Social media in higher education: A literature review
of Facebook. Education and Information Technologies, 23(2), 605-616.

Cicea, C., Popa, L., Marinescu, C., & Catdlina Stefan, S. (2019). Determinants of
SMEs’ performance: evidence from European countries. Economic research-
Ekonomska istrazivanja, 32(1), 1602-1620.

Cohen, L., Manion, L., & Morrison, K. (2013). Research methods in education.
Routledge.

Cognition, A., & Han, T. (2019). Fashion Brand Love: Application of a Cognition—
Affect-Conation Model. 2012.

Collins, D. (2003). Pretesting survey instruments: an overview of cognitive methods.
Quality of life research, 12(3), 229-238.



209

Coman, A., Grigore, A. M., & Ardelean, A. (2021). Social Media, Leadership and
Organizational Culture: The Case of Romanian Leaders. In International

Conference on Human-Computer Interaction (pp. 3-17). Springer, Cham.

Constantinides, E., & Fountain, S. J. (2008). Web 2.0: Conceptual foundations and
marketing issues. Journal of Direct, Data and Digital Marketing Practice, 9(3),
231-244. https://doi.org/10.1057/palgrave.dddmp.4350098.

Conway, J. M., & Lance, C. E. (2010). What reviewers should expect from authors
regarding common method bias in organizational research. Journal of
Business and Psychology, 25(3), 325-334.

Costley, C., Elliott, G. C., & Gibbs, P. (2010). Doing work based research:

Approaches to enquiry for insider-researchers. Sage.

Creswell, J. W. (2012). Educational research: Planning, Conducting and Evaluating

Quantitative and Qualitative Pearson.

Creswell, J. W. (2013). Research design: Qualitative, quantitative, and mixed methods

approach. Sage publications.

Creswell, J. W., & Clark, V. L. P. (2007). Designing and conducting mixed methods

research.

Creswell, J. W., & Poth, C. N. (2017). Qualitative inquiry and research design:

Choosing among five approaches. Sage publications.

Cripps, H., Singh, A., Mejtoft, T., & Salo, J. (2020). The use of Twitter for innovation
in business markets. Marketing Intelligence and Planning, 38(5).

Cummings, L. M. B. M. C., & Clark, B. M. (2006). Natural speech act data versus
written questionnaire data: How data collection method affects speech act
performance. Speech acts across cultures: Challenges to communication in a

second language, 11, 65.

Dahnil, M. L., Marzuki, K. M., Langgat, J., & Fabeil, N. F. (2014). Factors influencing
SMEs benefits of social media marketing. Procedia — Social and Behavioral
Sciences, 148, 119-126.



210

Dai, B., Ali, A., & Wang, H. (2019). Exploring information avoidance intention of
social media wusers: a cognition — affect — conation perspective.
https://doi.org/10.1108/INTR-06-2019-0225

Dahnil, M.1., Marzuki, K.M., Langgat, J. and Fabeil, N.F. (2014) 'Factors Influencing
SMEs Benefits of Social Media Marketing', Procedia-Social and Behavioral
Sciences, 148, pp. 119-126.

Dalberg. (2014). Report on Support to SMEs in Developing Countries Through
Financial Intermediaries. Available at:
http://www.eib.org/attachments/dalberg_sme-briefing-paper.pdf. Accessed on
21 July 2014.

Damanpour, F. (1987) "The benefits of technological, administrative, and ancillary
innovations: Impact of organizational factors', Journal of management, 13(4),
pp. 675-688.

Dar, Q. A., Ahmad, F., Ramzan, M., Khan, S. H., Ramzan, K., Ahmed, W., & Kamal,
Z.(2017). Use of social media tool “Whatsapp” in medical education. Annals
of King Edward Medical University, 23(1).

David, M., & Sutton, C. D. (2011). Social research: An introduction. Sage.

Davies, B., & Bown, R. (2016). The interface of networking and 'wasta’ in an Arabic
context. 71889.

Davies, M. B., & Hughes, N. (2014). Doing a successful research project: Using
qualitative or quantitative methods. Palgrave Macmillan.

Davis, B., & Sumara, D. (2014). Complexity and education: Inquiries into learning,

teaching, and research. Routledge.

Davis, R. E., & Stretton, A. O. W. (1989). Signaling properties of Ascaris
motoneurons: Graded active responses, graded synaptic transmission, and tonic

transmitter release. Journal of Neuroscience, 9(2), 415-425.



211

Davis, S. E. (2018). Objectification, sexualization, and misrepresentation: Social
media and the college experience. Social Media+ Society, 4(3),
2056305118786727.

Dawson, G., Smith, T., Scahill, L., Guthrie, D., Lord, C., Odom, S., ... & Wagner, A.
(2007). Designing research studies on psychosocial interventions in
autism. Journal of autism and developmental disorders, 37(2), 354-366.

Dayan, M., Zacca, R., & Di Benedetto, A. (2013). An exploratory study of
entrepreneurial creativity: its antecedents and mediators in the context of
UAE firms. Creativity and Innovation Management, 22(3), 223-240.

De Vaus, D. (2001). Research Design in Social Research (1st ed.). Sage Publications.
De Vaus, D. (2013). Surveys in social research. Routledge.

De Winter, J. C., & Dodou, D. (2010). Five-point Likert items: t test versus Mann-
Whitney-Wilcoxon. Practical Assessment, Research & Evaluation, 15(11), 1-
12.

Del Carmen Alarcon, M., Rialp, A., & Rialp, J. (2015). The effect of social media
benefits on exporting firms’ performance. Advances in International Marketing,
25, 161-186.

Denison, D. R., & Spreitzer, G. M. (1991). Denison-1991-Competing-Values-
Approach_0.Pdf. In Research in Organizational Change and Development (Vol.
5| pp' 1_21).

DePietro, R., Wiarda, E., & Fleischer, M. (1990). The context for change:
Organization, technology and environment: Lexington, MA: Lexington Books.

Dhanhani, A. Al, & Abdullah, N. H. (2019). The Effect of Transformational
Leadership and Involvement on Employees’ Job Performance in Abu Dhabi
National Oil Company. International Journal of Scientific and Research
Publications (IJSRP), 9(8), p9288.
https://doi.org/10.29322/ijsrp.9.08.2019.p9288



212

Dholakia, R.R. and Kshetri, N. (2004) 'Factors impacting the benefits of the Internet
among SMEs', Small Business Economics, 23(4), pp. 311-322.

Dholakia, U.M., Bagozzi, R.P. and Pearo, L.K. (2004) 'A social influence model of
consumer participation in network - and small — group - based virtual
communities', International Journal of Research in Marketing, 21(3), pp. 241-
263.

Diamantopoulos, A., Riefler, P., & Roth, K. P. (2008). Advancing formative

measurement models. Journal of business research, 61(12), 1203-1218.

Dijck, J. (2013). “You have one identity”: Performing the self on Facebook and
LinkedIn. Media, Culture and Society, 35(2), 199-215.

Dijkstra, T. K., & Henseler, J. (2015). Consistent partial least squares path modeling.
Mis Quarterly, 39(2).

Dilhan Oztamur, & Ibrahim Sarper Karakadilar. (2014). Exploring the role of social
media for SMEs: as a new marketing strategy tool for the firm performance
perspective. In 10th International Strategic Management Conference (pp. 511—
520). Nisantas1 University, Istanbul, 34030, Turkey: Procedia - Social and
Behavioral Sciences. http://doi.org/10.1016/j.sbspro.2014.09.067

Doja, A. (2001). Démocratie et stabilité dans le Sud-Est européen. Les Temps
Modernes, n° 615-616(4), 147. https://doi.org/10.3917/Itm.615.0147

Drew, S. (2003) 'Strategic Uses of E-Commerce by SMEs in the East of England',
European Management Journal, 21(1), pp. 79-88.

Drost, E. A. (2011). Validity and reliability in social science research. Education

Research and perspectives, 38(1), 105.

Duan, X, Deng, H, & Corbitt, B. (2012). Evaluating the critical determinants for
adopting emarket in Australian small-and-medium sized enterprises.
Management Research Review, 35(3/4), 289-308.

Dubai SME. (2016). The State of Small & Medium Enterprises (SMEs) In Dubai. 28.
www.sme.ae/StudiesAndResearchDocument/SME_Report_English.pdf



213

Dubai SME. (2017). About Us.
http://www.sme.ae/English/aboutus/Pages/default.aspx. (Accessed 19 December
2019).

Dubai SME. (2018). Report of The Regional Meeting on SME, Entrepreneurship And
Access To Finance Indicators In The GCC Countries. 6-7.

Dubai, S. (2014). The state of small and medium enterprises (SMEs) in Dubai. M. B.
R. E. f. S. D. D. SME). https://sme.ae

Dugard, P., & Todman, J. (1995). Analysis of pre-test-post-test control group designs
in educational research. Educational Psychology, 15(2), 181-198.

Duncombe, C. (2017). Twitter and transformative diplomacy: social media and Iran—
US relations. International Affairs, 93(3), 545-562.

Dwivedi, Y. K., Papazafeiropoulo, A., Ramdani, B., Kawalek, P. & Lorenzo, O.
(2009). Predicting SMEs’ benefits of enterprise systems. Journal of Enterprise
Information Management, 22, 10-24.

Dyck, A., Lins, K. V., Roth, L., & Wagner, H. F. (2019). Do institutional investors
drive corporate social responsibility? International evidence. Journal of Financial
Economics, 131(3), 693-714.

Eagleman, A. N. (2013). Acceptance, motivations, and usage of social media as a
marketing communications tool amongst employees of sport national governing
bodies. Sport Management Review, 16(4), 488-497.

Ebrahimi, P., Ahmadi, M., Gholampour, A., & Alipour, H. (2019). CRM performance
and development of media entrepreneurship in digital, social media and mobile

commerce. International Journal of Emerging Markets.

Ebrahimi, P., Ahmadi, M., Gholampour, A., & Alipour, H. (2019). CRM performance
and development of media entrepreneurship in digital, social media and

mobile commerce. International Journal of Emerging Markets.

Effendi, M. 1., Sugandini, D., & Istanto, Y. (2020). Social Media Benefits in SMEs
Impacted by COVID-19: The TOE Model. Journal of Asian Finance, Economics


https://sme.ae/

214

and Business, 7(11), 915-925.

Elasrag, H. (2012a). Enhancing the Competitiveness of the Arab SMEs. SSRN

Electronic Journal, October.

Elasrag, H. (2012b). The Developmental Role of SMEs in the Arab Countries. SSRN
Electronic Journal, October. https://doi.org/10.2139/ssrn.2127954

El-Gohary, H. (2012). Factors affecting E-Marketing adoption and implementation in
tourism firms: An empirical investigation of Egyptian small tourism
organisations. Tourism Management, 33(5), 1256-1269.
https://doi.org/10.1016/j.tourman.2011.10.013

El-Sayed Hanan, M. F. & S. D. (2015). Social Changes & Social Media Usage

amongst Emirati Female. December, 102-116.

Eltahir, O. A. B. (2018). Factors Affecting the Performance & Business Success of
Small & Medium Enterprises in Sudan (Case Study: Omdurman). International
Journal of Small Business and Entrepreneurship Research, 6(6), 14-22.

Eniola, A. A., & Entebang, H. (2016). Financial literacy and SME firm performance.
International Journal of Research Studies in  Management, 5(1).
https://doi.org/10.5861/ijrsm.2015.1304

Eniola, A. A., & Entebang, H. (2016). Financial literacy and SME firm performance.

International Journal of Research Studies in Management, 5(1).

Enli, G. (2017). Twitter as arena for the authentic outsider: exploring the social media
campaigns of Trump and Clinton in the 2016 US presidential
election. European journal of communication, 32(1), 50-61.

Epelman, S., Lavine, K. J., & Randolph, G. J. (2014). Origin and Functions of Tissue
Macrophages. Immunity, 41(1), 21-35.

Erind, H. (2015). The technological, organizational and environmental framework of
IS innovation adaption in small and medium enterprises. Evidence from research
over the last 10 years. International Journal of Business and Management, 111(4),
1-14.



215

EyadMakki and Lin-Ching Chang, 2015, Understanding the Effects of Social Media
and Mobile Usage onE-Commerce: An Exploratory Study in Saudi Arabia,

International Management Review Vol. 11 No. 2 2015

Eze, S. C., Chinedu-Eze, V. C., & Bello, A. O. (2020). Some antecedent factors that
shape SMEs benefits of social media marketing applications: a hybrid approach.
Journal of Science and Technology Policy Management.

Eze, S. C., Chinedu-Eze, V. C., Bello, A. O., Inegbedion, H., Nwanji, T., & Asamu,
F. (2019). Mobile marketing technology benefits in service SMEs: a multi-
perspective framework. Journal of Science and Technology Policy Management,
10(3), 569-596.

Eze, S. C., Olatunji, S., Chinedu-Eze, V. C., & Bello, A. O. (2018). Key success factors
influencing SME managers’ information behaviour on emerging ICT (EICT)

benefits decision-making in UK SMEs. Bottom Line, 31(3-4), 250-275.

Fan, M., Qalati, S. A., K. (2021). Effects of entrepreneurial orientation on social media
adoption and SME performance: The moderating role of innovation capabilities.
PLOS One, 16(4), €0247320. https://doi.org/10.1371/journal.pone.0247320.

Fang, G. G., Qalati, S. A., Ostic, D., Shah, S. M. M., & Mirani, M. A. (2021). Effects
of entrepreneurial orientation, social media, and innovation capabilities on SME
performance in emerging countries: A mediated—-moderated model. Technology
Analysis & Strategic Management, Advance online publication. https://
doi.org/10.1080/095373.

Fan, W., & Yan, Z. (2010). Factors affecting response rates of the web survey: A

systematic review. Computers in human behavior, 26(2), 132-139.

Fink, A. (2012). How to conduct surveys: A step-by-step guide: A step-by-step guide.

Sage Publications.

Fischer, E., & Rebecca Reuber, A. (2014). Online entrepreneurial communication:
Mitigating uncertainty and increasing differentiation via Twitter. Journal of
Business Venturing, 29(4), 565-583.
https://doi.org/10.1016/j.jbusvent.2014.02.004



216

Flamholtz, E., & Randle, Y. (2011). Corporate culture: The ultimate strategic asset.
Stanford, CA: Stanford University Press.

Flynn, B. B., & Saladin, B. (2006). Relevance of Baldrige constructs in an international
context: A study of national culture. Journal of Operations Management, 24(5),
583-603.

Forsman, H., & Temel, S. (2011). Innovation and business performance in small
enterprises. An enterprise-level analysis. International Journal of Innovation
Management, 15(3), 641-665. https://doi.org/10.1142/S1363919611003258

Forza, C. (2002). Survey research in operations management: a process-based
perspective. International journal of operations & production management,
22(2), 152-194.

Fouad, M. A. A. (2013). Factors Affecting the Performance of Small and Medium
Enterprises (SMEs) In the Manufacturing Sector of Cairo, Egypt. International
Journal of Business and Management Studies, 5(2), 157-166.

Frakes, J. (2003). The Common Heritage of Mankind Principle and Deep Seabed,
Outer Space, and Antarctica: Will Developed and Developing Nations Reach
a Compromise. Wis. Int'l LJ, 21, 4009.

Franco, M., Haase, H., & Pereira, A. (2016). Empirical study about the role of social
networks in SME performance. Journal of Systems and Information Technology,
18(4), 383-403. http://doi.org/10.1108/JSIT-06-2016-0036

Franklin, S., & Walker, C. (2003). Survey methods and practices. Statics Canada.
Social Survey Methods Division.

Frizzell, K. (2021). Model Arab League Background Guide Council of Economic

Affairs Ministers.

Galati, A., Crescimanno, M., Tinervia, S., & Fagnani, F. (2017). Social media as a
strategic marketing tool in the Sicilian wine industry: Evidence from
Facebook. Wine Economics and Policy, 6(1), 40-47.

Gangwar, H., Date, H., & Ramaswamy, R. (2015). Understanding determinants of



217

cloud computing benefits using an integrated TAM-TOE model. Journal of
Enterprise Information Management, 28(1), 107-130.

Garcia-Fernandez, J. (2020). Importance-Performance Matrix Analysis ( IPMA ) to

Evaluate Servicescape Fitness Consumer by Gender and Age.

Gayatri Swamynathan, Christo Wilson, Bryce Boe, Kevin Almeroth, and Ben Y.
Zhao,2008, Do Social Networks Improve e-Commerce?A Study on Social
Marketplaces, ACM Journal VVol978, No.1

Gbandi, E. C., & Amissah, G. (2014). Financing options for small and medium firms
(SMEs) in Nigeria. European Scientific Journal, 10(1), 327-340.

Gefen, D., Straub, D., & Boudreau, M.-C. (2000). Structural equation modeling and
regression: Guidelines for research practice. Communications of the association

for information systems, 4(1), 7.

Geraki, A. (2014). Roles and skills comparison among principals in Greek schools:
Application of Competing Values Framework. Educational Management
Administration and Leadership, 42(3), 45-64.

Geraki, A. (2014). Roles and skills comparison among principals in Greek schools:
Application of Competing Values Framework. Educational Management
Administration and Leadership, 42(3), 45-64.

Geurin, A.N.; Burch, L. M. (2017). User-generated branding via social media: An

examination of six running brands. Sport Manag. Rev. 20, 273-284.

Ghina, A. (2012). The Influence of Corporate Culture on Organizational Commitment;
Case Study of Civil Government Organizations in Indonesia. International
Journal of Basic and Applied Science, 1(2), 156-170.
https://doi.org/10.17142/ijbas-2012.1.2.1

Ghobadian, A & O’Regan, N. (2000). Time to reassess the size criterion for SME
classification? An empirical investigation’, Journal of Manufacturing

Technology and Management, vol.2, no.1/7, pp.879-890.



218

Gilmore, A., Galbraith, B. and Mulvenna, M. (2013) ‘Perceived Barriers to
participation in R&D programmes for SMEs within the European Union’,
Technology Analysis and Strategic Management, Vol. 25, No. 3, pp. 329 -
339.

Gilmore, A., Gallagher, D. & Henry, S. (2007). E-marketing and SMEs: operational
lessons for the future. European Business Review, 19(3), pp.234-247

Gimenez-Espin, J. A., Jiménez-Jiménez, D., & Martinez-Costa, M. (2013).
Organizational culture for total quality management. Total Quality Management
& Business Excellence, 24(5-6), 678-692.

Gliem, J. A, & Gliem, R. R. (2003). Calculating, interpreting, and reporting
Cronbach’s alpha reliability coefficient for Likert-type scales. Midwest
Research-to-Practice Conference in Adult, Continuing, and Community

Education.

Global, T. (2015). Arab social media report. Published at the Arab Social Media
Influencers Summit, Dubai, UAE, 67.

Gon, S., & Rawekar, A. (2017). Effectivity of E-learning through Whatsapp as a
teaching learning tool. MVP Journal of Medical Science, 4(1), 19-25.

Goodman, R., Meltzer, H., & Bailey, V. (1998). The Strengths and Difficulties
Questionnaire: A pilot study on the validity of the self-report version. European
child & adolescent psychiatry, 7(3), 125-130.

Gorondutse, A. H., & Hilman, H. (2016). Mediation effect of the organizational culture
on the relationship between perceived ethics on performance of SMEs. Journal

of Industrial Engineering and Management, 9(2), 505-529.

Gorondutse, A. H., & Hilman, H. (2019). Does organizational culture matter in the
relationship between trust and SMEs performance. Management Decision, 57(7),
1638-1658.

Gorondutse, A. H., & Hilman, H. (2019). Does organizational culture matter in the

relationship between trust and SMEs performance. Management Decision.



219

Government, M. B. R. S. of. (2014). The 2014 UAE Social Media Outlook: Increasing

Connectivity between Government and Citizen, Dubai.
Gray, D. E. (2013). Doing research in the real world. Sage.

Green, S. B., & Salkind, N. J. (2010). Using SPSS for Windows and Macintosh:

Analyzing and understanding data. Prentice Hall Press.

Gregori, S. M., and Antonio, A. S. (2005). “Managerial Compensation a Firm
Performance: The Moderating Role of Firm Strategy as a Proxy of
Managerial Discretion”, Management Research: Journal of the Iberoamerican

Academy of Management. VVol.3, Issue 2.

Groves, R. M., Fowler Jr, F. J., Couper, M. P., Lepkowski, J. M., Singer, E., &
Tourangeau, R. (2011). Survey methodology (Vol. 561). John Wiley & Sons.

Gruber, D. A., Smerek, R. E., Thomas-Hunt, M. C., & James, E. H. (2015). The real-
time power of Twitter: Crisis management and leadership in an age of social
media. Business Horizons, 58(2), 163-172.

Gulshan, V., Peng, L., Coram, M., Stumpe, M. C., Wu, D., Narayanaswamy, P. C.,
Mega, J. L., & Webster, D. R. (2016). Development and validation of a deep
learning algorithm for detection of diabetic retinopathy in retinal fundus
photographs. JAMA - Journal of the American Medical Association, 316(22),
2402-2410.

Gundala, R. R., & Khawaja, H. (2014). Brand Management in Small and Medium
Enterprise: Evidence from Dubai, UAE. YES - Method 1st On Questionaire, 8(1),
27-38.

Gupta, N., & Mirchandani, A. (2018). Investigating entrepreneurial success factors of
women-owned SMEs in UAE. Management Decision, 56(1), 219-232.
https://doi.org/10.1108/MD-04-2017-0411

Gupta, V. K., & Batra, S. (2016). Entrepreneurial orientation and firm performance in
Indian SMEs: Universal and contingency perspectives. International Small
Business Journal, 34(5), 660-682.



220

Hair Jr, J. F., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2016). A primer on partial
least squares structural equation modeling (PLS-SEM). Sage Publications.

Hair Jr, J., Sarstedt, M., Hopkins, L., & G. Kuppelwieser, V. (2014). Partial least
squares structural equation modeling (PLS-SEM) An emerging tool in

business research. European Business Review, 26(2), 106-121.

Hair, J. F. J., Sarstedt, M., Hopkins, L., & Kuppelwieser, G. V. (2014). Partial least
squares structural equation modeling (PLS-SEM) An emerging tool in

business research. European Business Review, 26(2), 106-121.

Hair, J. F., Black, W., & Babin, B. (2010). Anderson. RE, 2010. Multivariate Data
Analysis. New Jersey, Pearson Prentice Hall.

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A primer on partial
least squares structural equation modelling (PLS-SEM) (2nd ed.). Los Angeles:
Sage Publications, Inc. http://doi.org/http://lccn.loc.gov/2016005380.

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A primer on partial
least squares structural equation modelling (PLS-SEM) (2nd ed.). Los Angeles:
Sage Publications, Inc. http://doi.org/http://lccn.loc.gov/2016005380.

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011). PLS-SEM: Indeed a silver bullet.
Journal of Marketing theory and Practice, 19(2), 139-152.

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2013). Partial least squares structural
equation modeling: Rigorous applications, better results and higher

acceptance.

Hair, J. F., Sarstedt, M., Pieper, T. M., & Ringle, C. M. (2012). The use of partial least
squares structural equation modeling in strategic management research: a
review of past practices and recommendations for future applications. Long
range planning, 45(5-6), 320-340.

Hair, J. F., Sarstedt, M., Ringle, C. M., & Mena, J. A. (2012). An assessment of the
use of partial least squares structural equation modeling in marketing

research. Journal of the academy of marketing science, 40(3), 414-433.



221

Hall, J. A. (2018). When is social media use social interaction? Defining mediated
social interaction. New Media & Society, 20(1), 162-179.

Hazel, Desiree, and J. K. (2018). The contributions of perceived CSR information
substantiality toward consumers’ cognitive, affective, and conative responses.

Clothing and Textiles Research Journal 36: 62—77.

Hameed, 1., Khan, M. B., Shahab, A., Hameed, I., & Qadeer, F. (2016). Science,
Technology and Innovation through Entrepreneurship Education in the
United Arab Emirates (UAE). Sustainability, 8(12), 1280.

Hampton, S., Shaw, C., Blundel, R., Wahga, A., & Fawcett, T. (2022). Transforming
small and medium-sized enterprises to address the climate emergency : The case
for values-based engagement. March, 1-16. https://doi.org/10.1002/csr.2279

Handayani, S. F., & Mahendrawathi, E. R. (2019). Antecedent and business process
management non-technical capabilities in social media implementation for micro,
small and medium enterprises: A conceptual model. Procedia Computer Science,
161, 1114-1121. https://doi.org/10.1016/j.procs.2019.11.223

Handayani, S. F., & Mahendrawathi, E. R. (2019). Antecedent and business process
management non-technical capabilities in social media implementation for micro,
small and medium enterprises: A conceptual model. Procedia Computer Science,
161, 1114-1121.

Hanna, R., Rohm, A., & Crittenden, V. L. (2011). We’re all connected: The power of

the social media ecosystem. Business Horizons, 54(3), 265-273.

Hansson, L., Wrangmo, S. and Sgilen, K. S. (2013). Optimal ways for companies to
use Facebook as a marketing channel. Journal of Information, Communication
and Ethics in Society, Vol 11 No 2 Pp: 112-126.

Harlow, S. (2021). Protecting News Companies and Their Readers: Exploring Social
Media Policies in Latin American Newsrooms. Digital Journalism, 9(2), 176—
195.

Haron, H., Said, S.B., Jayaraman, K. & Ismail, 1. (2013). Factors Influencing Small

Medium Enterprises (SMES) in Obtaining Loan, International Journal of



222

Business and Social Science, 4 (15), pp. 182-195.
Harrigan, P., Evers, U., Miles, M., & Daly, T. (2017). Customer engagement with

tourism social media brands. Tourism Management, 59,597e609.

Hartl, E., & Hess, T. (2017). The role of cultural values for digital transformation:
Insights from a delphi study. AMCIS 2017 - America’s Conference on
Information Systems: A Tradition of Innovation, 2017-Augus, 1-10.

Hartnell, C. A., Ou, A. Y., & Kinicki, A. (2011). Organizational Culture and
Organizational Effectiveness: A Meta-Analytic Investigation of the Competing
Values Framework's Theoretical Suppositions. Journal of applied psychology,
96(4), 677.

Hartnell, C. A., Ou, A. Y., Kinicki, A. J., Choi, D., & Karam, E. P. (2019). A meta-
analytic test of organizational culture’s association with elements of an
organization’s system and its relative predictive validity on organizational

outcomes. Journal of Applied Psychology, 104(6), 832.

Hassan Al Marzougi, A., & Forster, N. (2011). An exploratory study of the under-
representation of Emirate women in the United Arab Emirates' information
technology sector. Equality, Diversity and Inclusion: An International
Journal, 30(7), 544-562.

Hauber. (2002). Performance measurement in der Forschung und Entwicklung.
Gabler Verlag, Wiesbaden, p 24-119.

Hawi, N. S., & Samaha, M. (2017). The relations among social media addiction, self-
esteem, and life satisfaction in university students. Social Science Computer
Review, 35(5), 576-586.

Henseler, J., Dijkstra, T. K., Sarstedt, M., Ringle, C. M., Diamantopoulos, A., Straub,
D. W, ... & Calantone, R. J. (2014). Common beliefs and reality about PLS:
Comments on Rénkké and Evermann (2013). Organizational Research
Methods, 17(2), 182-209.



223

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing
discriminant validity in variance-based structural equation modeling. Journal
of the Academy of Marketing Science, 43(1), 115-135.

Henseler, J., Ringle, C. M., & Sinkovics, R. R. (2009). The use of partial least squares
path modeling in international marketing. In New challenges to international
marketing (pp. 277-319). Emerald Group Publishing Limited.

Henson, R. K. (2001). Understanding internal consistency reliability estimates: A
conceptual primer on coefficient alpha. Measurement and evaluation in

counseling and development, 34(3), 177.

Herdon, M., Vérallyai, L. &Péntek, A. (2012). Digital business ecosystem prototyping
for SMEs. J of Systems and Info Tech, 14(4), pp.286-301.

Higdn, D. A. (2012). The impact of ICT on innovation activities: Evidence for UK
SMEs. International Small Business Journal, 30(6), 684—699.

Hilman, H., Ali, G. A., & Gorondutse, A. H. (2019). The relationship between TQM
and SMEs’ performance: The mediating role of organizational culture.
International Journal of Productivity and Performance Management, 69(1), 61—
84. https://doi.org/10.1108/1JPPM-02-2019-0059

Hilman, H., Ali, G. A., & Gorondutse, A. H. (2019). The relationship between TQM
and SMEs’ performance: The mediating role of organizational culture.
International Journal of Productivity and Performance Management, 69(1), 61—
84.

Hofstede, G., & Minkov, M. (2010). Long-versus short-term orientation: new

perspectives. Asia Pacific business review, 16(4), 493-504.

Hollender, L., Zapkau, F.B. & Schwens, C. (2017). SME foreign market entry mode
choice and foreign venture performance: The moderating effect of international
experience and product adaptation. International Business Review, 26(2), 250-
263.

Hollender, L., Zapkau, F.B. & Schwens, C. (2017). SME foreign market entry mode



224

choice and foreign venture performance: The moderating effect of international
experience and product adaptation. International Business Review, 26(2), 250-
263.

Holliman, G., & Rowley, J. (2014). Business to business digital content marketing:
marketers’ perceptions of best practice. Journal of research in interactive

marketing.

Hong, S. F., Ramsden, C. E., Zamora, D., Leelarthaepin, B.,, Faurot, K. R,
Suchindran, C. M., ... & Hibbeln, J. R. (2013). Use of dietary linoleic acid for
secondary prevention of coronary heart disease and death: evaluation of
recovered data from the Sydney Diet Heart Study and updated meta-
analysis. Bmj, 346, e8707.

Hoque, A. S. M. M., & Awang, Z. Bin. (2019 (b)). Does gender difference play
moderating role in the relationship between entrepreneurial marketing and
bangladeshi SME performance? Accounting, 5(1), 35-52.
https://doi.org/10.5267/j.ac.2018.06.001

Hoque, A. S. M. M., Awang, Z., & Gwadabe, U. M. (2018). The Effect of
Entrepreneurial Marketing on Bangladeshi SME performance and the Role of
Organizational Culture: A Structural Equation Modelling. Journal of

Management and Operation Research, 1, 1-21.

Hoque, S. S. & M. (2016). Factors affecting the performance of small and medium
enterprises in KwaZulu-Natal, South Africa. Problems and Perspectives in
Management, Volume 14, Issue 2, 2016 Sharmilee, 0(0), 0.

Hossan, C., Parankandi, M., & Saber, H. (2013). An Empirical Study on the UAE
Business Student’s Entrepreneurial Knowledge, Preferences and Perceived
Barriers. College of Business Administration, Abu Dhabi University, UAE,
59911, 1-13.

Houghton, J. (2017). The role of Small and Medium Scale Enterprise in local economic
development (LED). Journal of Business and Retail Management Research
(JBRMR), Vol. 11 Issue 2, 11(2), 133-139.



225

Hu, T., & Zhang, P. (2016). Social Media Usage As A Formative Construct:
Conseptalization, Validation, And Implication. Journal of Information
Technology, XXV1I(4), 151-168.

Hulland, J., Baumgartner, H., & Smith, K. M. (2018). Marketing survey research best
practices: evidence and recommendations from a review of JAMS articles.

Journal of the academy of marketing science, 46(1), 92-108.

Husin, M. A., & Dahlan, M. (2014). The Role of Accounting Services and Impact on
Small Medium Enterprises ( SMEs ) Performance in Manufacturing Sector from
East Coast Region of Malaysia: A Conceptual Paper. Procedia - Social and
Behavioral Sciences, 115(licies 2013), 54-67.
https://doi.org/10.1016/j.sbspro.2014.02.415

Hussein, A. (2015). The use of triangulation in social sciences research: Can
qualitative and quantitative methods be combined?. Journal of Comparative
Social Work, 4(1).

Hussein, A.T.T., Singh, S.K., Farouk, S., & Sohal, A. S. (2016). Knowledge sharing
enablers, processes and firm innovation capability. Journal of Workplace
Learning, 28(8), 484-495.

Hussein, A.T.T., Singh, S.K., Farouk, S., & Sohal, A. S. (2016). Knowledge sharing
enablers, processes and firm innovation capability. Journal of Workplace
Learning, 28(8), 484-495.

Hussin, M. R. A. & H. (2014). E-commerce Benefits in SME Retail Sector: A
Conceptaul model. 60.

Hutahayan, B. (2019). Factors affecting the performance of Indonesian special food
SMEs in entrepreneurial orientation in East Java. Asia Pacific Journal of
Innovation and Entrepreneurship, 13(2), 231-246. https://doi.org/10.1108/apjie-
09-2018-0053

Hutchins, B. (2011). The acceleration of media sport culture: Twitter, telepresence and

online messaging. Information, communication & society, 14(2), 237-257.



226

Hvass, K. A., & Munar, A. M. (2012). The takeoff of social media in tourism. Journal
of vacation marketing, 18(2), 93-103.

I M Alnajjar, M. (2017). Impact of Accounting Information System on Organizational
Performance: A Study of SMEs in the UAE. Global Review of Accounting
and Finance, 8(2), 20-38.

lacobucci, D. (2010). Structural equations modeling: Fit indices, sample size, and

advanced topics. Sample Size, and Advanced Topics.

Ibrahim, M., Abdullah, M., Zarooni, A., Bashawir, P., & Haji, B. (2021). The impact
of corporate entrepreneurship on the SME performance: Does the
organizational culture of UAE based international SMEs matter ? 58, 3523—
3528.

Igo, Tony and Skitmore, M. (2006). Diagnosing The Organizational Culture Of An
Australian Engineering Consultancy Using The Competing Values Framework.
Journal of the American Academy of Dermatology, 57(6), Al.

Imran, M., Igbal, J., Mujtaba, H., & Saleem, N. (2020). Corporate Social
Responsibility (CSR) Priorities in the Small and Medium Enterprises (SMEs) of
the Industrial Sector of Sialkot, Pakistan. 13, 210-2109.

Imtiaz, A. (2019). Policy framework to overcome barriers to environmental
improvement in Pakistan’s leatherworking SMEs.

Introduction, 1. (2019). Do Strategic Resources Influence SMEs Performance ?
Abstract : 39(3), 995-1008.

Irani, Z., Ahmad, N., Amer, N. T., Qutaifan, F., & Alhilali, A. (2013). Technology
benefits model and a road map to successful implementation of ITIL. Journal

of Enterprise Information Management.

Irani, Z., Weerakkody, V., Kamal, M., Hindi, N. M., Osman, I. H., Anouze, A. L., El-
Haddadeh, R., Lee, H., Osmani, M., & Al-Ayoubi, B. (2012). An analysis of
methodologies utilised in e-government research: A user satisfaction perspective.

Journal of Enterprise Information Management, 25(3), 298-313.

Isma’ili, S. Z. Al. (2017). A multi perspective approach for understanding the



227

determinants of cloud computing benefits among Australian SMEs. ACIS 2015
Proceedings - 26th Australasian Conference on Information Systems.

Jabeen, F. (2019). Factors Affecting Social Media Benefits in SMEs: Evidence from
the UAE, (January 2017).

Jackson, D. L., Gillaspy, J. A., & Purc-Stephenson, R. (2009). Reporting practices in
confirmatory factor analysis: An overview and some recommendations.
Psychological methods, 14(1), 6.

Jamali, D., Lund-Thomsen, P., & Jeppesen, S. (2017). SMEs and CSR in developing
countries. Business & Society, 56(1), 11-22.

Jamali, D., Lund-Thomsen, P., & Jeppesen, S. (2017). SMEs and CSR in developing
countries. Business & Society, 56(1), 11-22.

Jarvis, C. B., MacKenzie, S. B., & Podsakoff, P. M. (2003). A critical review of
construct indicators and measurement model misspecification in marketing and
consumer research. Journal of Consumer Research, 30(2), 199-218.
http://doi.org/10.1086/376806.

Jenny Xinyan Zhang, Rachael K.F. Ip, 2015, E-Commerce Advertising in Social
Networking Sites and Implications for Social Commerce, School of Business,
Macau University of Science and Technology, Macau.

Jin, H.; Hurd, F. (2018). Exploring the impact of digital platforms on SME
internationalization: New Zealand SMEs use of the Alibaba platform for Chinese
market entry. J. Asia-Pac. Bus. 19, 72-95.

Jingyu, Guo, Hao, D. (2021). How Does Perceived Overload in Mobile Social Media
Influence Users * Passive Usage Intentions ? Considering the Mediating Roles of
Privacy Concerns and How Does Perceived Overload in Mobile Social Media
Influence Users * Passive Usage Intentions ? Conside. International Journal of
Human—-Computer Interaction, 00(00), 1-10.
https://doi.org/10.1080/10447318.2021.1986318



228

Joe Jr, F., Sarstedt, M., Hopkins, L., & Kuppelwieser, V. G. (2014). Partial least
squares structural equation modeling (PLS-SEM): An emerging tool in

business research. European Business Review, 26(2), 106-121.

Johan, C., & Gratell, P. (2018). How does social media affect entrepreneurial
leadership A qualitative study on entrepreneur’s perceptions regarding social
media as a tool for entrepreneurial leadership. Mass Communication &

Journalism.

John, I. (2016). UAE SMES set to boost GDP share to 70 percent: Al Mansouri.
Khallejtimes.com

Johns, R. (2010). Likert items and scales. Survey Question Bank: Methods Fact Sheet,
1, 1-11.

Johnson, B., & Turner, L. A. (2003). Data collection strategies in mixed methods
research. Handbook of mixed methods in social and behavioral research, 297-
319.

Johnston, D. A., & Wright, L. (2004). The e-business capability of small and medium
sized firms in international supply chains. Information Systems & e-Business
Management, 2(2/3,, 223-240.

Jose, S. (2018). Strategic use of digital promotion strategies among female emigrant
entrepreneurs in UAE", International Journal of Emerging Markets, Vol. 13
No. 6, pp. 1699-1718.

Jose, Dawn, E. S. (2021). Social Media Marketing and Consumer Adoption- A
comparative assessment of the effect of select Social Media Platforms among
youth in Kerala. February, 0-3.

K. Donelaicio, 2015, Procedia - Social and Behavioral Sciences, Kaunas University of
Technology Volume 213, 1 20th International Scientific Conference
"Economics and Management 2015 (ICEM-2015)", pp 734-739

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges and
opportunities of Social Media. Business Horizons, 53(1), 59-68.

Kartiwi, M., Hussin, H., Suhaimi, M. A., Razi, M., & Jalaldeen, M. (2018). Impact of



229

external factors on determining E-commerce benefits among SMEs in Malaysia.
1-12.

Kartolo, A. B., & Kwantes, C. T. (2019). Organizational culture, perceived societal
and organizational discrimination. Equality, Diversity and Inclusion: An

International Journal.

Kassem, R., Ajmal, M. M., Gunasekaran, A., & Helo, P. (2018). Assessing the impact
of organizational culture on achieving business excellence with a moderating
role of ICT : An SEM approach Benchmarking : An International Journal Article
information : October 2020. https://doi.org/10.1108/B1J-03-2018-0068

Kavanaugh, A., Fox, E. A., Sheetz, S., Yang, S., Li, L. T., Whalen, T., Shoemaker, D.,
Natsev, P., & Xie, L. (2011). Social media use by government. 121.

Kawaiek, B. R. & P. (2007). SME benefits of enterprise systems in the northwest of
England: an environmental, technological, and organizational perspective.
Theology, 85(706), 269-277.

Keith, T. Z. (2014). Multiple regression and beyond: An introduction to multiple

regression and structural equation modeling. Routledge.

Khadijeh, S., Nastaran, T., & Rahman, S. A. (2015). Factors influencing SMEs website

continuance intention in Malaysia.

Khalifan, S. (2020). The Effect of Facebook, WhatsApp, Twitter and Email on SMEs
Performance: Empirical Evidence from United Arab Emirates. Journal of

Internet Social Networking and Virtual Communities, 2020, 1-17.

Khalifan, S., Ghanem, R., Aziati, N., & Hamid, A. (2021). Factors Influencing the
SME Performance in The United Arab Emirates. 4307—4315.

Khan, A. J., Tufail, S., & Ali, A. (2021). Factors Affecting Performance of Small &
Medium Enterprises: The Mediating Role of Knowledge Management. Pakistan
Journal of Humanities and Social Sciences, 9(2), 197-209.
https://doi.org/10.52131/pjhss.2021.0902.0129

Khan, M. A., Ismail, F. B., Hussain, A., & Alghazali, B. (2020). The Interplay of



230

Leadership Styles , Innovative Work Behavior , Organizational Culture , and
Organizational Citizenship Behavior.
https://doi.org/10.1177/2158244019898264

Kharraz, O. El, & Boussenna, Y. (2021). Moderating effect of culture on the
relationship between knowledge management and organizational performance in

the university context . To cite this version : HAL Id : hal-03312376.

Khatun, A., & Al-Dhlan, K. A. (2017). Effectiveness of WhatsApp: A Social Media
Tool for Student's Activities in Saudi Arabia. International Journal of
Technology and Educational Marketing (IJTEM), 7(2), 17-23.

Khine, M. S., Afari, E., Aldridge, J. M., & Fraser, B. J., (2013). Students’ perceptions
of the learning environment and attitudes in game-based mathematics

classrooms. Learning Environments Research, 16(1), 131-150.

Kietzmann, J. H., Hermkens, K., McCarthy, I. P., & Silvestre, B. S. (2011). Social
media? Get serious! Understanding the functional building blocks of social
media. Business Horizons, 54(3), 241-251.

Kietzmann, J. H., Silvestre, B. S., Mccarthy, I. P., & Pitt, L. F. (2012). Unpacking the
social media phenomenon: Towards a research agenda. Journal of Public Affairs,
12(2), 109-1109.

Kim, J. S., Kuk, Kim, J. H., Park, Lee, H. J., Kim, S. H., Park, Y. K., Park, Y. H.,
Hwang. (2007). Antimicrobial effects of silver nanoparticles. Nanomedicine:

Nanotechnology, Biology, and Medicine, 3(1), 95-101.

Kim, K. H. (2005). The relation among fit indexes, power, and sample size in structural
equation modeling. Structural Equation Modeling, 12(3), 368-390.

King, M. (2012). Deep culture. Journal of Popular Culture, 45, 687-694.
doi:10.1111/j 1540-5931.2012.00952.x.

Kitchen, P. J., & Panopoulos, A. (2010). Online public relations: The benefits process
and innovation challenge, a Greek example. Public Relations Review, 36(3), 222—
229.



231

Klaeijsen, A., Vermeulen, M., & Martens, R. (2017). Teachers’ innovative behaviour:
the importance of basic psychological need satisfaction, intrinsic motivation,
and occupational self-efficacy. Scandinavian Journal of Educational
Research, 1-14.

Kline, R. B. (2011). Principles and practice of structural equation modeling 3 rd ed.
In: New York, NY, The Guilford Press.

Kline, R. B. (2015). Principles and practice of structural equation modeling. Guilford

publications.

Knights, D. and McCabe, G. (1997). How would you measure something like that
quality in a retail bank. Journal of Management Studies, Vol. 34 No.

Kolstad, 1., & Wiig, A. (2015). Education and entrepreneurial success. Small Business
Economics, 44(4), 783-796. https://doi.org/10.1007/s11187-014-9621-1

Korner, M., Wirtz, M. A., Bengel, J., & Goritz, A. S. (2015). Relationship of
organizational culture, teamwork and job satisfaction in interprofessional teams
Organization, structure and delivery of healthcare. BMC Health Services
Research, 15(1).

Kotelnikov, V. (2007). Small and Medium Enterprises and ICT. In Asia-Pacific

Development Information Programme.

Kotler, P. (2011). Reinventing marketing to manage the environmental imperative.
Journal of Marketing, 75(4), 132-135.

Krause, P., Boyle, D. P., & Bése, F. (2005). Comparison of different efficiency criteria
for hydrological model assessment. Advances in geosciences, 5, 89-97.

Kull, T. J., & Wacker, J. G. (2010). Quality management effectiveness in Asia: The

influence of culture. Journal of Operations Management, 28(3), 223-239.

Kumar, R. (2012). Sample size calculation. Indian journal of ophthalmology, 60(6),
582.



232

Kutaula, S., Gillani, A., & Saunders, M. N. (2016). Using storytelling to teach
sampling techniques.

Kvale, S., & Brinkmann, S. (2009). Interviews: Learning the craft of qualitative
research interviewing. Sage.

Lakshmi, .V, Mahboob, A., & Choudhary, A. (2017). A study on impact of social
media on small and Medium enterprises. International Journal of Scientific

Development and Research (1JSDR, 2(1). Retrieved from www.ijsdr.org64

Laurell, C., & Séderman, S. (2018). Sports, storytelling and social media: a review and
conceptualization. International Journal of Sports Marketing and Sponsorship,
19(3), 338-349.

Lee H.K., Sadler, G. R, Lee, H. C., Lim, R. S. H., & Fullerton, J. (2010). Recruitment

of hard-to-reach population subgroups via adaptations of the snowball

sampling strategy. Nursing & health sciences, 12(3), 369-374.

Lee, S. G., Hwang, S. W., Kang, J. Y. & Yoon, S. (2014). Factors Influencing the
Benefits of Enterprise Cloud Computing. Journal of Internet Technology, 15(1):
65-75.

Leithy, W. El. (2017). Organizational Culture and Organizational Performance.
International Journal of Economics & Management Sciences, 6(4).
https://doi.org/10.4172/2162-6359.1000442

Leidner, D. E., & Kayworth, T. (2006). A review of culture in information systems
research: Toward a theory of information technology culture conflict. MIS
quarterly, 357-399.

Leung, S. O. (2011). A comparison of psychometric properties and normality in 4-, 5-
, 6-, and 11-point Likert scales. Journal of Social Service Research, 37(4),
412-421.

Li, D., Lai, F., & Wang, J. (2010). E-business assimilation in China’s international
trade firms: The Technology-Organization-Environment framework. Journal of
Global Information Management (JGIM), 18(1), 39-65.



233

Li, F., Larimo, J., & Leonidou, L. C. (2021). Social media marketing strategy:
definition, conceptualization, taxonomy, validation, and future agenda. Journal
of the Academy of Marketing Science, 49(1), 51-70.

Liao, H. L., & Lu, H. P. (2008, August). Richness versus parsimony antecedents of
technology benefits model for E-learning websites. In International
Conference on Web-Based Learning (pp. 8-17). Springer, Berlin, Heidelberg.

Lim, C. H., & Teoh, K. B. (2021). Factors influencing the SME business success in.
1(1), 41-54.

Lin, A. & Chen, N.-C. (2012). Cloud computing as an innovation: Percepetion,
attitude, and benefits . International Journal of Information Management, 32,
533-540.

Lin. (2014). The effects of gratifications on intention to read citizen journalism news:

the mediating effect of attitude”, Computers in Human Behavior, Vol. 36, pp.
129-137.

Lin, F. J., & Lin, Y. H. (2016). The effect of network relationship on the performance
of SMEs. Journal of Business Research, 69(5), 1780-1784.
https://doi.org/10.1016/j.jbusres.2015.10.055

Lin, Hsiu-Fen and Lin, S.-M. (2008). Determinants of e-business diffusion: A test of

the technology diffusion perspective” Technovation, 28, 135-145.

Lincoln, Y. S., Lynham, S. A., & Guba, E. G. (2011). Paradigmatic controversies,
contradictions, and emerging confluences, revisited. The Sage handbook of
qualitative research, 4, 97-128.

Little, T. D., & Schnabel, K. U. (Eds.). (2015). Modeling longitudinal and multilevel
data: Practical issues, applied approaches, and specific examples. Psychology

Press.

Lomax, R. G., & Schumacker, R. E. (2004). A beginner's guide to structural equation
modeling. psychology press.



234

Longman, K., Daniels, J., Bray, D. L., & Liddell, W. (2018). How Organizational
Culture  Shapes Women’s Leadership  Experiences. Administrative
Sciences, 8(2), 8.

Low, C., Chen, Y. & Wu, M. (2011). Understanding the determinants of cloud
computing benefits . Industrial Management & Data Systems, 111, 1006-1023.

Low, C., Chen, Y., & Wu, M. (2011). Understanding the determinants of cloud
computing benefits . Industrial Management and Data Systems, 111(7), 1006—
1023.

Lutfi, A. (2020). Investigating the Moderating Role of Environmental Uncertainty
between Institutional Pressures and ERP Benefits in Jordanian SMEs.

Lynn, P., Erens, B., & Sturgis, P. (2012). A strategy for survey methods research in
the UK. London, England: ESRC Survey Resources Network.

Madanchian, M., & Taherdoost, H. (2016). Perusing of organizational culture effects
on e-mail communication. Procedia Technology, 22, 1076-1083.

Maddux, J. E., & Rogers, R. W. (1983). Protection motivation and self-efficacy: A
revised theory of fear appeals and attitude change. Journal of Experimental Social
Psychology, 19(5), 469-479.

Mabhliza, F. (2019). The influence of e-commerce adoption using social media towards
business performance of micro enterprises. International Journal of Business,
Economics and Law, Vol. 18, Issue 5 (April) ISSN 2289-1552, 18(5), 290-299.

Mahmud, N., & Faiz, M. (2014). TQM and Malaysian SMEs Performance : The
Mediating Roles of Organization Learning. Procedia - Social and Behavioral
Sciences, 130, 216-225. https://doi.org/10.1016/j.sbspro.2014.04.026

Mahomed, A. S. B., Mcgrath, M. G., & Yuh, B. Z. (2017). The Role of National
Culture on Email Usage among Non-Academic Staff in Malaysian Public

Universities. International Journal of Economics & Management, 11(1).

Mangold, W. G., & Faulds, D. J. (2009). Social media: The new hybrid element of the

promotion mix. Business Horizons, 52(4), 357-365.



235

Marcoulides, G. A., & Schumacker, R. E. (2013). Advanced structural equation

modeling: Issues and techniques. Psychology Press.

Margaretha, F., & Supartika, N. (2016). Factors Affecting Profitability of Small
Medium Enterprises (SMEs) Firm Listed in Indonesia Stock Exchange. Journal
of  Economics, Business  and Management,  4(2), 132-137.
https://doi.org/10.7763/joebm.2016.v4.379

Marian. (2021). The Cognitive, Affective and Conative Components of Consumer
Behaviour in the Context of Country of Origin: A Case of Slovakia. January, 22—
33. https://doi.org/10.18267/pr.2020.cer.2395.3

Marmaya, N. H., Razak, N. A., Wee, M., Ridzuan, A. R., Marmaya, N. H., Razak, N.
A., & Wee, M. (2018). Factors affecting Firm Performance of SMEs in Malaysia
Factors affecting Firm Performance of SMEs in Malaysia. 8(10), 789-798.
https://doi.org/10.6007/IJARBSS/v8-110/4779

Maruyama, G. (1997). Basics of structural equation modeling. Sage.

Maxwell, J. A. (2008). Designing a qualitative study. The SAGE handbook of applied
social research methods, 2, 214-253.
Mazanai, M., & Fatoki, O. (2012). Access to Finance in the SME Sector : A South
African Perspective. 4(1), 58-67.

McAdam, R., Keogh, W., Ahmed El Tigani, A., & Gardiner, P. (2013). An exploratory
study of business excellence implementation in the United Arab Emirates
(UAE) public sector: management and employee perceptions. International
Journal of Quality & Reliability Management, 30(4), 426-445.

Mefolere, K. F. (2016). WhatsApp and information sharing: prospect and challenges.
International Journal of Social Science and Humanities Research, 4(1), 615-
625.

Memon, A. H., & Rahman, I. A. (2013). Analysis of cost overrun factors for small
scale construction projects in Malaysia using PLS-SEM method. Modern

applied science, 7(8), 78.



236

Memon, M. A., Ting, H., Ramayah, T., Chuah, F., & Cheah, J. (2017). A review of
the methodological misconceptions and guidelines related to the application of
structural equation modeling: A Malaysian scenario. Journal of applied

structural equation modeling, 1(1), 1-13.

Michael A. Stelzner, 2015, How Marketers Are UsingSocial Media to Grow their
Businesses, Social Media Marketing Industry Report, UAE.

Michael, N., James, R., & Michael, 1. (2016). Australia’s cognitive, affective and

conative destination image: an Emirati tourist perspective.

Mikalef, P., Giannakos, M. N., & Pateli, A. G. (2012). Exploring the Business
Potential of social media: A Utilitarian and Hedonic Motivation Approach. In
Bled eConference (p. 21).

Miller, Katherine (2005). Communication Theories: Perspectives, Processes, and
Contexts. New York City: McGraw-Hill Education. p. 126.

Miller, T., Birch, M., Mauthner, M., & Jessop, J. (Eds.). (2012). Ethics in qualitative

research. Sage.

Ministry of Economy. (2019). The impact of SMEs on the UAE’s economy.
https://www.government.ae/en/information-
andservices/business/crowdfunding/the-impact-of-smes-on-the-uae-economy
(Accessed 19 December 2019).

Mita, M. M., Cahyadi, R., & Anggraeni, E. (2019). The Intensity of the Use of Social
Media on Innovation and Performance in Jabodetabek (Indonesia) SMEs.
International Journal of Research & Review (Www.ljrrjournal.Com) Vol, 6.

Mita, M. M., Cahyadi, R., & Anggraeni, E. (2019). The Intensity of the Use of Social
Media on Innovation and Performance in Jabodetabek (Indonesia) SMEs.
International Journal of Research & Review (www.ijrrjournal.com) Vol, 6.

Retrieved from www.ijrrjournal.com.

Mohammad Javad Ershadi, R. E. D. (2019). Investigating the role of strategic thinking

in establishing organizational excellence model A moderating role of



237

organizational forgetting. https://doi.org/10.1108/TQM-05-2018-0062

Mohammed hussen, M. I., & Abdulnasir, A. M. (2020). Social media, business
capabilities and performance: A review of literature. African Journal of Business
Management, 14(9), 271-277.

Mohammed, A. (2019). Barriers and enablers of innovation in United Arab Emirates
(UAE) small and medium enterprises (SMEs) sector. International Journal of
Entrepreneurship, 23(3), 1-9.

Mohammed, A. (2019). Barriers and enablers of innovation in United Arab Emirates
(UAE) small and medium enterprises (SMEs) sector. International Journal of
Entrepreneurship, 23(3), 1-9.

Mohd Sharif, M. H., Troshani, I., & Davidson, R. (2013). Exploring Social Media
Benefits in Australian Local Government Organisations, Paper presented at
CONF-IRM 2013, Natal, Brazil.

Mohd, A. (2017). Impact of Accounting Information System on Organizational
Performance: A Study of SMEs in the UAE. Global Review of Accounting and
Finance, 8(2), 20-38. https://doi.org/10.21102/graf.2017.09.82.02

Mokhtar, N. F., Hasan, Z. R. A., & Halim, A. S. A. (2017). The social media and
marketing strategies: how it impacts the small and medium sized enterprises
business performance. Australian Journal of Business and Management
Research, 3(4), 184-190.

Morente, F., Ferras, X., & Zizlavsky, O. (2018). Innovation Cultural Models: Review
and Proposal for Next Steps. Revista Universidad y Empresa, 20(34), 53-81.

Morgan, S. J., Pullon, S. R., Macdonald, L. M., McKinlay, E. M., & Gray, B. V.
(2017). Case study observational research: A framework for conducting case
study research where observation data are the focus. Qualitative health
research, 27(7), 1060-1068.

Mortimer, Gary, Neale, Larry, Fazal E Hasan, Syed, & Dunphy, B. (2015).

Investigating the factors influencing the benefits of m-banking: A cross cultural



238

study. International Journal OfBank Marketing, 33(4), Pp. 1-39., 151, 10-17.
Moser, C. A., & Kalton, G. (2017). Survey methods in social investigation. Routledge.

Moy, M. M., Cahyadi, E. R., & Anggraeni, E. (2020). The impact of social media on
knowledge creation, innovation, and performance in small and medium
enterprises. Indonesian Journal of Business and Entrepreneurship (1JBE),
6(1), 23-23.

Moy, M. M., Cahyadi, E. R., & Anggraeni, E. (2020). The Impact of Social Media on
Knowledge Creation, Innovation, and Performance in Small and Medium

Enterprises. Indonesian Journal of Business and Entrepreneurship, 6(1), 23-31.

Moy, M. M., Cahyadi, E. R., & Anggraeni, E. (2020). The Impact of Social Media on
Knowledge Creation, Innovation, and Performance in Small and Medium
Enterprises. Indonesian Journal of Business and Entrepreneurship, 6(1), 23-31.
https://doi.org/10.17358/ijbe.6.1.23

Mpunga, H. S. (2016). Examining the Factors Affecting Export Performance for Small
and Medium Enterprises ( SMEs ) in Tanzania. Journal of Economics and
Sustainable Development, 7(6), 41-51.

Miiller, J., & Stocker, A. (2011). Enterprise microblogging for advanced knowledge
sharing: The references@BT case study. Journal of Universal Computer Science,
17(4), 532-547.

Murat Akyuz, Zwingina, C. T., & Opusunju, I. M. (2018). Effect of Social Media on
Employees Performance in Small and Medium Scale Enterprises in Nigeria. Nile
Journal of Business and Economics, 10, 35-51.

Muriithi, S. (2017). African Small and Medium Enterprises (Smes) Contributions,

Challenges and Solutions. March. www.idpublications.org

Mustafa Radif. (2016). A Learning Management System Benefits Framework for
Higher Education: The Case of Irag. June, 2013-2016.

Mustafa, R., Fazli, M., Sam, B. M., & Ismail, A. F. B. (2020). The Factors Financial
Institutions Rejected Malaysian SMEs Loan Application. 8(1), 162—166.



239

Mutandwa, E., Taremwa, N. K., & Tubanambazi, T. (2015). Determinants of business
performance of small and medium size enterprises in Rwanda. Journal of
Developmental Entrepreneurship, 20(2), 1-12.
https://doi.org/10.1142/S1084946715500016

Nagel, S. R., Benedetti, L. R., Bradley, D. K., Hilsabeck, T. J., Izumi, N., Khan, S.,
Kyrala, G. A., Ma, T., & Pak, A. (2016). Comparison of implosion core metrics:
A 10 ps dilation X-ray imager vs a 100 ps gated microchannel plate. Review of
Scientific Instruments, 87(11), 1-4.

Nair, S., & Tan, X. (2018). Factors Influencing the Implementation of Activity-Based
Costing: A  Study on  Malaysian  SMEs.  11(8), 133-141.
https://doi.org/10.5539/ibr.v11n8p133

Nakos, G., Dimitratos, P., & Elbanna, S. (2019). The mediating role of alliances in the
international market orientation-performance relationship of smes. International
Business Review, 28(3), 603-612. https://doi.org/10.1016/j.ibusrev.2018.12.005

Nakos, G., Dimitratos, P., & Elbanna, S. (2019). The mediating role of alliances in the
international market orientation-performance relationship of smes. International
Business Review, 28(3), 603-612. https://doi.org/10.1016/j.ibusrev.2018.12.005

NationalBankofFujairah. (2019). Tackling Challenges of Financing will Provide
Opportunities for UAE SMEs. April.

Ndiaye, N., Abdul Razak, L., Nagayev, R., & Ng, A. (2018). Demystifying small and
medium enterprises’ (SMEs) performance in emerging and developing
economies. Borsa Istanbul Review, 18(4), 269-281.
https://doi.org/10.1016/j.bir.2018.04.003

Nederhof, A. J. (1985). Methods of coping with social desirability bias: A review.
European journal of social psychology, 15(3), 263-280.

Neergaard, M. A., Olesen, F., Andersen, R. S., & Sondergaard, J. (2009). Qualitative
description—the poor cousin of health research?. BMC medical research
methodology, 9(1), 52.



240

Neuman, W. L., & Robson, K. (2014). Basics of social research. Pearson Canada
Toronto.

Neuman, W. L., & Robson, K. (2014). Basics of social research. Pearson Canada.
Newby, P. (2010). Research methods for education. Pearson Education.

Ngai, E.W.; Tao, S.S.; Moon, K. K. (2015). Social media research: Theories,
constructs, and conceptual frameworks. Int. J. Inf. Manag. 35, 33-44.

Nguyen, A., Pasquier, P., & Marcotte, D. (2015). Influence of groundwater flow in
fractured aquifers on standing column wells performance. Geothermics, 58, 39—
48.

Nkwabi, J., & Mboya, L. B. (2019). A Review of Factors Affecting the Growth of
Small and Medium Enterprises (SMESs) in Tanzania. European Journal of
Business and Management, November. https://doi.org/10.7176/ejom/11-33-01

Ntakobajira, N. (2013). Factors Affecting the Performance of Small and Micro
Enterprises (SMEs) Traders at City Park Hawkers Market in Nairobi County,
Kenya. 65.
https://www.academia.edu/3301887/Factors_influencing_performance_of _micr

0_and_small_enterprises_a_case_of Kisumu_City Bus_Park-Kenya

Nur, W., Wan, S., & Mokhtar, M. Z. (2012). Conceptual Model for Examining the
Factors That Influence the Likelihood of Computerised Accounting Information
System (CAIS) Benefits Among Malaysian SMEs. May.

Nurliza, & Oktoriana, S. (2021). Perceived benefits of social media networks’ impact
on the competitive behavior of indonesian smes in food and beverage sector.
Economics and Sociology, 14(3), 146-162. https://doi.org/10.14254/2071-
789X.2021/14-3/8

Nuseir, M. T. (2018). Digital Media Impact on SMEs Performance in the UAE: Al Ain
University of Science and Technology Research Article: 2018 Vol: 24 Issue: 2.

Nuseir, M. T. (2018). Digital Media Impact on SMEs Performance in the UAE: Al Ain
University of Science and Technology Research Article: 2018 Vol: 24 Issue: 2.



241

Nuseir, M. T. (2018). Digital Media Impact on SMEs Performance in the UAE: Al Ain
University of Science and Technology Research Article: 2018 Vol: 24 Issue:
2.

Nuseir, M. T. (2018). Digital media impact on SMEs performance in the UAE.
Academy of Entrepreneurship Journal.

Nuseir, M. T. (2018). Digital media impact on SMEs performance in the

UAE. Academy of Entrepreneurship Journal.

Nuseir, M. T., & Aljumah, A. (2020). The role of digital marketing in business
performance with the moderating effect of environment factors among SMEs of
UAE. International Journal of Innovation, Creativity and Change, 3, 310-324.

O’Reilly, T. (2012). What is web 2.0?: Design patterns and business models for the

next generation of software. The Social Media Reader, 4578, 32-52.

Obar, Jonathan A.; Wildman, Steve (2015). "Social media definition and the
governance challenge: An introduction to the special issue".

Telecommunications policy. 39 (9): 745-750.

Obeidat, B. Y., Al-Suradi, M. M., Masa’deh, R. e., & Tarhini, A. (2016). The impact
of knowledge management on innovation: An empirical study on Jordanian

consultancy firms. Management Research Review, 39(10), 1214-1238.

Odoom, R., Anning-Dorson, T., & Acheampong, G. (2017). Antecedents of social
media usage and performance benefits in small- and medium-sized enterprises
(SMEs). Journal of Enterprise Information Management, 30(3), 383-399.

Odoom, R., Narteh, B., & Boateng, R. (2017). Branding in small- and medium-sized
enterprises (SMEs): Current issues and research avenues. Qualitative Market
Research, 20(1), 68-89. https://doi.org/10.1108/QMR-12-2015-0091

Olanrewaju, A. S. T., Hossain, M. A., Whiteside, N., & Mercieca, P. (2020). Social
media and entrepreneurship research: A literature review. International Journal
of Information Management, 50(November 2018), 90-110.

Olanrewaju, A. S. T., Hossain, M. A., Whiteside, N., & Mercieca, P. (2020). Social



242

media and entrepreneurship research: A literature review. International Journal
of Information Management, 50(May 2019), 90-110.
https://doi.org/10.1016/j.ijinfomgt.2019.05.011

Olanrewaju, A.-S. T., Hossain, M. A., Whiteside, N., & Mercieca, P. (2020). Social
media and entrepreneurship research: A literature review. International journal

of information management, 50, 90-110.

Olanrewaju, A.-S. T., Hossain, M. A., Whiteside, N., & Mercieca, P. (2020). Social
media and entrepreneurship research: A literature review. International journal

of information management, 50, 90-110.

Oliveira, T, and Martins, M, F. (2010). Firms Patterns of e-Business Benefits :
Evidence for the European Union- 27", The Electronic Journal Information
Systems Evaluation, 13 (1), 47 — 56.

Oliveira, T., & Martins, M. F. (2010). Information technology benefits models at Firm
Level: Review of literature. 4th European Conference on Information
Management and Evaluation, ECIME 2010, 14(1), 312-322.

Oliveira, T., Thomas, M., & Espadanal, M. (2014). Assessing the determinants of
cloud computing benefits : An analysis of the manufacturing and services sectors.
Information and Management, 51(5), 497-510.

Olu-Abiodun, O., & Abiodun, O. (2017). Perception of transformational leadership
behaviour among general hospital nurses in Ogun State, Nigeria. International

journal of Africa nursing sciences, 6, 22-27.

Omair, A. (2015). Selecting the appropriate study design for your research: Descriptive
study designs. Journal of Health Specialties, 3(3), 153.

O'Neill, R. M., & Quinn, R. E. (1993). Editors' note: Applications of the competing

values framework. Human Resource Management, 32(1), 1-7.

O'Rourke, N., & Hatcher, L. (2013). A step-by-step approach to using SAS for factor

analysis and structural equation modeling. Sas Institute.

Ortega-Parra, A., & Sastre-Castillo, M. A. (2013). Impact of perceived corporate



243

culture on organizational commitment. Management Decision, 51(5), 1071-
1083.

Ouirdi, M. EI, El Ouirdi, A., Segers, J., & Henderickx, E. (2014). Social Media
Conceptualization and Taxonomy: A Lasswellian Framework. Journal of
Creative Communications, 9(2), 107-126.
https://doi.org/10.1177/0973258614528608

Oura, M. M., Zilber, S. N., & Lopes, E. L. (2016). Innovation capacity, international
experience and export performance of SMEs in Brazil. International Business
Review, 25(4), 921-932.

Oura, M. M, Zilber, S. N., & Lopes, E. L. (2016). Innovation capacity, international
experience and export performance of SMEs in Brazil. International Business
Review, 25(4), 921-932.

Oztamur, D., & Karakadilar, 1. S. (2014). Exploring the role of social media for SMEs:
as a new marketing strategy tool for the firm performance

perspective. Procedia-Social and behavioral sciences, 150, 511-520.

Palalic, R., Ramadani, V., Mariam Gilani, S., Gérguri-Rashiti, S., & Dana, L. P.
(2021). Social media and consumer buying behav- ior decision: What
entrepreneurs should know? Management Decision, 59(6), 1249-1270.
https://doi.org/10.1108/MD-10- 2019-1461.

Pallant, J. (2011). Survival manual. A Step By Step Guide to Data Analysis Using
SPSS.

Palmer, K., Tate, J. E., Wadud, Z., & Nellthorp, J. (2018). Total cost of ownership and
market share for hybrid and electric vehicles in the UK, US and Japan. Applied
Energy, 209, 108-119. https://doi.org/10.1016/j.ape nergy.2017.10.089.

Palmer, K., Tate, J. E., Wadud, Z., & Nellthorp, J. (2018). Total cost of ownership and
market share for hybrid and electric vehicles in the UK, US and Japan. Applied
Energy, 209, 108-119. https://doi.org/10.1016/j.ape nergy.2017.10.089.

Pan, B., & Crotts, J. C. (2012). Theoretical models of social media, marketing
implications, and future research directions. Social media in travel, Tourism

and hospitality: Theory, practice and cases, 1, 73-86.



244

Pan, B., & Crotts, J. C. (2012). Theoretical models of social media, marketing
implications, and future research directions. Social media in travel, Tourism

and hosp itality: Theory, practice and cases, 1, 73-86.

Pan, B., Shen, X, Liu, L., Yang, Y., & Wang, L. (2015). Factors associated with job
satisfaction among university teachers in northeastern region of China: A cross-
sectional study. International Journal of Environmental Research and Public
Health, 12(10), 12761-12775.

Pan, M. J., & Jang, W. Y. (2008). Determinants of the benefits of enterprise resource
planning within the technology-organization-environment framework:

Taiwan’s communications industry. Journal of Computer information

systems, 48(3), 94-102.

Panji, M., Kamalian, M., Marnani, J. A., & Jafari, M. K. (2014). Analysing seismic
convex topographies by a half-plane time-domain BEM. Geophysical Journal
International, 197(1), 591-607.

Parveen, S., Misra, R., & Sahoo, S. K. (2012). Nanoparticles: A boon to drug delivery,
therapeutics, diagnostics and imaging. Nanomedicine: Nanotechnology, Biology,
and Medicine, 8(2), 147-166.

Pateli, A., & Mylonas, N. (2020). Organizational Adoption of Social Media in the
Hospitality Industry : An Integrated Approach Based on DIT and TOE
Frameworks.

Pateli, A., & Mylonas, N. (2020). Organizational Adoption of Social Media in the
Hospitality Industry: An Integrated Approach Based on DIT and TOE

Frameworks.

Pattekari, S.A.; Parveen, A. (2012). Prediction system for heart disease using Naive
Bayes. International Journal of Advanced Computer and Mathematical Sciences,
3(3), 290-294.

Patterson, Yu, & Ruyter, D. (2014). Consumer Brand Engagement in Social Media:
Conceptualization, Scale Development & Validation. Journal of Interactive
Marketing, 1-47.



245

Pentina, I., Koh, A. C., & Le, T. T. (2012). Benefits of social networks marketing by
SMEs: Exploring the role of social influences and experience in technology
acceptance. International Journal of Internet Marketing and Advertising, 7(1),
65-82.

Pereira, J., Oliveira, T. and Pérez Cota, M. (2014). Martins, J., Goncalves, R., “Social
networks sites benefits at firm level: A literature review”, Information Systems

and Technologies (CISTI), 2014 9th Iberian Conference on. , 1-6.

Perneger, T. V., Courvoisier, D. S., Hudelson, P. M., & Gayet-Ageron, A. (2015).
Sample size for pre-tests of questionnaires. Quality of Life Research, 24(1),
147-151.

Peterson, R. A. (1994). A meta-analysis of Cronbach's coefficient alpha. Journal of
consumer research, 21(2), 381-391.

Petter, S., Straub, D. W., & Rai, A. (2007). Specifying formative constructs in

information systems research.

Phellas, C. N., Bloch, A., & Seale, C. (2011). Structured methods: interviews,

questionnaires and observation. Researching society and culture, 3.

Philip, M. (2010). Factors Affecting Business Success of Small & Medium Enterprises
(SMES). Apjrbm, Volume 1 ,(Volume 1, Issue 2 ( November , 2010)).

Phillips, D. C., Phillips, D. C., & Burbules, N. C. (2000). Postpositivism and

educational research. Rowman & Littlefield.

Plimper, T., Troeger, V. E., & Manow, P. (2005). Panel data analysis in comparative
politics: Linking method to theory. European Journal of Political Research,
44(2), 327-354.

Pokrovskaia, N. N., Leontyeva, V. L., Ababkova, M. Y., Cappelli, L., & Ascenzo, F.
D. (2021). Digital Communication Tools and Knowledge Creation Processes
for Enriched Intellectual Outcome — Experience of Short-Term E-Learning
Courses during Pandemic. 1-22.

Praveena and Sam Thomas. (2014). Continuance Intention to Use Facebook: A Study



246

of Perceived Enjoyment and TAM. Bonfring International Journal of Industrial
Engineering and Management Science, 4(1), 24-29.

Pudjianto, B., Zo, H., Ciganek, A. P., & Rho, J. J. (2011). Determinants of e-
government assimilation in Indonesia: An empirical investigation using a TOE

framework. Asia Pacific Journal of Information Systems, 21(1), 49-80.

Punch, K. F. (2013). Introduction to social research: Quantitative and qualitative

approaches. Sage.

Pushpanathan, A., Balasundaram, N., & Ramesh, S. (2013). A Study of Organizational
Performance of Women Entrepreneurs in Northern District. Proceedings of the
9th International Conference on Business Management Turning Crisis into

Opportunities: Meeting the Unmet, May 2014.

Qalati, S. A., LI, W., Vela, E. G., Bux, A., Barbosa, B., & Herzallah, A. M. (2020).
Effects of Technological, Organizational, and Environmental Factors on Social
Media Adoption. Journal of Asian Finance, Economics and Business, 7(10), 989—
998. https://doi.org/10.13106/jafeb.2020.vol7.n010.989

Qalati, Sikandar Ali, Li, W., Ahmed, N., Mirani, M. A., & Khan, A. (2021). Examining
the factors affecting sme performance: the mediating role of social media
adoption. Sustainability (Switzerland), 13(1), 1-24.
https://doi.org/10.3390/su13010075

Qalati, Sikandar Ali, Ostic, D., Ali, M., Ali, B., Gopang, A. A., & Khan, A. (2022).
Social Media and SMEs ° Performance in Developing Countries : Effects of
Technological-Organizational- Environmental Factors on the Adoption of Social
Media. https://doi.org/10.1177/21582440221094594

Qalati, Sikander Ali, Yuan, L. W., Khan, M. A. S., & Anwar, F. (2021). A mediated
model on the adoption of social media and SMEs’ performance in developing
countries.  Technology in  Society, 64(December 2020), 101513.
https://doi.org/10.1016/j.techsoc.2020.101513

Quinn, M. A., Kepner, R. L., Walgenbach, D. D., Nelson Foster, R., Bohls, R. A.,
Pooler, P. D., Reuter, K. C., & Swain, J. L. (1991). Effect of habitat characteristics



247

and perturbation from insecticides on the community dynamics of ground beetles
(Coleoptera: Carabidae) on mixed-grass rangeland. Environmental Entomology,
20(6), 1285-1294.

Quinn, R. E., & Rohrbaugh, J. (1983). A Spatial Model of Effectiveness Criteria:
Towards a Competing Values Approach to Organizational Analysis.
Management Science, 29(3), 363-377.

Quoquab, F. (2020). sustainability Cognitive , A ff ective and Conative Domains of
Sustainable Consumption : Scale Development and Validation Using

Confirmatory Composite Analysis.

Rana, J.; Paul, J. (2017). Consumer behavior and purchase intention for organic food:

A review and research agenda. J. Retail. Consum. Serv, 38, 157-165.

Rahayu, R. (2015). E-Commerce Benefits by Small and Medium Sized Enterprises in
Indonesia: An Empirical Study of Influencing Factors and the Impact of E-
Commerce Benefits on SME Performance. Thesis of Doctor of Philosophy.

Rahayu, R., & Day, J. (2015). Determinant Factors of E-commerce Benefits by SMEs
in Developing Country: Evidence from Indonesia. Procedia - Social and
Behavioral Sciences, 195, 142-150.

Rahbi, H. S. A. AL. (2017). Factors Influencing Social Media Benefits in Small and
Medium Enterprises (SMEs). January.

Rahim, A., & Bakar, A. (2018). Understanding social media benefits in SMEs
Empirical evidence from the United Arab Emirates, (September).
https://doi.org/10.1108/JEEE-08-2017-0058

Rahman, R. U., Shah, S. M. A., El-Gohary, H., Abbas, M., Khalil, S. H., Altheeb, S.
Al, & Sultan, F. (2020). Social media benefits and financial sustainability:
Learned lessons from developing countries. Sustainability (Switzerland), 12(24),
1-26.

Ramaswamy, R., lIrani, Z. and Irani, Z. (2015). Gangwar, H., Date, H.,

“Understanding determinants of cloud computing benefits using an integrated


https://doi.org/10.1108/JEEE-08-2017-0058

248

TAM-TOE model”, Journal of Enterprise Information Management, 28(1).

Ramayah, T., Cheah, J., Chuah, F., Ting, H., & Memon, M. A. (2016). Partial least
squares structural equation modeling (PLS-SEM) using SmartPLS 3.0: An
updated and practical guide to statistical analysis. In: Pearson Singapore.
Ramdan, M. R., Ashykin, N., Aziz, A., Abdullah, N. L., Samsudin, N., Singh, G.,
Singh, V., Zakaria, T., & Fuzi, N. M. (2022). SMEs Performance in Malaysia :
The Role of Contextual Ambidexterity in Innovation Culture and Performance.
1-18.

Rapp, A., Beitelspacher, L. S., Grewal, D., & Hughes, D. E. (2013). Understanding
social media effects across seller, retailer, and consumer interactions. Journal of
the Academy of Marketing Science, 41(5), 547e566.

Rashed Alhaimer. (2019). Factors Affecting SMEs Owners to Use Social Media for

Online Advertisement in Kuwait. International Journal of Entrepreneurship .

Razak, D. A., Hasan, A., Othman, A., Waheeda, U., & Zulkifly, I. (2021). Factors that
Determine Financial Performance of SMEs in Malaysia. March.

Real, J. C., Roldan, J. L., & Leal, A. (2015). From Entrepreneurial Orientation and
Learning Orientation to Business Performance : Analysing the Mediating Role of
Organizational Learning and the Moderating Effects of Organizational Size.
January 2008. https://doi.org/10.1111/].1467-8551.2012.00848.x

Recker, J. C., & Rosemann, M. (2010). A measurement instrument for process
modeling research: development, test and procedural model. Scandinavian
Journal of Information Systems, 22(2), 3-30.

Reilly, A., & Weirup, A. (2012). Sustainability initiatives, social media activity, and
organizational culture: An exploratory study. Journal of sustainability and

green business, 1(1), 1-15.

Reyaee, S., & Ahmed, A. (2015). Growth pattern of social media usage in Arab Gulf
states: an analytical study. Social Networking, 4(02), 23.

Richter, A. N., Crawford, M., Khoshgoftaar, T. M., Prusa, J. D., & Al Najada, H.
(2015). Survey of review spam detection using machine learning

techniques. Journal of Big Data, 2(1), 23.



249

Riedl, D. F., Kaufmann, L., & Gaeckler, J. (2014). Statistical power of structural
equation models in SCM research. Journal of Purchasing and Supply
Management, 20(3), 208-212.

Ringle, C. M., Sarstedt, M., & Straub, D. (2012). A critical look at the use of PLS-
SEM in MIS Quarterly. MIS Quarterly (MISQ), 36(1).
Ringle, C.M.; Sarstedt, M. (2016). Gain more insight from your PLS-SEM results the
importance-performance map analysis. Ind. Manag. Data Syst. 116, 1865-1886.
Ringle, C.M.; Sarstedt, M. (2016). Gain more insight from your PLS-SEM results the
importance-performance map analysis. Ind. Manag. Data Syst. 116, 1865-1886.

Riyadh, A. N., Akter, S., & Islam, N. (2009). The Benefits of E-banking in Developing
Countries : A Theoretical Model for SMEs. International Review of Business
Research Papers, 5(6), 212-230.

Robertson, B. W., & Kee, K. F. (2017). Social media at work: The roles of job
satisfaction, employment status, and Facebook use with co-

workers. Computers in Human Behavior, 70, 191-196.

Rogers Gillmore, Mary; Archibald, Matthew; Morrison, Diane; Wilsdon, Anthony;
Wells, Elizabeth; Hoppe, Marilyn; Nahom, Deborah; Murowchick, Elise
(November 2002). "Teen Sexual Behavior: Applicability of the Theory of

Reasoned Action”. Journal of Marriage and Family (Volume 64).
Rogers, E. M. (1983). Diffusion of Innovation (3rd ed.). New York: Free Press.
Rogers, E. M. (1995). Diffusion of Innovation (4th ed.). New York: Free Press.
Rogers, E. M. (2010). Diffusion of innovations. Simon and Schuster.

Rogers, R. W., & Prentice-Dunn, S. (1986). Protection motivation theory and
preventive health: Beyond the health belief model. Health Education Research,
1(3), 153-161. http://her.oxfordjournals.org.

Rogers. (2003). Diffusion of Innovation (5th ed.). New York: Free Press.



250

Rolstad, S., Adler, J., & Rydén, A. (2011). Response burden and questionnaire length:
is shorter better? A review and meta-analysis. Value in Health, 14(8), 1101-
1108.

Rosenbusch, N., Brinckmann, J., & Bausch, A. (2011). Is innovation always
beneficial? A meta-analysis of the relationship between innovation and
performance in SMEs. Journal of Business Venturing, 26(4), 441-457.
https://doi.org/10.1016/j.jbusvent.2009.12.002

Rosenbusch, N., Brinckmann, J., & Bausch, A. (2011). Is innovation always
beneficial? A meta-analysis of the relationship between innovation and
performance in SMEs. Journal of Business Venturing, 26(4), 441-457.

Rosli, N. A. & N. F. (2015). An Evaluation on Determinants of SMEs performance in
Malaysia. 7(2), 16-23.

Rovai, A. P., Baker, J. D., & Ponton, M. K. (2013). Social science research design and
statistics: A practitioner's guide to research methods and IBM SPSS.
Watertree Press LLC.

Rozzani, N.; Rahman, R.A.; Mohamed, S.I.; Yusuf, S. N. S. (2013). Applying
technology: Issues in microfinance operations. Middle-East J. Sci. Res. 17, 374—
381.

Ruppel, C. P., & Harrington, S. J. (2001). Sharing knowledge through intranets: A
study of organizational culture and intranet implementation. IEEE transactions

on professional communication, 44(1), 37-52.

Saeed & Hamid, A. (2021). Factors Influencing the SME Performance in The United
Arab Emirates. 4307-4315.

Saha, S., & Saraf, P. K. (2018). Organizational culture as a moderator between
affective commitment and job satisfaction : Empirical evidence from Indian
public sector enterprises International Journal of Public Sector Management
Article information : January. https://doi.org/10.1108/1JPSM-03-2017-0078



251

Sahlqvist, S., Song, Y., Bull, F., Adams, E., Preston, J., & Ogilvie, D. (2011). Effect
of questionnaire length, personalisation and reminder type on response rate to
a complex postal survey: randomised controlled trial. BMC medical research
methodology, 11(1), 62.

Saini, R., & Kaur, M. (2019). Factors of Store Attributes and Image and Its Impact on
Consumer Purchase Intention in Organized Grocery Retail Stores in the City of
Bangalore. PIMT Journal of Reserach, 12(1), 72-76.

Salam, S., & Hoque, A. S. M. M. (2019). The Role of Social Media and Effect of
Relationship Marketing on SME Performance in Bangladesh: Multi-Group
CFA. Asian People Journal (APJ), 2(1), 12-31.

Saldanha, T. J. V., & Krishnan, M. S. (2012). Organizational Benefits of Web 2.0
Technologies: An Empirical Analysis. Journal of Organizational Computing and
Electronic Commerce, 22(4), 301-333.

Saleh, F., Jani, H., Marzouqi, M. Al, Khajeh, N. Al, & Rajan, A. (2011). Social
networking by the youth in the UAE: A privacy paradox. Proceedings of the 2011
International Conference and Workshop on the Current Trends in Information
Technology, CTIT 11, 28-31.

Salem, S. F., & Salem, S. O. (2019). Effects of social media mar- keting and selected
marketing constructs on stages of brand loyalty. Global Business Review, 22(3),
650-673. https://doi. org/10.1177/0972150919830863.

Salloum, S. A., Al-Emran, M., Monem, A. A., & Shaalan, K. (2017). A survey of text
mining in social media: facebook and twitter perspectives. Adv. Sci. Technol.
Eng. Syst. J, 2(1), 127-133.

Samuel Famiyeh, Disraeli Asante-Darko, A. K. (2017). Service quality, customer
satisfaction, and loyalty in the banking sector: the moderating role of

organizational culture.

Samuel, B.S. and Sarprasatha, J. (2016). Entrepreneurship in Social-Media Services
in Oman — A Socio-Economic Scanning of the Sultanate”, Asian Social Science,
Vol. 12 No. 4, p. 138.



252

Samuel, B.S. and Sarprasatha, J. (2016). Entrepreneurship in Social-Media Services
in Oman — A Socio-Economic Scanning of the Sultanate”, Asian Social Science,
Vol. 12 No. 4, p. 138.

Sangi, N., Shuguang, L., & Sangi, A. R. (2018). Robustness of fac- tors influencing
social media usage/adoption amongst SMEs in developing countries: A case of
Pakistan [Paper presenta- tion]. The Proceedings of the 9th International

Conference on E-Education, E-Business, E-Management and E-Learning, S.

Santti, U., Eskelinen, T., Rajahonka, M., Villman, K., & Happonen, A. (2017a).
Effects of Business Model Development Projects on Organizational Culture: A
Multiple Case Study of SMEs. Technology Innovation Management Review, 7(8),
15-26. https://doi.org/10.22215/timreview1096

Sarah, C, (2012). "Social Media Marketing in a Small Business: A Case Study".
Department of Computer Graphics Technology Degree Theses. Paper 16.
http://docs.lib.purdue.edu/cgttheses/16

Sardi, A., Sorano, E., Garengo, P., & Ferraris, A. (2020). The role of HRM in the
innovation of performance measurement and management systems: a multiple
case study in SMEs. Employee Relations: The International Journal © Emerald
Publishing Limited.

Sareen, S., Kidney, E., & Cooney, T. M. (2020). How Is Social Media Adopted by
Entrepreneurial  Teams?.  In Understanding  social media and

Entrepreneurship (pp. 93-117). Springer, Cham.

Sarstedt, M., Hair, J. F., Cheah, J., Becker, J., & Ringle, C. M. (2019). How to specify,
estimate, and validate higher-order constructs in PLS-SEM. Xxxxx.
https://doi.org/10.1016/j.ausmj.2019.05.003

Sarstedt, M., Hair, J. F., Cheah, J., Becker, J., & Ringle, C. M. (2019). How to specify,
estimate, and validate higher-order constructs in PLS-SEM. Xxxx.
https://doi.org/10.1016/j.ausmj.2019.05.003

Sarstedt, M., Hair, J. F., Ringle, C. M., Thiele, K. O., & Gudergan, S. P. (2016).
Estimation issues with PLS and CBSEM: Where the bias lies! Journal of Business
Research, 69(10), 3998-4010.



253

Sasmita, J.; Suki, N. M. (2015). Young consumers’ insights on brand equity: Eects of
brand association, brand loyalty, brand awareness, and brand image. Int. J.
Retail. Distrib. Manag. 43, 276-292.

Sataloff, R. T., Johns, M. M., & Kost, K. M. (2016). Entrepreneurship, SMES And
Local Development in Abu Dhabi.

Saunders, M. N. (2011). Research methods for business students, 5/e. Pearson

Education India.

Saunders, M., Lewis, P., & Thorhill, A. (2016). Research Methods for Business
Students (7 ed.). Pearson Education Limited.

Saxton, G. D., Ren, C., & Guo, C. (2020). Responding to Diffused Stakeholders on
Social Media: Connective Power and Firm Reactions to CSR-Related Twitter

Messages. Journal of Business Ethics, 1-24.

Schaupp, L. C., & Bélanger, F. (2014). The value of social media for small businesses.
Journal of Information Systems, 28(1), 187-207. https://doi.org/10.2308/isys-
50674

Schein, E. (1984). Coming to A New Awareness of Organizational Culture. Sloan
Management Review, 25(2): 3—-16.

Schein, E. (1985). Organizational Culture and Leadership: A Dynamic View. San

Francisco, CA: Jossey-Bass.

Schein, E. H. (1990). Organizational culture. American Psychological Association.
(Vol. 45, No. 2, p. 109)

Schein, E. H. (2010). Organizational culture and leadership (4th ed.). San Francisco,
CA: Jossey-Bass.

Schiliro, D. (2015). Innovation in Small and Medium Enterprises in the United Arab

Emirates. International Journal of Social Science Studies, 3(5).

Schlagwein, D., & Prasarnphanich, P. (2011). Cultural determinants of organizational

social media benefits . 19th European Conference on Information Systems, ECIS



254

2011, January.

Schneider, N., Andre, P., Konyves. (2013). What determines the density structure of
molecular clouds? A case study of orion B with Herschel: Herschel is an ESA
space observatory with science instruments provided by European-led Principal
Investigator consortia and with important participation from. Astrophysical
Journal Letters, 766(2).

Scuotto, V., Del Giudice, M., & Carayannis, E. G. (2017). The effect of social
networking sites and absorptive capacity on SMES’ innovation performance.
Journal of Technology Transfer, 42(2), 409-424.

Scuotto, V., Del Giudice, M., & Carayannis, E. G. (2017). The effect of social
networking sites and absorptive capacity on SMES’innovation

performance. The Journal of Technology Transfer, 42(2), 409-424.

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill building
approach. John Wiley & Sons.

Seo, S.-W.; Kim, H.-C.; Zhu, Z.-Y.; Lee, J.-T. (2020). What Makes Hotel Chefs in
Korea Interact with SNS Community at Work? Modeling the Interplay between
Social Capital and Job Satisfaction by the Level of Customer Orientation. Int. J.
Environ. Res. Public Health, 17, 7129.

Sharif, M. H. Bin. (2015). Social Media Benefits and Impact in Australian Local

Government. 209.

Shin, C., & Park, J. (2019). Classifying social enterprises with organizational culture,
network and socioeconomic performance: Latent profile analysis approach.

Journal of Open Innovation: Technology, Market, and Complexity, 5(1).

Siam, B. &. (2019). Social media and corporate communication antecedents of SME

sustainability performance. J. Econ. Admin. Sci. 35, 172-182.

Siamagka, N.-T., Christodoulides, G., Michaelidou, N., & Valvi, A. (2015).
Determinants of social media benefits by B2B organizations. Industrial
Marketing Management, 51, 89-99.



255

Singh, D. S. M., & Hanafi, N. B. (2020). Enhancing SMEs Firm Performance Through
Innovation Capability. ZENITH International Journal of Business Economics &
Management Research, 10(1), 7-15.

Singh, D. S. M., & Hanafi, N. B. (2020). Enhancing SMEs Firm Performance Through
Innovation Capability. ZENITH International Journal of Business Economics &
Management Research, 10(1), 7-15.

Sinnenberg, L., Buttenheim, A. M., Padrez, K., Mancheno, C., Ungar, L., & Merchant,
R. M. (2017). Twitter as a tool for health research: a systematic
review. American journal of public health, 107(1), e1-e8.

Sitharam, S., & Hoque, M. (2016). Factors affecting the performance of small and
medium enterprises in KwaZulu-Natal, South Africa. Problems and Perspectives
in Management, 14(2). https://doi.org/10.21511/ppm.14(2-2).2016.03

Skoko, B., Skare, M. and Ceric, A., 2006. ICT benefits policy of Australian and
Croatian SMEs. Managing Global Transitions, 4(1), p.25 Sloane, D. and
Morgan, S.P. (1996) 'An Introduction to Categorical Data Analysis', Annual
Review of Sociology, 22, pp. 351-375.

Slavec, A., & Drnovsek, M. (2012). A perspective on scale development in
entrepreneurship research. Economic and Business Review for Central and
South-Eastern Europe, 14(1), 39.

Smith, C. A., & Lazarus, R. S., (1988). Knowledge and appraisal in the cognition—
emotion relationship. Cognition & Emotion, 2(4), 281-300.

Smith, P. L., Ratcliff, R., & McKoon, G. (2014). The diffusion model is not a
deterministic growth model: Comment on Jones and Dzhafarov. Psychological
Review, 121(4), 679-688.

Sorayah Nasipal, Ramraini Ali Hassanb, N. N. M. (2013). Factors Affecting the Firm
Performance Among Small and Medium Sized Enterprises (SMEs): A Conceptual
Paper. 1-16.



256

Soto-Acosta, P., Perez-Gonzalez, D. and Popa, S. (2014) 'Determinants of Web 2.0
technologies for knowledge sharing in SMEs', Service Business, 8(3), pp.
425-438.

Soto-Acosta, P., Popa, S., & Palacios-Marqueés, D. (2016). E-business, organizational
innovation and firm performance in manufacturing SMEs: an empirical study in
Spain. Technological and Economic Development of Economy, 22(6), 885-904.
https://doi.org/10.3846/20294913.2015.1074126

Sousa, C. M., & Bradley, F. (2009). Effects of export assistance and distributor support
on the performance of SMEs: The case of Portuguese export
ventures. International Small Business Journal, 27(6), 681-701.

Srisathan, W. A., Ketkaew, C., & Naruetharadhol, P. (2020). Cogent Business &
Management The intervention of organizational sustainability in the effect of
organizational culture on open innovation performance: A case of thai and
chinese SMEs The intervention of organizational sustainability in the effect of
orga. Cogent Business & Management, 7(1).
https://doi.org/10.1080/23311975.2020.1717408

Srisathan, W. A., Ketkaew, C., & Naruetharadhol, P. (2020). Cogent Business &
Management The intervention of organizational sustainability in the effect of
organizational culture on open innovation performance: A case of thai and
chinese SMEs The intervention of organizational sustainability in the effect of
orga. Cogent Business & Management, 7(2).
https://doi.org/10.1080/23311975.2020.1717408

Srivastava, S. C. & Teo, T. S. (2007). What facilitates e-government development? A
cross- country analysis. Electronic Government, An International Journal, 4,
365-378.

Srivastava, S. C. & Teo, T. S. (2010). E-government, e-business, and national
economic performance. Communications of the Association for Information
Systems, 26, 14.

Steininger, D.M.; Lorch, M.; Veit, D. J. (2014). The Bandwagon effect in digital

environments: An experimental study on Kickstarter. com. Multikonferenz



257

Birtschaftsinformatik , 2014, 546-556.

Stepanyan, V., Abajyan, G., Ndoye, A., & Alnasaa, M. (2019). Enhancing the Role of
SMEs in the Arab World—Some Key Considerations. Policy Papers, 19(040).

Stevens, J. P. (2012). Applied multivariate statistics for the social sciences. Routledge.

Stone, S., & Logan, A. (2018). Exploring Students’ Use of the Social Networking Site
WhatsApp to foster connectedness in the online learning experience. Irish

Journal of Technology Enhanced Learning Ireland, 3(1), 42-55.

Streukens, S.; Leroi-Werelds, S.; Willems, K. (2017). Dealing with nonlinearity in
importance-performance map analysis (IPMA): An integrative framework in a
PLS-SEM context. In Partial Least Squares Path Modeling: Basic Concepts,
Methodological Issues and Applications; Springer: Cham, Switzerland, ISBN
97833.

Streukens, S.; Leroi-Werelds, S.; Willems, K. (2017). Dealing with nonlinearity in
importance-performance map analysis (IPMA): An integrative framework in a
PLS-SEM context. In Partial Least Squares Path Modeling: Basic Concepts,
Methodological Issues and Applications; Springer: Cham, Switzerland, ISBN
97833.

Studen, L., & Tiberius, V. (2020). Social media, quo vadis? Prospective development

and implications. Future Internet, 12(9).

Subar, A. F., Freedman, L. S., Tooze, J. A., Kirkpatrick, S. I., Boushey, C., Neuhouser,
M. L., ... & Reedy, J. (2015). Addressing current criticism regarding the value
of self-report dietary data. The Journal of nutrition, 145(12), 2639-2645.

Sulaiman, Mohammad Ali Bait Ali, Gopang, Aamir Ali, Khan, A. (2022). Social
Media and SMEs’ Performance in Developing Countries: Effects of
Technological-Organizational-Environmental Factors on the Adoption of Social
Media. SAGE Open, 12(2). https://doi.org/10.1177/21582440221094594

Sundararajan, A., Provost, F., Oestreicher-Singer, G., & Aral, S. (2013). Information
in digital, economic, and social networks. Information Systems Research, 24(4),
883-905.



258

Surin, E. F., & Ismail Ab. Wahab. (2013). the effect of Social Network on Busieness
Performance in Established Manufacturing Small and Medium Enterprises
(SMEs) in Malaysia. International Proceedings of Economics Development and
Research, 67(12).

Surwade, S. (2017). Cognitive, Affective and Conative Model for Analyzing Higher
Education Students. 3-6.

Syaifullah, J., Syaifudin, M., Sukendar, M. U., & Junaedi, J. (2021). Social Media
Marketing and Business Performance of MSMEs During the COVID-19
Pandemic. 8(2), 523-531. https://doi.org/10.13106/jafeb.2021.vol8.n02.0523

Syaifullah, J., Syaifudin, M., Sukendar, M. U., & Junaedi, J. (2021). Social Media
Marketing and Business Performance of MSMEs During the COVID-19
Pandemic. 8(2), 523-531. https://doi.org/10.13106/jafeb.2021.vol8.n02.0523

Taheri, Babak; Bitici, Umit; Gannon, Martin J.; Cordina, R. (2019). Investigating the
influence of performance measurement on learning, entrepreneurial orientation
and performance in turbulent markets. https://doi.org/10.1108/1JCHM-11-2017-
0744

Tajuddin, N. I. I., Abdulllah, R., Jusoh, Y. Y., & Jabar, M. A. (2018). Towards
developing conceptual model for knowledge integration through social media
among SMEs. Advanced Science Letters, 24(7), 5224-5229.

Tajudeen, F. P., Jaafar, N. I., & Ainin, S. (2018). Understanding the impact of social
media usage among organizations. Information & management, 55(3), 308-
321.

Tajvidi, R., & Karami, A. (2017). The effect of social media on firm performance.
Computers in Human Behavior, 1-10. https://doi.org/10.1016/j.chb.2017.09.026

Tajvidi, R., & Karami, A. (2017). The effect of social media on firm
performance. Computers in Human Behavior, 105174.

Talukder, M., Quazi, A., & Djatikusumo, D. (2013). Impact of social influence on

individuals’adoption of social networks in SMES. Journal of Computer Science,
Vol 9 No 12 pp: 1686-1694.



259

Tan, K.S., Eze, U.C. and Chong, S.C. (2012) 'Effects of industry type on ICT benefits
among Malaysian SMEs', Journal of Supply Chain and Customer
Relationship Management, 2012, pp. 1.

Tavakol, M., & Dennick, R. (2011). Making sense of Cronbach's alpha. International

journal of medical education, 2, 53.

Tedla, T. B. (2016). ScholarWorks The Impact of Organizational Culture on

Corporate Performance. https://scholarworks.waldenu.edu/dissertations

Tella, A.; Ukwoma, S.C.; Adeniyi, I. K. (2020). A two models modification for
determining cloud computing benefits for web-based services in academic
libraries in Nigeria. J. Acad. Librariansh. 46, 102255.

Teo, Thompson S.H., Lin, Sijie, L. and K. (2009). Adopters and non-adopters of
eprocurement in Singapore: An empirical study”, Omega, Vol. 37, No. 5, pp. 972
—987.

Terziovski, M. (2010). Innovation-based Differentiators of High Performing Small to
Medium Enterprises (SMEs): A Resource-based View. Strategic Management
Journal, 31(8), 892-902.

Thorne, J. H., Cameron, D., & Quinn, J. F. (2006). A conservation design for the
central coast of California and the evaluation of mountain lion as an umbrella
species. Natural Areas Journal, 26(2), 137-148.

Thurlings, M., Evers, A. T., & Vermeulen, M. (2015). Toward a model of explaining
teachers’ innovative behavior: A literature review. Review of Educational
Research, 85(3), 430-471.

Thygesen, K., Alpert, J. S., Jaffe, A. S., Chaitman, B. R., Bax, J. J., Morrow, D. A.,
White, H. D., Mickley, H., Crea, F., Van De Werf, F., Bucciarelli-Ducci, C.,
Katus, H. A., Pinto, F. J., Antman, E. M., Hamm, C. W., De Caterina, R., Januzzi,
J. L., Apple, F. S., Garcia, M. A. A., ... Windecker, S. (2019). Fourth universal
definition of myocardial infarction (2018). European Heart Journal, 40(3), 237—
269. https://doi.org/10.1093/eurheartj/ehy462

Thygesen, K., Alpert, J. S., Jaffe, A. S., Chaitman, B. R., Bax, J. J., Morrow, D. A.,



260

White, H. D., Mickley, Windecker, S. (2019). Fourth universal definition of
myocardial infarction (2018). European Heart Journal, 40(3), 237-269.

Tiessen, J.H., Wright, R.W. and Turner, I. (2001) 'A model of e-commerce use by
internationalizing SMEs', Journal of International Management, 7(3), pp.
211-233.

Tirupathi, A., Banerjee, A., & Riaz, S. (2020). Factors Leading to Sustained Growth
of SMES in the U.A.E: A Concept Paper. Journal of Advanced Research in
Economics and Administrative Sciences, 1(2), 91-105.
https://doi.org/10.47631/jareas.v1i2.85

Tirupathi, A., Banerjee, A., & Riaz, S. (2020). Factors Leading to Sustained Growth
of SMES in the U.A.E: A Concept Paper. Journal of Advanced Research in

Economics and Administrative Sciences, 1(2), 91-105.

Tiwasing, P. (2021). Social media business networks and SME performance : A rural
- - urban comparative analysis. February, 1892-1913.
https://doi.org/10.1111/grow.12501

Tlaiss, H. A. (2015). Entrepreneurial motivations of women: Evidence from the United

Arab Emirates. International Small Business Journal, 33(5), 562-581.

Tlaiss, Hayfaa A. (2014)"Women’s entrepreneurship, barriers and culture: insights
from the United Arab Emirates.”" The Journal of Entrepreneurship 23, no. 2:
289-320.

Toma, S., & Marinescu, P. (2013). Steve Jobs and modern leadership. Manager, 17,
260- 269. Retrieved from http://manager.faa.ro.

Tornatzky, L. G., & Fleischer, M. (1990). The Process of Technological Innovation,

Lexington, Mass: Lexington Books.

Trainor, K.J.; Andzulis, J.M.; Rapp, A.; Agnihotri, R. (2014). Social media technology
usage and customer relationship performance: A capabilities-based examination
of social CRM. J. Bus. Res. 67, 1201-1208.



261

Tremblay, M. C., Hevner, A. R., & Berndt, D. J. (2010). The use of focus groups in
design science research. In Design Research in Information Systems (pp. 121-
143). Springer US.

Tripathy, S., Aich, S., Chakraborty, A., & Lee, G. M. (2016). Information technology
IS an enabling factor affecting supply chain performance in Indian SMEs: A
structural equation modelling approach. Journal of Modelling in Management,
11(1), 269-287. https://doi.org/10.1108/IM2-01-2014-0004

Tromp, J. G, Le, D,, Le, C., Almotairy, B., Abdullah, M., & Abbasi, R. (2020). the
Impact of Social Media Benefits on Entrepreneurial Ecosystem. Emerging
Extended Reality Technologies For Industry 4.0, May, 63-79.

Troshani, 1., Jerram, C., & Hill, S. R. (2011). Exploring the public sector benefits of
HRIS. Industrial Management and Data Systems, 111(3), 470-488.

Tsai, Y. (2011). Relationship Between Organizational Culture, Leadership Behavior
and Job Satisfaction. BMC health services research, 11(1), 98.

Tsetsonis, A. (2014). Dubai SMEs Overview Overview on Dubai SMEs.

Turais, M. A. Al. (2020). Enhancing The Performance of SMEs In Saudi Arabia
Through Human. International Journal of Research in Commerce and
Management Studies ISSN, 2(01), 13-20.

Ukoha, H. O. A. & 0. (2012). Integrating TAM and TOE Frameworks and Expanding
their Characteristic Constructs for E-Commerce Benefits by SMEs. Century of
Difference : How America Changed in the Last One Hundred Years, 9781610442,
162-185.

Urbach, N., & Ahlemann, F. (2010). Structural equation modeling in information
systems research using partial least squares. JITTA: Journal of Information

Technology Theory and Application, 11(2), 5.

Van Nes, F., Abma, T., Jonsson, H., & Deeg, D. (2010). Language differences in
qualitative research: is meaning lost in translation?. European journal of
ageing, 7(4), 313-316.



262

Van Saane, N., Sluiter, J. K., Verbeek, J. H. A. M., & Frings-Dresen, M. H. W. (2003).
Reliability and validity of instruments measuring job satisfaction—a

systematic review. Occupational medicine, 53(3), 191-200.

Van Vuuren, D. P., Den Elzen, M. G. J., Lucas, P. L., Eickhout, B., Strengers, B. J.,
Van Ruijven, B., Wonink, S., & Van Houdt, R. (2007). Stabilizing greenhouse
gas concentrations at low levels: An assessment of reduction strategies and costs.
Climatic Change, 81(2), 119-159.

Verschuren, P., Doorewaard, H., & Mellion, M. (2010). Designing a research project
(Vol. 2). The Hague: Eleven International Publishing.

Vinzi, H.K., Hesse-Biber, S. N. (2010). Mixed methods research: Merging theory with

practice. Guilford Press.

Vithayathil, J., Dadgar, M., & Osiri, J. K. (2020). Social media use and consumer
shopping preferences. International journal of information management, 54,
102117.

Von Schnurbein, G., Seele, P., & Lock, I. (2016). Exclusive corporate philanthropy:
Rethinking the nexus of CSR and corporate philanthropy. Social Responsibility
Journal, 12(2), 280-294.

Wael Basri. (2016). Social Media Impact on Small and Medium Enterprise: Case
Review of Businesses in the Arab World, 7(6). https://doi.org/10.4172/2151-
6200.1000236

WaelBasri, 2016, Social Media Impact on Small and Medium Enterprise: Case Review
of Yu Qiao, 2008, Social networks and E-commerce, TKK T-110.5190
Seminar on Internetworking 2008-04-28/29, Helsinki University of
Technology, Finland.

Wahga, A., Blundel, R., & Schaefer, A. (2015). Human capital and environmental
engagement of SMEs in Pakistan: A comparative analysis of the leather industry.



263

Wabhid, F. (2007). Using the technology benefits model to analyze internet benefits
and use among men and women in Indonesia. The Electronic Journal of

Information Systems in Developing Countries, 32(1), 1-8.

Wamba, S. F., & Carter, L. (2013). Twitter benefits and use by SMEs: An empirical
study. Proceedings of the Annual Hawaii International Conference on System
Sciences, 2042-2049.

Wang, J., & Wang, X. (2012). Structural equation modeling: Applications using
Mplus. John Wiley & Sons.

Wang, X.-W., Cao, Y.-M., & Park, C. (2019). The relationships among community
experience, community commitment, brand attitude, and purchase intention in

social media. International journal of information management, 49, 475-488.

Wang, Y.-M., Wang, Y.-S., & Yang, Y.-F. (2010). Understanding the determinants of
RFID benefits in the manufacturing industry. Technological Forecasting and
Social Change, 77(5), 803-815.

Wayne Xin Zhao, Ji-Rong Wen, 2016, Connecting Social Media to E-Commerce:
Cold-Start Product Recommendation using Microblogging Information,

IEEE Transactions on Knowledge and Data Engineering, Vol 21. No. 1

Weber, Y., & Tarba, S. (2012). Mergers and acquisitions process: The use of

corporate culture analysis. Cross Cultural Management, 19, 288-303.

Weinberg, B. D., & Pehlivan, E. (2011). Social spending: Managing the social media
mix. Business Horizons, 54(3), 275-282.

West, S. G., Taylor, A. B., & Wu, W. (2012). Model fit and model selection in
structural equation modeling. Handbook of structural equation modeling,
209-231.

Westland, J. C. (2010). Lower bounds on sample size in structural equation modeling.

Electronic Commerce Research and Applications, 9(6), 476-487.



264

White, K., Kenly, A., & Poston, B. (2016). Social media and product innovation early
adopters reaping benefits amidst challenge and uncertainty. In: Academic

Press.

Wolf, E. J., Harrington, K. M., Clark, S. L., & Miller, M. W. (2013). Sample size
requirements for structural equation models: An evaluation of power, bias,
and solution propriety. Educational and psychological measurement, 73(6),
913-934.

Wong, L.-W., Leong, L.-Y., Hew, J.-J., Tan, G. W.-H., & Ooi, K.-B. (2020). Time to
seize the digital evolution: Adoption of blockchain in operations and supply
chain management among Malaysian SMEs. International Journal of
Information Management, 52, 101997. https://doi.org/10.1016/j.ijin-
fomgt.2019.08.005.

Wong, K. K. K. (2013). Partial least squares structural equation modeling (PLS-SEM)
techniques using SmartPLS. Marketing Bulletin, 24(1), 1-32.

Wong, P. T. (2013). The human quest for meaning: Theories, research, and

applications. Routledge.

World Economic Forum, W. (2016). The Global Information Technology Report
(Innovating in the Digital Economy, Issue. W. E. F. (WEF).

Wyrdd-Wraobel, J.; Biesok, G. (2017). Decision making on various approaches to
Importance-Performance Analysis (IPA). Eur. J. Bus. Sci. Technol. 3, 123-131.
3(2).

Xuhua, H., Ocloo, C. E., Ernest, T., Spio-Kwofie, A., & Musah, A.-A. I. (2019). The
Moderating Role of Organizational Culture on Business to Business
Electronic Commerce Benefits in Small and Medium Manufacturing Firms.
International Journal of Management Sciences and Business Research, 8(3),
10-31. https://doi.org/10.5281/zen0d0.3491463

Yahya, N., Nair, S. R., & Piaralal, S. K. (2014). Green Practices Benefits Framework
for Small and Medium Sized Logistics Firms in Malaysia. Sains Humanika,
2(3), 79-84.


https://doi.org/10.5281/zenodo.3491463

265

Yan, L., & Musika, C. (2018, April 23). The Social Media and SMEs Business Growth
How can SMEs Incorporate Social Media. Linnaeus University, Linnaeus,

Sweden.

Ye, J.; Kulathunga, K. (2019). How does financial literacy promote sustainability in

SMEs? A developing country perspective. Sustainability, 11, 2990.

Yeboah Boateng, E. O. and Essandoh, K.A. (2014) 'Factors Influencing the Benefits
of Cloud Computing by Small and Medium Enterprises (SMES) in
Developing Economies', International Journal of Emerging Science and
Engineering (IJESE), 2(4), pp. 13-20.

Yesil, S., & Kaya, A. (2013). The Effect of Organizational Culture on Firm Financial
Performance: Evidence from a Developing Country. Procedia - Social and
Behavioral Sciences, 81, 428-437. https://doi.org/10.1016/j.sbspro.2013.06.455

Yin, R. (2009). In L. Bickman & DJ Rog (Eds.), Case study research: Design and
methods. In: Thousand Oaks, CA: Sage Publications.

Yin, R. K. (2003). Case Study Research Design and Methods (3rd ed.). Sage

Publications.
Yin, R. K. (2011). Applications of case study research. Sage.

Yoon, T. (2009). an Empirical Investigation of Factors Affecting Organizational
Benefits of Virtual Worlds. The Florida State University College of Business,
145,

Yousafzai, Shumaila (2010). "Explaining Internet Banking Behavior: Theory of
reasoned action, theory of planned behavior, or technology acceptance

model?". Journal of Applied Psychology.

Yusoff, T., Shaharudin, A., Latiff, A., Kembangan, S., Fazal, S. A., & Chittagong, T.
(2018). Sustainable Growth in SMEs : A Review from the Malaysian Perspective
Sustainable Growth in SMEs : A Review from the Malaysian Perspective. August.
https://doi.org/10.5539/jms.v8n3p43

Yuhainis, N., Wahab, A., Mohamad, M., Yusuff, Y. Z., & Musa, R. (2020). The



266

Importance of ICT Adoption in Manufacturing Sector : An Empirical Evidence
on SME Business Performance. 9(2), 268-272.

Yoon, V.Y., Hostler, R.E., Guo, Z. and Guimaraesd, T. (2013). Assessing the
moderating effect of consumer product knowledge and online shopping

experience on using recommendation agents for customer loyalty”, Decision

Support Systems, Vol. 55 No. 4, pp. 883-893.

Yu, Y.; Han, X.; Hu, G. (2016). Optimal production for manufacturers considering
consumer environmental awareness and green subsidies. Int. J. Prod. Econ. 182,
397-408.

Yvonne Feilzer, M. (2010). Doing mixed methods research pragmatically:
Implications for the rediscovery of pragmatism as a research paradigm. Journal
of mixed methods research, 4(1), 6-16.

Zadeh, A. H., Zolfagharian, M., & Hofacker, C. F. (2019). Customer—customer value
co-creation in social media: conceptualization and antecedents. Journal of
Strategic Marketing, 27(4), 283-302.

Zahoor, N., & Gerged, A. M. (2021). Relational capital, environmental knowledge
integration, and environmental performance of small and medium enterprises in
emerging markets. Business Strategy and the Environment, 30(8), 3789-3803.
https://doi.org/10.1002/bse.2840

Zain, M., & Kassim, N. M. (2012). Strategies of family businesses in a newly
globalized developing economy. Journal of Family Business Management,
2(2), 147-165.

Zaki, A. M., & Edwards, D. J. (2018). Understanding Ethical and Other SMEs

Internationalisation Determinants and its Impact on Business Performance : A

Primary Attempt to Understand Malaysian SMEs.

Zamanzadeh, V., Ghahramanian, A., Rassouli, M., Abbaszadeh, A., Alavi-Majd, H.,
& Nikanfar, A. R. (2015). Design and implementation content validity study:
development of an instrument for measuring patient-centered

communication. Journal of caring sciences, 4(2), 165.



267

Zarrouk, H., Sherif, M., & , Laura, T. (2020). Entrepreneurial Orientation, Access to
Financial Resources and SMEs’ Business Performance: The Case of the United
Arab Emirates. Journal of Asian Finance, Economics and Business, 7(12), 465—
474, https://doi.org/10.13106/JAFEB.2020.VOL7.NO12.465

Zhang, S., Zhao, L., Lu, Y. and Yang, J. (2015). Get tired of socializing as social
animal? An empirical explanation on discontinuous usage behavior in social
network services”’, Proceedings of 19th Pacific Asia Conference on Information
Systems 2015 in Singapore, 2015, paper 125.

Zhang, S.S., van Doorn, J. & Leeflang, P. S. (2014). Does the importance of value,
brand and relationship equity for customer loyalty differ between Eastern and

Western cultures? International business review, 23 (1), pp. 284-292.

Zhaofang Chu, Linlin Wang, F. L. (2018). Customer pressure and green innovations
at third party logistics providers in China The moderation effect of organizational
culture. https://doi.org/10.1108/1JLM-11-2017-0294

Zhaohao Sun, Sally Firmin, John Yearwood, 2012, Integrating Online Social
Networks with E-Commerce: A CBR Approach, 23rd Australasian
Conference on Information Systems CBR Integrates Social Networks with E-

Commerce.

Zolkepli, I. A., & Kamarulzaman, Y. (2015). Social media benefits : The role of media
needs and innovation characteristics. Computers in Human Behavior, 43, 189—
209.

Zu, X.; Diao, X.; Meng, Z. (2019). The impact of social media input intensity on firm
performance: Evidence from Sina Weibo. Phys. A Stat. Mech. Its Appl. 536,
122556.



292

LIST OF PUBLICATIONS

Conference/ Journal Articles

1. Saeed Alhameli, Nor Abdul Hamid (2019) Impact of Social Media Marketing
and e-Commerce on the Performance of SMEs in UAE: A Structural Equation
Modelling” to the International Business Information Management Conference
(35th IBIMA) Seville, Spain 1-2 April, 2020 has been accepted for presentation
at the conference. (ISBN: 978-0-9998551-4-0) as a full paper Scopus.

2. Saeed Alhameli, Nor Abdul Hamid (2020) Mediating Effect of Organizational
Culture on the Relationship between Social Media Marketing Agents and
SMEs Performance in UAE" (35th IBIMA) Seville, Spain 1-2 April, 2020 has
been accepted for presentation at the conference. (ISBN: 978-0-9998551-4-0)
as a full paper Scopus.

3. Saeed Alhameli, Nor Abdul Hamid (2020) The Influence of social media Tools
on SMEs Performance: Case of United Arab Emirates” to the International
Business Information Management Conference (35th IBIMA) Seville, Spain
has been accepted for presentation at the conference. (ISBN: 978-0-9998551-
4-0) as a full paper Scopus.

4. Saeed Alhameli, Nor Abdul Hamid (2021) Factors Influencing SME
Performance: The Mediating and Moderating Role of Social Media Benefits
and Organizational Culture. Accepted for presentation and publication 2nd
Asia Pacific International Conference on Industrial Engineering and
Operations Management, Surakarta, Indonesia, September 13-16, 2021.
https://www.xcdsystem.com/IEOM/abstract/index.cfm?ID=Vts8g4A.
Scopus.

5. Saeed Alhameli, Nor Abdul Hamid (2021) Factors Influencing the SME
Performance in The United Arab Emirates. Accepted for presentation and
publication 2nd Asia Pacific International Conference on Industrial
Engineering and Operations Management, Surakarta, Indonesia, September
13-16,2021. Scopus.

6. Saeed Alhameli, Nor Abdul Hamid (2021) The Relationship TOE Framework,

Social Media Benefits and SMEs Performance. Accepted for presentation and


https://www.xcdsystem.com/IEOM/abstract/index.cfm?ID=Vts8g4A

293

publication 2nd Asia Pacific International Conference on Industrial
Engineering and Operations Management, Surakarta, Indonesia, September
13-16,2021. Scopus.



295

VITA

On the twenty-fourth of June 1973, Saeed Khalfan Rashid Al-Hameli was born from
an Emirati family. He enrolled in Ibn Rushd Primary School in 1978 and graduated in
several schools, finishing at Abu Obeida Ibn Al-Jarrah Military Secondary School in
1987. In 1993 he traveled and completed his diploma studies. In Britain, at Hastings
College, majoring in Electronics and Communications Engineering, from which he
graduated in 1996. He joined government work until his children grew up. After that,
the author proceeded to Khawarizmi International College where he obtained his first
Degree in Information Technology graduated in 2014. Upon completion of that the
first degree, the author continues his master degree in Master of Business
Administration (MBA) at Abu Dhabi School of Management and grated in 2016. Then
in the same year of 2016 joined directly at tun Hussein University in Malaysia and
finished his studies. PhD in 2022, September, in a research thesis in the field of using
social media and its impact on the performance of small and medium companies. Saeed
took on many responsibilities, including work, project management, educating his
children, and taking care of his family. He devoted his life to doing research in areas

of specialization.





