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ABSTRACT  

Research literature highlighted application of social media in SMEs is still slow-paced 

despite its perceived and recognized benefits. The UAE government recognizes the 

importance of SMEs as instrumental to the economic growth and development of the 

country. However, the SMEs productivity still not satisfactory as reported by the Dubai 

SME and Abu Dhabi Chamber. Therefore, despite compelling evidence on previous 

studies on the effects of technological and organizational factors on SMEs business 

performance, there is an overwhelming lack of insights regarding the dynamics and 

interplay of technological, organizational, environmental and social media benefit and 

organizational culture in the UAE context.  Despite this, the limited research scope in 

this area reveals questions regarding how SMEs should select and deploy social media 

channels and how these impacts their business performance. This study sought to 

investigate the mediating and moderating role of social media benefit and 

organizational culture in the relationship between the technology–organization–

environment (TOE) framework and SME performance. In this quantitative research 

design, a structured questionnaire with a 5-point Likert scale was used as the 

instrument for data collection from the total of 420 respondents from SMEs in the 

UAE. The PLS-SEM was used to test the hypotheses. The results of this research 

revealed that the technological factors (β= 0.382, t=8.147, p=0.000) and organizational 

factors (β= 0.177, t=2.962, p=0.003) positively and significantly effects SME 

performance. The environmental factors (β= 0.015, t=0.231, p=0.817) does not affect 

SME performance. Findings revealed that social media benefits negatively influenced 

SME performance directly with values of (β= -0.506, t=3.679, p=0.000). Social media 

benefits significantly mediate the relationship between organizational factors (β= -

0.277, t=3.459, p=0.001) and environmental factor (β= -0.207, t=3.622, p=0.000) and 

SME performance. However, social media benefit does not mediate the relationship 

between technological factor and SME performance. In addition, the results also 

showed that there is moderating effect of organizational culture with the values of (β= 

0.113, t=2.734, p=0.006) between social media benefits and SME performance. The 

study concludes with recommendations for further study and addresses some 

limitations in the study's design. Therefore, this research will add a value in the 

academic research field as there is a lack of studies in the field of SMEs performance 

using both mediating and moderating indicators from in the UAE context. 
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ABSTRAK  

Literatur penyelidikan menyerlahkan penggunaan media sosial dalam PKS masih 

berjalan perlahan walaupun faedahnya dilihat dan diiktiraf. Kerajaan UAE mengiktiraf 

kepentingan PKS sebagai instrumen kepada pertumbuhan ekonomi dan pembangunan 

negara. Bagaimanapun, produktiviti PKS masih belum memuaskan seperti yang 

dilaporkan oleh PKS Dubai dan Dewan Abu Dhabi. Oleh itu, walaupun terdapat bukti 

yang kukuh pada kajian terdahulu mengenai kesan faktor teknologi dan organisasi 

terhadap prestasi perniagaan PKS, terdapat kekurangan pemahaman yang sangat besar 

mengenai dinamik dan interaksi manfaat teknologi, organisasi, alam sekitar dan media 

sosial serta budaya organisasi dalam konteks UAE. Walaupun begitu, skop 

penyelidikan yang terhad dalam bidang ini mendedahkan persoalan mengenai cara 

PKS harus memilih dan menggunakan saluran media sosial dan bagaimana ini 

memberi kesan kepada prestasi perniagaan mereka. Kajian ini berusaha untuk 

menyiasat peranan pengantara dan penyederhanaan manfaat media sosial dan budaya 

organisasi dalam hubungan antara rangka kerja teknologi-organisasi-persekitaran 

(TOE) dan prestasi PKS. Dalam reka bentuk kajian kuantitatif ini, soal selidik 

berstruktur dengan skala Likert 5 mata telah digunakan sebagai instrumen 

pengumpulan data daripada 420 responden daripada PKS di UAE. PLS-SEM 

digunakan untuk menguji hipotesis. Keputusan penyelidikan ini mendedahkan bahawa 

faktor teknologi (β= 0.382, t=8.147, p=0.000) dan faktor organisasi (β= 0.177, 

t=2.962, p=0.003) secara positif dan signifikan mempengaruhi prestasi PKS. Faktor 

persekitaran (β= 0.015, t=0.231, p=0.817) tidak menjejaskan prestasi PKS. Dapatan 

menunjukkan bahawa faedah media sosial mempengaruhi prestasi PKS secara negatif 

dengan nilai (β= -0.506, t=3.679, p=0.000). Faedah media sosial secara signifikan 

menjadi pengantara hubungan antara faktor organisasi (β= -0.277, t=3.459, p=0.001) 

dan faktor persekitaran (β= -0.207, t=3.622, p=0.000) dan prestasi PKS. Walau 

bagaimanapun, manfaat media sosial tidak menjadi pengantara hubungan antara faktor 

teknologi dan prestasi PKS. Selain itu, keputusan juga menunjukkan terdapat kesan 

penyederhanaan budaya organisasi dengan nilai (β= 0.113, t=2.734, p=0.006) antara 

faedah media sosial dan prestasi PKS. Kajian ini diakhiri dengan cadangan untuk 

kajian lanjut dan menangani beberapa batasan dalam reka bentuk kajian. Oleh itu, 

penyelidikan ini akan menambah nilai dalam bidang penyelidikan akademik kerana 

terdapat kekurangan kajian dalam bidang prestasi PKS menggunakan kedua-dua 

penunjuk pengantara dan penyederhana dari dalam konteks UAE.
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CHAPTER 1  

INTRODUCTION 

1.1 Introduction  

This chapter presents an introduction to the study, an overview of the business 

performance of SMEs in the UAE. Also, the necessity for social media benefits in 

SMEs and an introduction to the issues that necessitates the study was presented in this 

chapter. Therefore, given the recognized benefits of social media and its impact on 

businesses, it is important to examine and understand how SMEs choose and deploy 

social media channels to improve their business performance.  

1.2 Background of the study 

In the age of globalization, where businesses strive to maximize and optimize 

resources to create value, they are often met with a highly volatile and competitive 

business environment (Moy et al., 2020; Olanrewaju et al., 2020).  This business 

environment is often characterized by constant technological change, which further 

exacerbates the competitiveness experienced in operating businesses (Olanrewaju et 

al., 2020). SMEs operate in a similar business environment characterized by rapid 

technological changes and competition (Effendi et al., 2020). Thus, also making the 

SME business environment highly competitive. Given the challenges and difficulties 

encountered to successfully operate and thrive in an SME business environment, 

entrepreneurs are now employing information and communication tools to improve 

the productivity and competitiveness of their businesses (Qalati et al., 2021). 

Unlike large corporations, which have a large range of scope in ICT 

investment, SMEs can only afford to invest in ICT tools that are relatively cheap and 
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accessible for the sustainability of their businesses. SMEs rely on ICT tools such as 

social media to maximize value for their enterprises  (Ali Qalati et al., 2021).  Social 

media now represents a new and inexpensive way of doing business and can 

revolutionize how SMEs operate their businesses.  According to Almotairy et al. 

(2020), social media is a set of “virtual communities” that allows users to sign up for 

a public profile and establish a network of relationships with people of similar interest. 

In today’s business environment, social media has become a new marketing 

tool available to all businesses, which helps to instantly develop relationships with 

potential customers. Traditionally, large organizations had the power of reaching their 

markets through the massive advertising budget, which small companies cannot afford 

to compete against (Shilpa, 2014). Hence, today, social media is among the best 

opportunities available to businesses to connect with prospective consumers. Social 

media is beneficial to SMEs and business enterprises as it helps unlock consumers' 

trust for particular brands by connecting with them on a deeper level. Social media 

marketing has become the new mantra for several businesses today. However, research 

literature (Ahmad et al., 2019; Pan & Crotts, 2012; Siamagka et al., 2015; White et 

al., 2016) shows that its benefits and adoption in SMEs is still slow-paced despite its 

perceived and recognized benefits. Studies regarding the usage level, barriers and 

metrics of social media in SMEs context are evident in the literature, but only a few 

studies have examined social media benefits and its impact on business performance.  

The business performance of an organization or firm determines how well 

such a firm manages its internal resources and adapts to its external environments, 

which reflects the accomplishments of its strategic objectives and goals (Al-Ansari et 

al., 2013; Knights & McCabe, 1997). In the UAE, SMEs constitute the majority of 

business enterprises especially in the service and manufacturing industry and they 

contribute enormously to the development of the local economy (Dubai SME, 2014). 

Al-Ansari et al (2013) stated that an issue with the business performance of SMEs in 

the UAE arise from the legal requirements and weak regulations that have created 

unstable business environment and facilitated high competitions for SMEs. Similarly, 

in a report published by the Department of Economic Development Dubai, it was noted 

that SMEs in the UAE had considerably lower productivity in terms of the gross value-

added when compared to Trading and Service-oriented economies such as in 

Singapore and South Korea. These lower productivity levels were attributed majorly 

to the limited benefits  of advanced enterprise level Information and Communication 
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Technology (ICT) systems or technology tools (Dubai SME, 2014). SMEs are 

considered the backbone of any successful and thriving economy (Ali Qalati et al., 

2021). In fact, in the words of Ali Qalati et al. (2021) SMEs have become a vibrant 

and dynamic sector of the world economy. Also, SMEs are instrumental in job creation 

and contribute enormously to the stability of a country’s economy. Hence, they are 

viewed as a critical component of modern industrialized economies (Rahayu & Day, 

2015).  

The UAE government recognizes the importance of SMEs as being 

instrumental to the economic growth and development of the United Arab Emirates 

(UAE) as a result of their significant contribution to the Gross Domestic Product 

(GDP) and job creation (Ahmad et al., 2019). According to Ahmad et al (2019) the 

UAE is a developing country with a growing and thriving large SMEs landscape. It 

accounts for about 95 percent of private business enterprises employing about 86 

percent of the UAE workforce (Ahmad et al., 2019). Furthermore, in the UAE, it was 

estimated that SMEs contributed 60 percent of the GDP in 2015, and the government 

is aiming to boost its share to 70 percent by 2021 (John, 2016). as cited in  (Ahmad et 

al., 2018).  

Hence, the UAE operates a predominantly Service-based economy especially 

in the SMEs category (Dubai SME, 2014). SMEs play an important and vital role in 

the economy of the UAE; it was estimated that SMEs contributed 60% of the GDP in 

2015, and the government is aiming to boost SME’s share to 70 percent by 2021 

(Ahmad et al., 2018; Ahmad et al., 2019; Ali Qalati et al., 2021). According to the 

Digital Marketing Community (2018), there are about 9.38 million active social media 

users in the United Arab Emirates, representing 99.26% of the population, compared 

to an average of 64% of all companies that used social media (Digital Marketing 

Community, 2018). This reflects a huge social media market that could further 

contribute to more economic development for the nation and the region. Today the 

penetration of social media network is huge in the UAE. However, it is not used for 

marketing purposes (World Economic Forum, 2016). Despite the UAE being among 

the top countries globally with a high percent of smartphone penetration (i.e. about 

78%) and more social media network users than the United States (Nielsen, 2014), her 

citizens do not take full advantage of the social media network, especially with broad 

coverage and more extensive penetration for carrying out online transactions and 

promoting online buyer and selling. 
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Given that SMEs have led the growth in productivity over the past decade, 

strengthening SMEs business environment is now more essential for the UAE to retain 

and improve its competitive edge among other growing and dynamic global 

economies. One of such ways is by developing and promoting the development of 

sustainable and innovative tools to help SMEs maximize and optimize their business 

performance (Ahmad et al., 2019; Effendi et al., 2020; Olanrewaju et al., 2020; 

Tajudeen et al., 2018). According to Kaplan and Haenlein (2010) social media is “a 

group of internet-based application that builds on the ideological and technological 

foundations of web 2.0 and allows the creation and exchange of user-generated 

content”. The advent of web 2.0 and social media applications such as Facebook, 

Instagram, Twitter, Snapchat etc. has revolutionized communications channels. SMEs 

can now utilize social media channels without additional resources due to their ease of 

accessibility, low cost of setting up and minimal technical manageability, and ability 

to reach and connect many consumers (Ahmad et al., 2019). Social media in business 

management has seen exponential growth due to its benefits in increasing value for 

enterprises. Hence, social media is becoming a critical business management tool 

(Alford & Page, 2015; Almotairy et al., 2020; Pan & Crotts, 2012; Tajudeen et al., 

2018; Vithayathil et al., 2020).  

The benefits of social media to businesses and its impact have been 

investigated in many settings. For example, social media has been deployed in 

analytics, publishing, conversion tracking, content management, automated publishing 

and customer targeting (Ali Qalati et al., 2021). Ahmad et al (2019) note that social 

media has become increasingly popular among SMEs because it allows 

communication to go beyond private one-for-one conversations to become many-to-

many. Studies have investigated the effects of social media on several organizational 

variables/ For instance, the impact of social media have been reported in consumer 

purchase decisions (Vithayathil et al., 2020), its impact on purchasing intention and 

brand awareness (Wang et al., 2019), customer retention, digital word of mouth and 

purchase decision involvement (Alalwan, 2018).  

Ali Qalati et al (2021) explains that despite the significant impact of SME to 

the economic development of nations and the perceived value of social media to SMEs, 

research is still limited, especially in substantiating how SMEs deploy and select social 

media channels and the impacts these have on their business performance. SME 

performance is a multifaceted phenomenon. According to Cicea et al (2019) SMEs’ 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



5 

 

performance can be understood from a quantitative standpoint to imply: efficiency, 

financial results, level of production, number of customers (Anggadwita & Mustafid, 

2014) market share, profitability, productivity, dynamics of revenues, costs and 

liquidity (Gupta & Batra, 2016), etc. in contrast, from a qualitative perspective: goals-

achievement, leadership style, employee behaviour (Anggadwita & Mustafid, 2014) 

customer satisfaction product and process innovation, organisational and marketing 

innovation (Cicea et al., 2019).  

In addition, it becomes increasingly important to investigate what factors 

influence social media benefits in a developing country context such as the UAE, given 

the role SMEs play in their economic development. Research literature has shown that 

several studies have been carried out on the use of social media to advance business 

practices and their impact on organizational performance (Ali Qalati et al., 2021). 

However, not many studies exist that explain the direct relationship between the 

antecedents of social media benefits  on SME performance and the role organizational 

culture plays in such a relationship. Olanrewaju et al (2020) in their review of the 

antecedents of social media benefits, revealed that three main factors were the major 

drivers of social media benefits; they include technological, organizational and 

environmental (TOE) factors. While some studies have shown that the TOE factors 

influence social media benefits  which in turn impacts on SME performance, only a 

handful of studies have investigated the direct effect (Ahmad et al., 2019) of the TOE 

factors and the mediating role (Olanrewaju et al., 2020) of social media benefits  on 

SME performance as well as the mediating effect of social media benefits  on SME 

performance. It is particularly interesting to ascertain what role culture plays in such 

regards.  

Hence, organizational culture is understood to be a crucial determinant of 

work-related outcomes such as performance (Leithy, 2017). Research literature has 

shown that the culture adopted within organizations is one of the utmost crucial factors 

responsible for enhancing organizational performance (Flynn & Saladin, 2006; 

Gimenez-Espin et al., 2013; Hofstede & Minkov, 2010; Kull & Wacker, 2010). 

Grandon and Pearson (2004) studied the factors affecting the benefits of ecommerce 

and found that the compatibility between an organization’s culture and ecommerce 

benefits was a key determinant for ecommerce benefits in SMEs in the USA. Similarly, 

Thatcher et al (2006) reported that in the Taiwan textile industry, cultural factors such 

as power structure and tendencies impeded the benefits  of business to business e-
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commerce systems. Furthermore, Zhu and Thatcher (2010) found that cultural 

characteristics were influential factors that affected the decision to adopt technology 

(ecommerce) systems among firms worldwide. Differences in organizational cultures 

have varied influences on the level of technology benefits in organizations. It has been 

argued that diverse organizational cultures often possess different underlying values, 

assumptions, and expectations that directly or indirectly affect technology benefits in 

organizations.  

 This implies that culture may also be an important determinant in moderating 

how social media benefits influences SME performance. For instance, Reyaee and 

Ahmed (2015) and Ahmad et al (2019) note that although social media has increased 

drastically in the UAE, online privacy concerns, building trust are highly sensitive 

issues in this region. As a result, protection actions such as censorship and government 

regulations are characteristic of the culture in the UAE, which may transcend into the 

organisational cultural context such as the SME business environment. Hence, 

understanding the role organizational culture plays in social media benefits, and firm 

performance becomes particularly imperative given these instances. Therefore, using 

the TOE framework and the Competing values framework as a theoretical lens, this 

study would examine the mediating and moderating effect of social media benefits and 

organizational culture on the relationship between the TOE factors and SME 

performance.  

1.3  Problem Statement  

The UAE government focuses on enhancing the contribution, productivity, and 

performance of the SMEs sector, thus enabling it to become the engine of the country’s 

sustainable economic growth (Abu Dhabi Chamber, 2019). However, the Department 

of Economic Development, Dubai, reports that SMEs in the UAE have considerably 

lower productivity in terms of the gross value-added in comparison to their 

counterparts in trading and service economies such as Singapore and South Korea 

(Dubai SME, 2014). Similarly, Abu Dhabi Chamber (2019) reported that the UAE 

SMEs productivity is not satisfactorily. These lower productivity levels in UAE’s 

SMEs reflects a poor business performance and are attributed to (1) low focus of 

businesses on improvements/reengineering of business processes to improve 
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efficiency (2) limited focus of businesses on training, development and upskilling of 

employees due to the transient nature of the workplace (3) limited adoption of 

advanced level Information and Communications Technology (ICT) systems by 

businesses. These rationales above have impacted the productivity level of SMEs in 

the UAE (Dubai SME, 2014).  

Moreover, Dubai SME (2019) also stated that the level of technology 

adoption amongst UAE SMEs is either inline or slightly underperforms global 

benchmarks related to information and communication technology benefits  amongst 

global SMEs. Although SMEs in UAE have high digitization benefits levels for basic 

use, document management, and customer engagement, the uptake of enterprise 

solutions and e-commerce remains comparatively weak. Hence, SMEs in UAE are not 

adequately aware of key contemporary technologies and trends, thus reducing their 

preparedness to adopt such technologies adequately  (Dubai SME, 2019). In addition, 

reports have suggested that SMEs have greater flexibility in operating ICT 

technologies than larger corporations and organizations that are more structured in 

their decision-making process. However, a good fraction of SMEs in the UAE does 

not integrate ICT technologies such as social media in their businesses (Ahmad et al., 

2019; Effendi et al., 2020; Olanrewaju et al., 2020; Tajudeen et al., 2018). According 

to (Ahmad et al., 2019), social media has become an increasingly predominant tool for 

building reputable brands in the modern business landscape. Similarly, Eze et al (2020) 

note that social media positively transforms the growth and survival of SMEs because 

it has become a vital advertising tool in the ever dynamic and changing business 

environment. However, in many developing countries, including the UAE, social 

media benefits  by SMEs has failed to prove such relationships because of the 

uncertainty of the usage by SMEs (Ahmad et al., 2019; Eze et al., 2019).  

In addition,  Ahmad et al (2019) explained many UAE SMEs do not have the 

skills to efficiently promote their products or services or gather enough customers to 

grow and be sustainable. Additionally, these SMEs also do not have adequate 

resources to deploy external marketing support. Thus, effective use of social media 

may help to improve productivity and upscale SME business performance. Ahmad et 

al (2019) also, note that although social media use in the UAE has increased rapidly, 

there were still issues surrounding online privacy concerns, leading the government to 

enact protective actions such as censorship/restriction and government regulations. 

These actions reflect a cultural antecedent that may help explain the impact of social 
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mediation benefits on SME business performance vis-a-vis the organizational culture 

of SMEs in the UAE.  

Moreover, organizational culture can have a positive impact on performance, 

via the integration of values, beliefs and norms within the organization, which in turn 

helps shape the way employees of the organization interact and engage with each other 

(Leithy, 2017; Khan et al., 2020). Hence, Specific cultural values may be more or less 

conducive to effective decision making; responding to and learning from mistakes, 

teamwork and interdepartmental synergies and creativity (Kassem et al., 2018). 

According to Abdul-Halim, Ahmad, Geare, & Thurasamy (2018) organizational 

culture significantly influence social media marketing tools towards organizational 

performance. Gorondutse & Hilman (2019) the result shows that organizational culture 

significantly influences the relationship between social media tool organizational 

performance. Empirically, scholars have found that organizational culture has a 

profound moderate relationship between technological factors and performance of the 

companies (Kharraz & Boussenna, 2021; Ali Alneyadi, 2022). In other words, 

organizational culture positively moderates the relationship between some of the 

organizational and technological factors and organizational performance in different 

research context (Samuel et al., 2017; Zhaofang Chu, Linlin Wang, 2018; Mohammad 

Javad Ershadi, 2019; Saha & Saraf, 2018). 

To add to this, prior studies that investigated on the factors that can enhance 

SMEs productivity/performance; for example, Leithy (2017); Sangi, Shuguang & 

Sangi (2018); Salem & Salem (2019); Ahmad Syed (2019); Abed (2020); Alraja, 

Khan, Khashab & Aldaas (2020); Fan, Qalati (2021); Fang, Qalati, Ostic,  Shah, & 

Mirani (2021); Palalic, Ramadani, Mariam Gilani, Gërguri-Rashiti & Dana (2021) 

Qalati et al (2022) these studies have recommended further extricable investigation on 

SMEs operating in UAE context. In the technology adoption context, the TOE 

framework (Tornatzky et al., 1990) have often been used (Qalati et al., 2022). Besides, 

previous studies have also employed other technology theoires such as technology 

acceptance model (TAM), the theory of planned behavior and the theory of reasoned 

action and unified theory of acceptance and use of technology (UTAUT). These 

theories introduced several factors that could influence the benefits and adaptation of 

the technology.  

However, the TOE framework has received consistent empirical support in 

the SME context (Abed, 2020; Eze et al., 2021; Fang et al., 2021; Qalati et al., 2022). 
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This is because, TAM and the UTAUT model, when used for ICT based innovation, 

overlook organizational, and environmental impact as argued by some recent scholars 

(Qalati et al., 2022). Therefore, this research extended the TOE framework by adding 

the moderation effect of organizational culture to identify determinants of social media 

benefits and its effect on SMEs’ performance in UAE, arguing that it can 

comprehensively demonstrate all of the aspects of determinants affecting social media 

benefits. 

1.4 Research gap  

Prior scholars argued that it is considered necessary to integrated both organizational 

and technological factors perceptions in a single model (Wong, Leong, Hew, Tan & 

Ooi, 2020); (Sikander et al., 2021); also, Chiu et al (2017) suggested that due to the 

rapid development of information technology and its characteristic, whether a single 

theoretical model can be applied to all the subjects is still arguable. In the same vein, 

Emecheta (2015) who integrated technology acceptance model (TAM), theory of 

planned behavior (TPB) and TOE frameworks and expanding their characteristic 

constructs for e-commerce adoption by SMEs; stated that it would be important to 

combine more than one theoretical model in future studies in order to have a better 

understanding of the adoption of comprehensive innovation technologies (Wong et al., 

2020). However, as far as the previous studies reviewed, very limited efforts have 

studied on both internal and external factors viewpoint in a single model (Saeed & 

Hamid, 2021). Mostly, past study focused on either social media adoption and SMEs 

performance  using a single theory Alhaimer (2019); Saxton, Ren & Guo (2020); 

Alraja et al (2020); Singh et al &  (2020); Qalati et al (2021). Majority of these studies 

either examined the direct or indirect influnce of soscial media on SME performance. 

Furthermore, Qalati et al (2021) notes that despite notable strides in research (Garg, 

Gupta,  Dzever,  Sivarajah,  Kumar, 2020; Alalwan, 2018; Wang,  Cao, Park, 2019; 

Vithayathil, Dadgar, Osiri, 2020) on social media benefits in SMEs, few studies have 

investigated the use of social media to advance business practices and evaluated their 

effect on business performance (Garg at al., 2020).  

Thus, there is evidently a gap in the literature regarding studies investigating 

the mediating role of social media benefits in the relationship between TOE factors 
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Pereira, J., Oliveira, T. and Pérez Cota, M. (2014). Martins, J., Goncalves, R., “Social 

networks sites benefits  at firm level: A literature review”, Information Systems 

and Technologies (CISTI), 2014 9th Iberian Conference on. , 1-6. 

Perneger, T. V., Courvoisier, D. S., Hudelson, P. M., & Gayet-Ageron, A. (2015). 

Sample size for pre-tests of questionnaires. Quality of Life Research, 24(1), 

147-151. 

Peterson, R. A. (1994). A meta-analysis of Cronbach's coefficient alpha. Journal of 

consumer research, 21(2), 381-391. 

Petter, S., Straub, D. W., & Rai, A. (2007). Specifying formative constructs in 

information systems research.  

Phellas, C. N., Bloch, A., & Seale, C. (2011). Structured methods: interviews, 

questionnaires and observation. Researching society and culture, 3. 

Philip, M. (2010). Factors Affecting Business Success of Small & Medium Enterprises 

(SMES). Apjrbm, Volume 1 ,(Volume 1, Issue 2 ( November , 2010 )). 

Phillips, D. C., Phillips, D. C., & Burbules, N. C. (2000). Postpositivism and 

educational research. Rowman & Littlefield.  

Plümper, T., Troeger, V. E., & Manow, P. (2005). Panel data analysis in comparative 

politics: Linking method to theory. European Journal of Political Research, 

44(2), 327-354. 

Pokrovskaia, N. N., Leontyeva, V. L., Ababkova, M. Y., Cappelli, L., & Ascenzo, F. 

D. (2021). Digital Communication Tools and Knowledge Creation Processes 

for Enriched Intellectual Outcome — Experience of Short-Term E-Learning 

Courses during Pandemic. 1–22. 

Praveena and Sam Thomas. (2014). Continuance Intention to Use Facebook: A Study 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



246 

 

of Perceived Enjoyment and TAM. Bonfring International Journal of Industrial 

Engineering and Management Science, 4(1), 24–29.  

Pudjianto, B., Zo, H., Ciganek, A. P., & Rho, J. J. (2011). Determinants of e-

government assimilation in Indonesia: An empirical investigation using a TOE 

framework. Asia Pacific Journal of Information Systems, 21(1), 49-80. 

Punch, K. F. (2013). Introduction to social research: Quantitative and qualitative 

approaches. Sage. 

Pushpanathan, A., Balasundaram, N., & Ramesh, S. (2013). A Study of Organizational 

Performance of Women Entrepreneurs in Northern District. Proceedings of the 

9th International Conference on Business Management Turning Crisis into 

Opportunities: Meeting the Unmet, May 2014. 

Qalati, S. A., LI, W., Vela, E. G., Bux, A., Barbosa, B., & Herzallah, A. M. (2020). 

Effects of Technological, Organizational, and Environmental Factors on Social 

Media Adoption. Journal of Asian Finance, Economics and Business, 7(10), 989–

998. https://doi.org/10.13106/jafeb.2020.vol7.no10.989 

Qalati, Sikandar Ali, Li, W., Ahmed, N., Mirani, M. A., & Khan, A. (2021). Examining 

the factors affecting sme performance: the mediating role of social media 

adoption. Sustainability (Switzerland), 13(1), 1–24. 

https://doi.org/10.3390/su13010075 

Qalati, Sikandar Ali, Ostic, D., Ali, M., Ali, B., Gopang, A. A., & Khan, A. (2022). 

Social Media and SMEs ’ Performance in Developing Countries : Effects of 

Technological-Organizational- Environmental Factors on the Adoption of Social 

Media. https://doi.org/10.1177/21582440221094594 

Qalati, Sikander Ali, Yuan, L. W., Khan, M. A. S., & Anwar, F. (2021). A mediated 

model on the adoption of social media and SMEs’ performance in developing 

countries. Technology in Society, 64(December 2020), 101513. 

https://doi.org/10.1016/j.techsoc.2020.101513 

Quinn, M. A., Kepner, R. L., Walgenbach, D. D., Nelson Foster, R., Bohls, R. A., 

Pooler, P. D., Reuter, K. C., & Swain, J. L. (1991). Effect of habitat characteristics 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



247 

 

and perturbation from insecticides on the community dynamics of ground beetles 

(Coleoptera: Carabidae) on mixed-grass rangeland. Environmental Entomology, 

20(6), 1285–1294. 

Quinn, R. E., & Rohrbaugh, J. (1983). A Spatial Model of Effectiveness Criteria: 

Towards a Competing Values Approach to Organizational Analysis. 

Management Science, 29(3), 363-377. 

Quoquab, F. (2020). sustainability Cognitive , A ff ective and Conative Domains of 

Sustainable Consumption : Scale Development and Validation Using 

Confirmatory Composite Analysis. 

Rana, J.; Paul, J. (2017). Consumer behavior and purchase intention for organic food: 

A review and research agenda. J. Retail. Consum. Serv, 38, 157–165. 

Rahayu, R. (2015). E-Commerce Benefits  by Small and Medium Sized Enterprises in 

Indonesia: An Empirical Study of Influencing Factors and the Impact of E- 

Commerce Benefits  on SME Performance. Thesis of Doctor of Philosophy. 

Rahayu, R., & Day, J. (2015). Determinant Factors of E-commerce Benefits  by SMEs 

in Developing Country: Evidence from Indonesia. Procedia - Social and 

Behavioral Sciences, 195, 142–150.  

Rahbi, H. S. A. AL. (2017). Factors Influencing Social Media Benefits  in Small and 

Medium Enterprises (SMEs). January. 

Rahim, A., & Bakar, A. (2018). Understanding social media benefits  in SMEs 

Empirical evidence from the United Arab Emirates, (September). 

https://doi.org/10.1108/JEEE-08-2017-0058 

Rahman, R. U., Shah, S. M. A., El-Gohary, H., Abbas, M., Khalil, S. H., Altheeb, S. 

Al, & Sultan, F. (2020). Social media benefits  and financial sustainability: 

Learned lessons from developing countries. Sustainability (Switzerland), 12(24), 

1–26.  

Ramaswamy, R., Irani, Z. and Irani, Z. (2015). Gangwar, H., Date, H., 

“Understanding determinants of cloud computing benefits  using an integrated 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH

https://doi.org/10.1108/JEEE-08-2017-0058


248 

 

TAM-TOE model”, Journal of Enterprise Information Management, 28(1). 

Ramayah, T., Cheah, J., Chuah, F., Ting, H., & Memon, M. A. (2016). Partial least 

squares structural equation modeling (PLS-SEM) using SmartPLS 3.0: An 

updated and practical guide to statistical analysis. In: Pearson Singapore. 

Ramdan, M. R., Ashykin, N., Aziz, A., Abdullah, N. L., Samsudin, N., Singh, G., 

Singh, V., Zakaria, T., & Fuzi, N. M. (2022). SMEs Performance in Malaysia : 

The Role of Contextual Ambidexterity in Innovation Culture and Performance. 

1–18. 

Rapp, A., Beitelspacher, L. S., Grewal, D., & Hughes, D. E. (2013). Understanding 

social media effects across seller, retailer, and consumer interactions. Journal of 

the Academy of Marketing Science, 41(5), 547e566. 

Rashed Alhaimer. (2019). Factors Affecting SMEs Owners to Use Social Media for 

Online Advertisement in Kuwait. International Journal of Entrepreneurship . 

Razak, D. A., Hasan, A., Othman, A., Waheeda, U., & Zulkifly, I. (2021). Factors that 

Determine Financial Performance of SMEs in Malaysia. March. 

Real, J. C., Roldán, J. L., & Leal, A. (2015). From Entrepreneurial Orientation and 

Learning Orientation to Business Performance : Analysing the Mediating Role of 

Organizational Learning and the Moderating Effects of Organizational Size. 

January 2008. https://doi.org/10.1111/j.1467-8551.2012.00848.x 

Recker, J. C., & Rosemann, M. (2010). A measurement instrument for process 

modeling research: development, test and procedural model. Scandinavian 

Journal of Information Systems, 22(2), 3-30. 

Reilly, A., & Weirup, A. (2012). Sustainability initiatives, social media activity, and 

organizational culture: An exploratory study. Journal of sustainability and 

green business, 1(1), 1-15. 

Reyaee, S., & Ahmed, A. (2015). Growth pattern of social media usage in Arab Gulf 

states: an analytical study. Social Networking, 4(02), 23.  

Richter, A. N., Crawford, M., Khoshgoftaar, T. M., Prusa, J. D., & Al Najada, H. 

(2015). Survey of review spam detection using machine learning 

techniques. Journal of Big Data, 2(1), 23. 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



249 

 

Riedl, D. F., Kaufmann, L., & Gaeckler, J. (2014). Statistical power of structural 

equation models in SCM research. Journal of Purchasing and Supply 

Management, 20(3), 208-212. 

Ringle, C. M., Sarstedt, M., & Straub, D. (2012). A critical look at the use of PLS-

SEM in MIS Quarterly. MIS Quarterly (MISQ), 36(1).  

Ringle, C.M.; Sarstedt, M. (2016). Gain more insight from your PLS-SEM results the 

importance-performance map analysis. Ind. Manag. Data Syst. 116, 1865–1886. 

Ringle, C.M.; Sarstedt, M. (2016). Gain more insight from your PLS-SEM results the 

importance-performance map analysis. Ind. Manag. Data Syst. 116, 1865–1886. 

Riyadh, A. N., Akter, S., & Islam, N. (2009). The Benefits  of E-banking in Developing 

Countries : A Theoretical Model for SMEs. International Review of Business 

Research Papers, 5(6), 212–230.  

Robertson, B. W., & Kee, K. F. (2017). Social media at work: The roles of job 

satisfaction, employment status, and Facebook use with co-

workers. Computers in Human Behavior, 70, 191-196. 

Rogers Gillmore, Mary; Archibald, Matthew; Morrison, Diane; Wilsdon, Anthony; 

Wells, Elizabeth; Hoppe, Marilyn; Nahom, Deborah; Murowchick, Elise 

(November 2002). "Teen Sexual Behavior: Applicability of the Theory of 

Reasoned Action". Journal of Marriage and Family (Volume 64). 

Rogers, E. M. (1983). Diffusion of Innovation (3rd ed.). New York: Free Press. 

Rogers, E. M. (1995). Diffusion of Innovation (4th ed.). New York: Free Press. 

Rogers, E. M. (2010). Diffusion of innovations. Simon and Schuster. 

Rogers, R. W., & Prentice-Dunn, S. (1986). Protection motivation theory and 

preventive health: Beyond the health belief model. Health Education Research, 

1(3), 153–161. http://her.oxfordjournals.org. 

Rogers. (2003). Diffusion of Innovation (5th ed.). New York: Free Press. 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



250 

 

Rolstad, S., Adler, J., & Rydén, A. (2011). Response burden and questionnaire length: 

is shorter better? A review and meta-analysis. Value in Health, 14(8), 1101-

1108. 

Rosenbusch, N., Brinckmann, J., & Bausch, A. (2011). Is innovation always 

beneficial? A meta-analysis of the relationship between innovation and 

performance in SMEs. Journal of Business Venturing, 26(4), 441–457. 

https://doi.org/10.1016/j.jbusvent.2009.12.002 

Rosenbusch, N., Brinckmann, J., & Bausch, A. (2011). Is innovation always 

beneficial? A meta-analysis of the relationship between innovation and 

performance in SMEs. Journal of Business Venturing, 26(4), 441–457.  

Rosli, N. A. & N. F. (2015). An Evaluation on Determinants of SMEs performance in 

Malaysia. 7(2), 16–23. 

Rovai, A. P., Baker, J. D., & Ponton, M. K. (2013). Social science research design and 

statistics: A practitioner's guide to research methods and IBM SPSS. 

Watertree Press LLC. 

Rozzani, N.; Rahman, R.A.; Mohamed, S.I.; Yusuf, S. N. S. (2013). Applying 

technology: Issues in microfinance operations. Middle-East J. Sci. Res. 17, 374–

381. 

Ruppel, C. P., & Harrington, S. J. (2001). Sharing knowledge through intranets: A 

study of organizational culture and intranet implementation. IEEE transactions 

on professional communication, 44(1), 37-52.  

Saeed & Hamid, A. (2021). Factors Influencing the SME Performance in The United 

Arab Emirates. 4307–4315. 

Saha, S., & Saraf, P. K. (2018). Organizational culture as a moderator between 

affective commitment and job satisfaction : Empirical evidence from Indian 

public sector enterprises International Journal of Public Sector Management 

Article information : January. https://doi.org/10.1108/IJPSM-03-2017-0078 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



251 

 

Sahlqvist, S., Song, Y., Bull, F., Adams, E., Preston, J., & Ogilvie, D. (2011). Effect 

of questionnaire length, personalisation and reminder type on response rate to 

a complex postal survey: randomised controlled trial. BMC medical research 

methodology, 11(1), 62. 

Saini, R., & Kaur, M. (2019). Factors of Store Attributes and Image and Its Impact on 

Consumer Purchase Intention in Organized Grocery Retail Stores in the City of 

Bangalore. PIMT Journal of Reserach, 12(1), 72–76. 

Salam, S., & Hoque, A. S. M. M. (2019). The Role of Social Media and Effect of 

Relationship Marketing on SME Performance in Bangladesh: Multi-Group 

CFA. Asian People Journal (APJ), 2(1), 12-31. 

Saldanha, T. J. V., & Krishnan, M. S. (2012). Organizational Benefits  of Web 2.0 

Technologies: An Empirical Analysis. Journal of Organizational Computing and 

Electronic Commerce, 22(4), 301–333.  

Saleh, F., Jani, H., Marzouqi, M. Al, Khajeh, N. Al, & Rajan, A. (2011). Social 

networking by the youth in the UAE: A privacy paradox. Proceedings of the 2011 

International Conference and Workshop on the Current Trends in Information 

Technology, CTIT’11, 28–31.  

Salem, S. F., & Salem, S. O. (2019). Effects of social media mar- keting and selected 

marketing constructs on stages of brand loyalty. Global Business Review, 22(3), 

650–673. https://doi. org/10.1177/0972150919830863. 

Salloum, S. A., Al-Emran, M., Monem, A. A., & Shaalan, K. (2017). A survey of text 

mining in social media: facebook and twitter perspectives. Adv. Sci. Technol. 

Eng. Syst. J, 2(1), 127-133. 

Samuel Famiyeh, Disraeli Asante-Darko, A. K. (2017). Service quality, customer 

satisfaction, and loyalty in the banking sector: the moderating role of 

organizational culture. 

Samuel, B.S. and Sarprasatha, J. (2016). Entrepreneurship in Social-Media Services 

in Oman – A Socio-Economic Scanning of the Sultanate”, Asian Social Science, 

Vol. 12 No. 4, p. 138. 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



252 

 

Samuel, B.S. and Sarprasatha, J. (2016). Entrepreneurship in Social-Media Services 

in Oman – A Socio-Economic Scanning of the Sultanate”, Asian Social Science, 

Vol. 12 No. 4, p. 138. 

Sangi, N., Shuguang, L., & Sangi, A. R. (2018). Robustness of fac- tors influencing 

social media usage/adoption amongst SMEs in developing countries: A case of 

Pakistan [Paper presenta- tion]. The Proceedings of the 9th International 

Conference on E-Education, E-Business, E-Management and E-Learning, S. 

Santti, U., Eskelinen, T., Rajahonka, M., Villman, K., & Happonen, A. (2017a). 

Effects of Business Model Development Projects on Organizational Culture: A 

Multiple Case Study of SMEs. Technology Innovation Management Review, 7(8), 

15–26. https://doi.org/10.22215/timreview1096 

Sarah, C, (2012). "Social Media Marketing in a Small Business: A Case Study". 

Department of Computer Graphics Technology Degree Theses. Paper 16. 

http://docs.lib.purdue.edu/cgttheses/16 

Sardi, A., Sorano, E., Garengo, P., & Ferraris, A. (2020). The role of HRM in the 

innovation of performance measurement and management systems: a multiple 

case study in SMEs. Employee Relations: The International Journal © Emerald 

Publishing Limited.  

Sareen, S., Kidney, E., & Cooney, T. M. (2020). How Is Social Media Adopted by 

Entrepreneurial Teams?. In Understanding social media and 

Entrepreneurship (pp. 93-117). Springer, Cham. 

Sarstedt, M., Hair, J. F., Cheah, J., Becker, J., & Ringle, C. M. (2019). How to specify, 

estimate, and validate higher-order constructs in PLS-SEM. xxxx. 

https://doi.org/10.1016/j.ausmj.2019.05.003 

Sarstedt, M., Hair, J. F., Cheah, J., Becker, J., & Ringle, C. M. (2019). How to specify, 

estimate, and validate higher-order constructs in PLS-SEM. xxxx. 

https://doi.org/10.1016/j.ausmj.2019.05.003 

Sarstedt, M., Hair, J. F., Ringle, C. M., Thiele, K. O., & Gudergan, S. P. (2016). 

Estimation issues with PLS and CBSEM: Where the bias lies! Journal of Business 

Research, 69(10), 3998-4010.  

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



253 

 

Sasmita, J.; Suki, N. M. (2015). Young consumers’ insights on brand equity: Eects of 

brand association, brand loyalty, brand awareness, and brand image. Int. J. 

Retail. Distrib. Manag. 43, 276–292. 

Sataloff, R. T., Johns, M. M., & Kost, K. M. (2016). Entrepreneurship, SMES And 

Local Development in Abu Dhabi. 

Saunders, M. N. (2011). Research methods for business students, 5/e. Pearson 

Education India.  

Saunders, M., Lewis, P., & Thorhill, A. (2016). Research Methods for Business 

Students (7 ed.). Pearson Education Limited.  

Saxton, G. D., Ren, C., & Guo, C. (2020). Responding to Diffused Stakeholders on 

Social Media: Connective Power and Firm Reactions to CSR-Related Twitter 

Messages. Journal of Business Ethics, 1–24.  

Schaupp, L. C., & Bélanger, F. (2014). The value of social media for small businesses. 

Journal of Information Systems, 28(1), 187–207. https://doi.org/10.2308/isys-

50674 

Schein, E. (1984). Coming to A New Awareness of Organizational Culture. Sloan 

Management Review, 25(2): 3–16. 

Schein, E. (1985). Organizational Culture and Leadership: A Dynamic View. San 

Francisco, CA: Jossey-Bass. 

Schein, E. H. (1990). Organizational culture. American Psychological Association. 

(Vol. 45, No. 2, p. 109) 

Schein, E. H. (2010). Organizational culture and leadership (4th ed.). San Francisco, 

CA: Jossey-Bass. 

Schilirò, D. (2015). Innovation in Small and Medium Enterprises in the United Arab 

Emirates. International Journal of Social Science Studies, 3(5).  

Schlagwein, D., & Prasarnphanich, P. (2011). Cultural determinants of organizational 

social media benefits . 19th European Conference on Information Systems, ECIS 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



254 

 

2011, January. 

Schneider, N., André, P., Könyves. (2013). What determines the density structure of 

molecular clouds? A case study of orion B with Herschel: Herschel is an ESA 

space observatory with science instruments provided by European-led Principal 

Investigator consortia and with important participation from. Astrophysical 

Journal Letters, 766(2).  

Scuotto, V., Del Giudice, M., & Carayannis, E. G. (2017). The effect of social 

networking sites and absorptive capacity on SMES’ innovation performance. 

Journal of Technology Transfer, 42(2), 409–424.  

Scuotto, V., Del Giudice, M., & Carayannis, E. G. (2017). The effect of social 

networking sites and absorptive capacity on SMES’innovation 

performance. The Journal of Technology Transfer, 42(2), 409-424. 

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill building 

approach. John Wiley & Sons. 

Seo, S.-W.; Kim, H.-C.; Zhu, Z.-Y.; Lee, J.-T. (2020). What Makes Hotel Chefs in 

Korea Interact with SNS Community at Work? Modeling the Interplay between 

Social Capital and Job Satisfaction by the Level of Customer Orientation. Int. J. 

Environ. Res. Public Health, 17, 7129. 

Sharif, M. H. Bin. (2015). Social Media Benefits  and Impact in Australian Local 

Government. 209. 

Shin, C., & Park, J. (2019). Classifying social enterprises with organizational culture, 

network and socioeconomic performance: Latent profile analysis approach. 

Journal of Open Innovation: Technology, Market, and Complexity, 5(1).  

Siam, B. &. (2019). Social media and corporate communication antecedents of SME 

sustainability performance. J. Econ. Admin. Sci. 35, 172–182. 

Siamagka, N.-T., Christodoulides, G., Michaelidou, N., & Valvi, A. (2015). 

Determinants of social media benefits  by B2B organizations. Industrial 

Marketing Management, 51, 89-99. 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



255 

 

Singh, D. S. M., & Hanafi, N. B. (2020). Enhancing SMEs Firm Performance Through 

Innovation Capability. ZENITH International Journal of Business Economics & 

Management Research, 10(1), 7–15. 

Singh, D. S. M., & Hanafi, N. B. (2020). Enhancing SMEs Firm Performance Through 

Innovation Capability. ZENITH International Journal of Business Economics & 

Management Research, 10(1), 7–15. 

Sinnenberg, L., Buttenheim, A. M., Padrez, K., Mancheno, C., Ungar, L., & Merchant, 

R. M. (2017). Twitter as a tool for health research: a systematic 

review. American journal of public health, 107(1), e1-e8. 

Sitharam, S., & Hoque, M. (2016). Factors affecting the performance of small and 

medium enterprises in KwaZulu-Natal, South Africa. Problems and Perspectives 

in Management, 14(2). https://doi.org/10.21511/ppm.14(2-2).2016.03 

Skoko, B., Skare, M. and Ceric, A., 2006. ICT benefits  policy of Australian and 

Croatian SMEs. Managing Global Transitions, 4(1), p.25 Sloane, D. and 

Morgan, S.P. (1996) 'An Introduction to Categorical Data Analysis', Annual 

Review of Sociology, 22, pp. 351-375. 

Slavec, A., & Drnovsek, M. (2012). A perspective on scale development in 

entrepreneurship research. Economic and Business Review for Central and 

South-Eastern Europe, 14(1), 39. 

Smith, C. A., & Lazarus, R. S., (1988). Knowledge and appraisal in the cognition—

emotion relationship. Cognition & Emotion, 2(4), 281-300. 

Smith, P. L., Ratcliff, R., & McKoon, G. (2014). The diffusion model is not a 

deterministic growth model: Comment on Jones and Dzhafarov. Psychological 

Review, 121(4), 679–688.  

Sorayah Nasipa1, Ramraini Ali Hassanb, N. N. M. (2013). Factors Affecting the Firm 

Performance Among Small and Medium Sized Enterprises (SMEs): A Conceptual 

Paper. 1–16. 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



256 

 

Soto-Acosta, P., Perez-Gonzalez, D. and Popa, S. (2014) 'Determinants of Web 2.0 

technologies for knowledge sharing in SMEs', Service Business, 8(3), pp. 

425-438. 

Soto-Acosta, P., Popa, S., & Palacios-Marqués, D. (2016). E-business, organizational 

innovation and firm performance in manufacturing SMEs: an empirical study in 

Spain. Technological and Economic Development of Economy, 22(6), 885–904. 

https://doi.org/10.3846/20294913.2015.1074126 

Sousa, C. M., & Bradley, F. (2009). Effects of export assistance and distributor support 

on the performance of SMEs: The case of Portuguese export 

ventures. International Small Business Journal, 27(6), 681-701. 

Srisathan, W. A., Ketkaew, C., & Naruetharadhol, P. (2020). Cogent Business & 

Management The intervention of organizational sustainability in the effect of 

organizational culture on open innovation performance : A case of thai and 

chinese SMEs The intervention of organizational sustainability in the effect of 

orga. Cogent Business & Management, 7(1). 

https://doi.org/10.1080/23311975.2020.1717408 

Srisathan, W. A., Ketkaew, C., & Naruetharadhol, P. (2020). Cogent Business & 

Management The intervention of organizational sustainability in the effect of 

organizational culture on open innovation performance : A case of thai and 

chinese SMEs The intervention of organizational sustainability in the effect of 

orga. Cogent Business & Management, 7(1). 

https://doi.org/10.1080/23311975.2020.1717408 

Srivastava, S. C. & Teo, T. S. (2007). What facilitates e-government development? A 

cross- country analysis. Electronic Government, An International Journal, 4, 

365-378. 

Srivastava, S. C. & Teo, T. S. (2010). E-government, e-business, and national 

economic performance. Communications of the Association for Information 

Systems, 26, 14. 

Steininger, D.M.; Lorch, M.; Veit, D. J. (2014). The Bandwagon effect in digital 

environments: An experimental study on Kickstarter. com. Multikonferenz 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



257 

 

Birtschaftsinformatik , 2014, 546–556. 

Stepanyan, V., Abajyan, G., Ndoye, A., & Alnasaa, M. (2019). Enhancing the Role of 

SMEs in the Arab World—Some Key Considerations. Policy Papers, 19(040).  

Stevens, J. P. (2012). Applied multivariate statistics for the social sciences. Routledge. 

Stone, S., & Logan, A. (2018). Exploring Students’ Use of the Social Networking Site 

WhatsApp to foster connectedness in the online learning experience. Irish 

Journal of Technology Enhanced Learning Ireland, 3(1), 42-55. 

Streukens, S.; Leroi-Werelds, S.; Willems, K. (2017). Dealing with nonlinearity in 

importance-performance map analysis (IPMA): An integrative framework in a 

PLS-SEM context. In Partial Least Squares Path Modeling: Basic Concepts, 

Methodological Issues and Applications; Springer: Cham, Switzerland, ISBN 

97833. 

Streukens, S.; Leroi-Werelds, S.; Willems, K. (2017). Dealing with nonlinearity in 

importance-performance map analysis (IPMA): An integrative framework in a 

PLS-SEM context. In Partial Least Squares Path Modeling: Basic Concepts, 

Methodological Issues and Applications; Springer: Cham, Switzerland, ISBN 

97833. 

Studen, L., & Tiberius, V. (2020). Social media, quo vadis? Prospective development 

and implications. Future Internet, 12(9).  

Subar, A. F., Freedman, L. S., Tooze, J. A., Kirkpatrick, S. I., Boushey, C., Neuhouser, 

M. L., ... & Reedy, J. (2015). Addressing current criticism regarding the value 

of self-report dietary data. The Journal of nutrition, 145(12), 2639-2645. 

Sulaiman, Mohammad Ali Bait Ali, Gopang, Aamir Ali, Khan, A. (2022). Social 

Media and SMEs’ Performance in Developing Countries: Effects of 

Technological-Organizational-Environmental Factors on the Adoption of Social 

Media. SAGE Open, 12(2). https://doi.org/10.1177/21582440221094594 

Sundararajan, A., Provost, F., Oestreicher-Singer, G., & Aral, S. (2013). Information 

in digital, economic, and social networks. Information Systems Research, 24(4), 

883–905.  

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



258 

 

Surin, E. F., & Ismail Ab. Wahab. (2013). the effect of Social Network on Busieness 

Performance in Established Manufacturing Small and Medium Enterprises 

(SMEs) in Malaysia. International Proceedings of Economics Development and 

Research, 67(12).  

Surwade, S. (2017). Cognitive, Affective and Conative Model for Analyzing Higher 

Education Students. 3–6. 

Syaifullah, J., Syaifudin, M., Sukendar, M. U., & Junaedi, J. (2021). Social Media 

Marketing and Business Performance of MSMEs During the COVID-19 

Pandemic. 8(2), 523–531. https://doi.org/10.13106/jafeb.2021.vol8.no2.0523 

Syaifullah, J., Syaifudin, M., Sukendar, M. U., & Junaedi, J. (2021). Social Media 

Marketing and Business Performance of MSMEs During the COVID-19 

Pandemic. 8(2), 523–531. https://doi.org/10.13106/jafeb.2021.vol8.no2.0523 

Taheri, Babak; Bitici, Umit; Gannon, Martin J.; Cordina, R. (2019). Investigating the 

influence of performance measurement on learning, entrepreneurial orientation 

and performance in turbulent markets. https://doi.org/10.1108/IJCHM-11-2017-

0744 

Tajuddin, N. I. I., Abdulllah, R., Jusoh, Y. Y., & Jabar, M. A. (2018). Towards 

developing conceptual model for knowledge integration through social media 

among SMEs. Advanced Science Letters, 24(7), 5224-5229. 

Tajudeen, F. P., Jaafar, N. I., & Ainin, S. (2018). Understanding the impact of social 

media usage among organizations. Information & management, 55(3), 308-

321.  

Tajvidi, R., & Karami, A. (2017). The effect of social media on firm performance. 

Computers in Human Behavior, 1–10. https://doi.org/10.1016/j.chb.2017.09.026 

Tajvidi, R., & Karami, A. (2017). The effect of social media on firm 

performance. Computers in Human Behavior, 105174. 

Talukder, M., Quazi, A., & Djatikusumo, D. (2013). Impact of social influence on 

individuals’adoption of social networks in SMES. Journal of Computer Science, 

Vol 9 No 12 pp: 1686-1694. 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



259 

 

Tan, K.S., Eze, U.C. and Chong, S.C. (2012) 'Effects of industry type on ICT benefits  

among Malaysian SMEs', Journal of Supply Chain and Customer 

Relationship Management, 2012, pp. 1. 

Tavakol, M., & Dennick, R. (2011). Making sense of Cronbach's alpha. International 

journal of medical education, 2, 53. 

Tedla, T. B. (2016). ScholarWorks The Impact of Organizational Culture on 

Corporate Performance. https://scholarworks.waldenu.edu/dissertations 

Tella, A.; Ukwoma, S.C.; Adeniyi, I. K. (2020). A two models modification for 

determining cloud computing benefits  for web-based services in academic 

libraries in Nigeria. J. Acad. Librariansh. 46, 102255. 

Teo, Thompson S.H., Lin, Sijie, L. and K. (2009). Adopters and non-adopters of 

eprocurement in Singapore: An empirical study”, Omega, Vol. 37, No. 5, pp. 972 

– 987. 

Terziovski, M. (2010). Innovation-based Differentiators of High Performing Small to 

Medium Enterprises (SMEs): A Resource-based View. Strategic Management 

Journal, 31(8), 892–902.  

Thorne, J. H., Cameron, D., & Quinn, J. F. (2006). A conservation design for the 

central coast of California and the evaluation of mountain lion as an umbrella 

species. Natural Areas Journal, 26(2), 137–148.  

Thurlings, M., Evers, A. T., & Vermeulen, M. (2015). Toward a model of explaining 

teachers’ innovative behavior: A literature review. Review of Educational 

Research, 85(3), 430-471.  

Thygesen, K., Alpert, J. S., Jaffe, A. S., Chaitman, B. R., Bax, J. J., Morrow, D. A., 

White, H. D., Mickley, H., Crea, F., Van De Werf, F., Bucciarelli-Ducci, C., 

Katus, H. A., Pinto, F. J., Antman, E. M., Hamm, C. W., De Caterina, R., Januzzi, 

J. L., Apple, F. S., Garcia, M. A. A., … Windecker, S. (2019). Fourth universal 

definition of myocardial infarction (2018). European Heart Journal, 40(3), 237–

269. https://doi.org/10.1093/eurheartj/ehy462 

Thygesen, K., Alpert, J. S., Jaffe, A. S., Chaitman, B. R., Bax, J. J., Morrow, D. A., 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



260 

 

White, H. D., Mickley, Windecker, S. (2019). Fourth universal definition of 

myocardial infarction (2018). European Heart Journal, 40(3), 237–269.  

Tiessen, J.H., Wright, R.W. and Turner, I. (2001) 'A model of e-commerce use by 

internationalizing SMEs', Journal of International Management, 7(3), pp. 

211-233. 

Tirupathi, A., Banerjee, A., & Riaz, S. (2020). Factors Leading to Sustained Growth 

of SMES in the U.A.E: A Concept Paper. Journal of Advanced Research in 

Economics and Administrative Sciences, 1(2), 91–105. 

https://doi.org/10.47631/jareas.v1i2.85 

Tirupathi, A., Banerjee, A., & Riaz, S. (2020). Factors Leading to Sustained Growth 

of SMES in the U.A.E: A Concept Paper. Journal of Advanced Research in 

Economics and Administrative Sciences, 1(2), 91–105.  

Tiwasing, P. (2021). Social media business networks and SME performance : A rural 

– ­ urban comparative analysis. February, 1892–1913. 

https://doi.org/10.1111/grow.12501 

Tlaiss, H. A. (2015). Entrepreneurial motivations of women: Evidence from the United 

Arab Emirates. International Small Business Journal, 33(5), 562-581. 

Tlaiss, Hayfaa A. (2014)"Women’s entrepreneurship, barriers and culture: insights 

from the United Arab Emirates." The Journal of Entrepreneurship 23, no. 2: 

289-320. 

Toma, S., & Marinescu, P. (2013). Steve Jobs and modern leadership. Manager, 17, 

260- 269. Retrieved from http://manager.faa.ro. 

Tornatzky, L. G., & Fleischer, M. (1990). The Process of Technological Innovation, 

Lexington, Mass: Lexington Books. 

Trainor, K.J.; Andzulis, J.M.; Rapp, A.; Agnihotri, R. (2014). Social media technology 

usage and customer relationship performance: A capabilities-based examination 

of social CRM. J. Bus. Res. 67, 1201–1208. 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



261 

 

Tremblay, M. C., Hevner, A. R., & Berndt, D. J. (2010). The use of focus groups in 

design science research. In Design Research in Information Systems (pp. 121-

143). Springer US. 

Tripathy, S., Aich, S., Chakraborty, A., & Lee, G. M. (2016). Information technology 

is an enabling factor affecting supply chain performance in Indian SMEs: A 

structural equation modelling approach. Journal of Modelling in Management, 

11(1), 269–287. https://doi.org/10.1108/JM2-01-2014-0004 

Tromp, J. G., Le, D., Le, C., Almotairy, B., Abdullah, M., & Abbasi, R. (2020). the 

Impact of Social Media Benefits  on Entrepreneurial Ecosystem. Emerging 

Extended Reality Technologies For Industry 4.0, May, 63–79.  

Troshani, I., Jerram, C., & Hill, S. R. (2011). Exploring the public sector benefits  of 

HRIS. Industrial Management and Data Systems, 111(3), 470–488.  

Tsai, Y. (2011). Relationship Between Organizational Culture, Leadership Behavior 

and Job Satisfaction. BMC health services research, 11(1), 98. 

Tsetsonis, A. (2014). Dubai SMEs Overview Overview on Dubai SMEs. 

Turais, M. A. Al. (2020). Enhancing The Performance of SMEs In Saudi Arabia 

Through Human. International Journal of Research in Commerce and 

Management Studies ISSN, 2(01), 13–20. 

Ukoha, H. O. A. & O. (2012). Integrating TAM and TOE Frameworks and Expanding 

their Characteristic Constructs for E-Commerce Benefits  by SMEs. Century of 

Difference : How America Changed in the Last One Hundred Years, 9781610442, 

162–185. 

Urbach, N., & Ahlemann, F. (2010). Structural equation modeling in information 

systems research using partial least squares. JITTA: Journal of Information 

Technology Theory and Application, 11(2), 5. 

Van Nes, F., Abma, T., Jonsson, H., & Deeg, D. (2010). Language differences in 

qualitative research: is meaning lost in translation?. European journal of 

ageing, 7(4), 313-316. 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



262 

 

Van Saane, N., Sluiter, J. K., Verbeek, J. H. A. M., & Frings‐Dresen, M. H. W. (2003). 

Reliability and validity of instruments measuring job satisfaction—a 

systematic review. Occupational medicine, 53(3), 191-200. 

Van Vuuren, D. P., Den Elzen, M. G. J., Lucas, P. L., Eickhout, B., Strengers, B. J., 

Van Ruijven, B., Wonink, S., & Van Houdt, R. (2007). Stabilizing greenhouse 

gas concentrations at low levels: An assessment of reduction strategies and costs. 

Climatic Change, 81(2), 119–159.  

Verschuren, P., Doorewaard, H., & Mellion, M. (2010). Designing a research project 

(Vol. 2). The Hague: Eleven International Publishing. 

Vinzi, H.K., Hesse-Biber, S. N. (2010). Mixed methods research: Merging theory with 

practice. Guilford Press. 

Vithayathil, J., Dadgar, M., & Osiri, J. K. (2020). Social media use and consumer 

shopping preferences. International journal of information management, 54, 

102117.  

Von Schnurbein, G., Seele, P., & Lock, I. (2016). Exclusive corporate philanthropy: 

Rethinking the nexus of CSR and corporate philanthropy. Social Responsibility 

Journal, 12(2), 280–294.  

Wael Basri. (2016). Social Media Impact on Small and Medium Enterprise: Case 

Review of Businesses in the Arab World, 7(6). https://doi.org/10.4172/2151-

6200.1000236 

WaelBasri, 2016, Social Media Impact on Small and Medium Enterprise: Case Review 

of Yu Qiao, 2008, Social networks and E-commerce, TKK T-110.5190 

Seminar on Internetworking 2008-04-28/29, Helsinki University of 

Technology, Finland. 

Wahga, A., Blundel, R., & Schaefer, A. (2015). Human capital and environmental 

engagement of SMEs in Pakistan: A comparative analysis of the leather industry. 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



263 

 

Wahid, F. (2007). Using the technology benefits  model to analyze internet benefits  

and use among men and women in Indonesia. The Electronic Journal of 

Information Systems in Developing Countries, 32(1), 1-8. 

Wamba, S. F., & Carter, L. (2013). Twitter benefits  and use by SMEs: An empirical 

study. Proceedings of the Annual Hawaii International Conference on System 

Sciences, 2042–2049.  

Wang, J., & Wang, X. (2012). Structural equation modeling: Applications using 

Mplus. John Wiley & Sons. 

Wang, X.-W., Cao, Y.-M., & Park, C. (2019). The relationships among community 

experience, community commitment, brand attitude, and purchase intention in 

social media. International journal of information management, 49, 475-488.  

Wang, Y.-M., Wang, Y.-S., & Yang, Y.-F. (2010). Understanding the determinants of 

RFID benefits  in the manufacturing industry. Technological Forecasting and 

Social Change, 77(5), 803-815. 

Wayne Xin Zhao, Ji-Rong Wen, 2016, Connecting Social Media to E-Commerce: 

Cold-Start Product Recommendation using Microblogging Information, 

IEEE Transactions on Knowledge and Data Engineering, Vol 21. No. 1 

Weber, Y., & Tarba, S. (2012). Mergers and acquisitions process: The use of 

corporate culture analysis. Cross Cultural Management, 19, 288-303.  

Weinberg, B. D., & Pehlivan, E. (2011). Social spending: Managing the social media 

mix. Business Horizons, 54(3), 275–282.  

West, S. G., Taylor, A. B., & Wu, W. (2012). Model fit and model selection in 

structural equation modeling. Handbook of structural equation modeling, 

209-231. 

Westland, J. C. (2010). Lower bounds on sample size in structural equation modeling. 

Electronic Commerce Research and Applications, 9(6), 476-487. 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



264 

 

White, K., Kenly, A., & Poston, B. (2016). Social media and product innovation early 

adopters reaping benefits amidst challenge and uncertainty. In: Academic 

Press. 

Wolf, E. J., Harrington, K. M., Clark, S. L., & Miller, M. W. (2013). Sample size 

requirements for structural equation models: An evaluation of power, bias, 

and solution propriety. Educational and psychological measurement, 73(6), 

913-934. 

Wong, L.-W., Leong, L.-Y., Hew, J.-J., Tan, G. W.-H., & Ooi, K.-B. (2020). Time to 

seize the digital evolution: Adoption of blockchain in operations and supply 

chain management among Malaysian SMEs. International Journal of 

Information Management, 52, 101997. https://doi.org/10.1016/j.ijin- 

fomgt.2019.08.005. 

Wong, K. K. K. (2013). Partial least squares structural equation modeling (PLS-SEM) 

techniques using SmartPLS. Marketing Bulletin, 24(1), 1-32. 

Wong, P. T. (2013). The human quest for meaning: Theories, research, and 

applications. Routledge. 

World Economic Forum, W. (2016). The Global Information Technology Report 

(Innovating in the Digital Economy, Issue. W. E. F. (WEF). 

Wyród-Wróbel, J.; Biesok, G. (2017). Decision making on various approaches to 

Importance-Performance Analysis (IPA). Eur. J. Bus. Sci. Technol. 3, 123–131. 

3(2). 

Xuhua, H., Ocloo, C. E., Ernest, T., Spio-Kwofie, A., & Musah, A.-A. I. (2019). The 

Moderating Role of Organizational Culture on Business to Business 

Electronic Commerce Benefits in Small and Medium Manufacturing Firms. 

International Journal of Management Sciences and Business Research, 8(3), 

10-31. https://doi.org/10.5281/zenodo.3491463  

Yahya, N., Nair, S. R., & Piaralal, S. K. (2014). Green Practices Benefits  Framework 

for Small and Medium Sized Logistics Firms in Malaysia. Sains Humanika, 

2(3), 79–84.  

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH

https://doi.org/10.5281/zenodo.3491463


265 

 

Yan, L., & Musika, C. (2018, April 23). The Social Media and SMEs Business Growth 

How can SMEs Incorporate Social Media. Linnaeus University, Linnaeus, 

Sweden. 

Ye, J.; Kulathunga, K. (2019). How does financial literacy promote sustainability in 

SMEs? A developing country perspective. Sustainability, 11, 2990. 

Yeboah Boateng, E. O. and Essandoh, K.A. (2014) 'Factors Influencing the Benefits  

of Cloud Computing by Small and Medium Enterprises (SMEs) in 

Developing Economies', International Journal of Emerging Science and 

Engineering (IJESE), 2(4), pp. 13-20. 

Yesil, S., & Kaya, A. (2013). The Effect of Organizational Culture on Firm Financial 

Performance: Evidence from a Developing Country. Procedia - Social and 

Behavioral Sciences, 81, 428–437. https://doi.org/10.1016/j.sbspro.2013.06.455 

Yin, R. (2009). In L. Bickman & DJ Rog (Eds.), Case study research: Design and 

methods. In: Thousand Oaks, CA: Sage Publications. 

Yin, R. K. (2003). Case Study Research Design and Methods (3rd ed.). Sage 

Publications.  

Yin, R. K. (2011). Applications of case study research. Sage. 

Yoon, T. (2009). an Empirical Investigation of Factors Affecting Organizational 

Benefits  of Virtual Worlds. The Florida State University College of Business, 

145.  

Yousafzai, Shumaila (2010). "Explaining Internet Banking Behavior: Theory of 

reasoned action, theory of planned behavior, or technology acceptance 

model?". Journal of Applied Psychology. 

Yusoff, T., Shaharudin, A., Latiff, A., Kembangan, S., Fazal, S. A., & Chittagong, T. 

(2018). Sustainable Growth in SMEs : A Review from the Malaysian Perspective 

Sustainable Growth in SMEs : A Review from the Malaysian Perspective. August. 

https://doi.org/10.5539/jms.v8n3p43 

Yuhainis, N., Wahab, A., Mohamad, M., Yusuff, Y. Z., & Musa, R. (2020). The 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



266 

 

Importance of ICT Adoption in Manufacturing Sector : An Empirical Evidence 

on SME Business Performance. 9(2), 268–272. 

Yoon, V.Y., Hostler, R.E., Guo, Z. and Guimaraesd, T. (2013). Assessing the 

moderating effect of consumer product knowledge and online shopping 

experience on using recommendation agents for customer loyalty”, Decision 

Support Systems, Vol. 55 No. 4, pp. 883-893. 

Yu, Y.; Han, X.; Hu, G. (2016). Optimal production for manufacturers considering 

consumer environmental awareness and green subsidies. Int. J. Prod. Econ. 182, 

397–408. 

Yvonne Feilzer, M. (2010). Doing mixed methods research pragmatically: 

Implications for the rediscovery of pragmatism as a research paradigm. Journal 

of mixed methods research, 4(1), 6-16.   

Zadeh, A. H., Zolfagharian, M., & Hofacker, C. F. (2019). Customer–customer value 

co-creation in social media: conceptualization and antecedents. Journal of 

Strategic Marketing, 27(4), 283–302.  

Zahoor, N., & Gerged, A. M. (2021). Relational capital, environmental knowledge 

integration, and environmental performance of small and medium enterprises in 

emerging markets. Business Strategy and the Environment, 30(8), 3789–3803. 

https://doi.org/10.1002/bse.2840 

Zain, M., & Kassim, N. M. (2012). Strategies of family businesses in a newly 

globalized developing economy. Journal of Family Business Management, 

2(2), 147-165. 

Zaki, A. M., & Edwards, D. J. (2018). Understanding Ethical and Other SMEs 

Internationalisation Determinants and its Impact on Business Performance : A 

Primary Attempt to Understand Malaysian SMEs. 

Zamanzadeh, V., Ghahramanian, A., Rassouli, M., Abbaszadeh, A., Alavi-Majd, H., 

& Nikanfar, A. R. (2015). Design and implementation content validity study: 

development of an instrument for measuring patient-centered 

communication. Journal of caring sciences, 4(2), 165. 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



267 

 

Zarrouk, H., Sherif, M., & , Laura, T. (2020). Entrepreneurial Orientation, Access to 

Financial Resources and SMEs’ Business Performance: The Case of the United 

Arab Emirates. Journal of Asian Finance, Economics and Business, 7(12), 465–

474. https://doi.org/10.13106/JAFEB.2020.VOL7.NO12.465 

Zhang, S., Zhao, L., Lu, Y. and Yang, J. (2015). Get tired of socializing as social 

animal? An empirical explanation on discontinuous usage behavior in social 

network services”, Proceedings of 19th Pacific Asia Conference on Information 

Systems 2015 in Singapore, 2015, paper 125. 

Zhang, S.S., van Doorn, J. & Leeflang, P. S. (2014). Does the importance of value, 

brand and relationship equity for customer loyalty differ between Eastern and 

Western cultures? International business review, 23 (1), pp. 284-292. 

Zhaofang Chu, Linlin Wang, F. L. (2018). Customer pressure and green innovations 

at third party logistics providers in China The moderation effect of organizational 

culture. https://doi.org/10.1108/IJLM-11-2017-0294 

Zhaohao Sun, Sally Firmin, John Yearwood, 2012, Integrating Online Social 

Networks with E-Commerce: A CBR Approach, 23rd Australasian 

Conference on Information Systems CBR Integrates Social Networks with E-

Commerce.  

Zolkepli, I. A., & Kamarulzaman, Y. (2015). Social media benefits : The role of media 

needs and innovation characteristics. Computers in Human Behavior, 43, 189–

209.  

Zu, X.; Diao, X.; Meng, Z. (2019). The impact of social media input intensity on firm 

performance: Evidence from Sina Weibo. Phys. A Stat. Mech. Its Appl. 536, 

122556. 

 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



292 

 

 

LIST OF PUBLICATIONS 

 

Conference/ Journal Articles  

1. Saeed Alhameli, Nor Abdul Hamid (2019) Impact of Social Media Marketing 

and e-Commerce on the Performance of SMEs in UAE: A Structural Equation 

Modelling” to the International Business Information Management Conference 

(35th IBIMA) Seville, Spain 1-2 April, 2020 has been accepted for presentation 

at the conference. (ISBN: 978-0-9998551-4-0) as a full paper Scopus. 

2. Saeed Alhameli, Nor Abdul Hamid (2020) Mediating Effect of Organizational 

Culture on the Relationship between Social Media Marketing Agents and 

SMEs Performance in UAE" (35th IBIMA) Seville, Spain 1-2 April, 2020 has 

been accepted for presentation at the conference. (ISBN: 978-0-9998551-4-0) 

as a full paper Scopus. 

3. Saeed Alhameli, Nor Abdul Hamid (2020) The Influence of social media Tools 

on SMEs Performance: Case of United Arab Emirates” to the International 

Business Information Management Conference (35th IBIMA) Seville, Spain 

has been accepted for presentation at the conference. (ISBN: 978-0-9998551-

4-0) as a full paper Scopus. 

4. Saeed Alhameli, Nor Abdul Hamid (2021) Factors Influencing SME 

Performance: The Mediating and Moderating Role of Social Media Benefits  

and Organizational Culture. Accepted for presentation and publication 2nd 

Asia Pacific International Conference on Industrial Engineering and 

Operations Management, Surakarta, Indonesia, September 13-16, 2021. 

https://www.xcdsystem.com/IEOM/abstract/index.cfm?ID=Vts8g4A. 

Scopus. 

5. Saeed Alhameli, Nor Abdul Hamid (2021) Factors Influencing the SME 

Performance in The United Arab Emirates. Accepted for presentation and 

publication 2nd Asia Pacific International Conference on Industrial 

Engineering and Operations Management, Surakarta, Indonesia, September 

13-16,2021. Scopus. 

6. Saeed Alhameli, Nor Abdul Hamid (2021) The Relationship TOE Framework, 

Social Media Benefits  and SMEs Performance. Accepted for presentation and 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH

https://www.xcdsystem.com/IEOM/abstract/index.cfm?ID=Vts8g4A


293 

 

publication 2nd Asia Pacific International Conference on Industrial 

Engineering and Operations Management, Surakarta, Indonesia, September 

13-16,2021. Scopus. 

 

 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH



295 

 

 

 

 

VITA 

 

On the twenty-fourth of June 1973, Saeed Khalfan Rashid Al-Hameli was born from 

an Emirati family. He enrolled in Ibn Rushd Primary School in 1978 and graduated in 

several schools, finishing at Abu Obeida Ibn Al-Jarrah Military Secondary School in 

1987. In 1993 he traveled and completed his diploma studies. In Britain, at Hastings 

College, majoring in Electronics and Communications Engineering, from which he 

graduated in 1996. He joined government work until his children grew up. After that, 

the author proceeded to Khawarizmi International College where he obtained his first 

Degree in Information Technology graduated in 2014. Upon completion of that the 

first degree, the author continues his master degree in Master of Business 

Administration (MBA) at Abu Dhabi School of Management and grated in 2016. Then 

in the same year of 2016 joined directly at tun Hussein University in Malaysia and 

finished his studies. PhD in 2022, September, in a research thesis in the field of using 

social media and its impact on the performance of small and medium companies. Saeed 

took on many responsibilities, including work, project management, educating his 

children, and taking care of his family. He devoted his life to doing research in areas 

of specialization. 

 

PTTA
PERP

UST
AKA
AN 
TUN
KU T

UN 
AMI
NAH




